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Before  they  reach 
for  their  cafe  con 
leche  eveiy  morning, 
more  than  230,000 
Spanish-language 


readers  in  South 
Florida  reach  for 
FI  Nuevo  Herald. 
That’s  because  for  10 
3'ears  the  publication 
has  been  a  mirror 
to  the  world  for 
Hispanics,  covering 


America  2ind  Cuba, 
sports,  business, 
special  features  and 
even  long-lost  recipes. 

With  90  journalists, 
in  addition  to  the 
resources  of  The 
Miami  Herald,  El 


10  fEORS. 
230.000  REtDEiS 
EVERY  ORV. 

IHfll'S  fl  lOI  OF 
CRFE 

COO  lECOE. 


language  daily  newspaper  for  five 
years  running  and  voted  the  best 
Spanish-language  newspaper  in  the 
country  for  six  of  the  last  seven 
years  by  the  National  Association  of 
Hispanic  Publications. 
It  could  also  explain 
why  our  circula¬ 
tion  has  steadily  in¬ 
creased  over  lOyears. 


u .  tr  I  he  ra  Id  .i  om 


course,  as 
popular  as  we  are 
with  our  South 
FI  orida  readers, 
we’re  even  more 
popular  with  our 
advertisers.  Because 
as  a  publication  with 
a  readership  of 
230,000  daily  and 
306,000  Sunday, 
our  advertisers 


Nuevo  Herald  brings 
a  colorful  spectrum  of  nationalities  and 
perspectives  that  make  it  a  complete  news¬ 
paper  for  the  South  Florida  community. 

Maybe  that’s  why  El  Nuevo  Herald  has 
been  acclaimed  as  the  best  Spanish- 


consistently  reach  a 
market  with  a  buying  power  of  more  than 
$13.7  billion.  And  that  means  success  in 
any  language. 

Happy  anniversary,  El  Nuevo  Herald. 
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New  ergonomic  design 


Durable  magnesium  alloy  frame 


3X  zoom  lens 


1.3  million  square  pixels 


The  new  Fujix  DS-300  digital 
camera  features  many  technological 
breakthroughs.  Its  price 
happens  to  be  one  of  them. 


/Uitoexposure 

Autofocus 

Autoflash 

Professional  override 
Optional  Omtinuous  mode  feature 
JPEG  data  compression 
Video  out  and  image  preview 
Direct  download 


From  the  first  moment  you  see  the  new 
Fujix  DS-300  digital  camera, you  can  tell  it's  different. 
Unlike  current  digital  cameras,  it's  smaller  and 
lighter.  And  thanks  to  a  magnesium  alloy  frame,  it's 
more  durable.  The  price  also  sets  the  Fujix  DS-300 
apart  from  comparable  digital  cameras.  And  with  a 
high-precision  2/3-inch  CCD  with  1.3  million  square 
pixels,  the  image  quality  is  clear  and  undistorted. 
In  fact,  it's  the  same  type  used  in  our  top-of-the- 
line  digital  SLRs.The  Fujix  DS-300  also  combines 
quality  and  simplicity.  Features  like  autoexposure,  auto¬ 
focus  and  autofiash  leave  you  free  to  concentrate  on  your 
subject.  Or,  you  can  set  the  professional  override  for  total  control.  And  the  Fujix  DS-300's 
3X  zoom  lens  covers  focal  lengths  equivalent  to  the  35  -105mm  range  of  a  35mm  camera. 

Previewing  images  is  made  simple  with  a  video  cable  that  connects  to  any  LCD  or 
TV  monitor.  And  by  storing  images  on  a  fast  PC  card  with  unlimited  picture-taking 

capability,  transferring  images  to  a 
computer  takes  seconds.  You  can  also 
output  data  to  a  computer  using  the 
Fujix  DS-300's  serial  port.  Or  for  greater 
flexibility,  add  the  optional  Extension 
Unit.  Its  Continuous  mode  lets  you 
shoot  at  4.5  frames  per  second  and 
allows  you  to  download  directly  onto  a  computer  or  to  the  Fujix  Pictrography  3000. 

With  all  the  features  of  a  high-end  digital  camera  at  a  fraction  of  the  size  and 
cost,  you'll  find  the  Fujix  DS-300  easier  to  carry.  Physically  and  financially. 

For  more  information,  visit  our  Web  site  at  www.fujifilm.com  or  call  1  -800-800-FUJI. 


^  FUJIFILM  You  can  see  the  future  from  here. 


C1997  Flip  Photo  Film  UiA.  Inc 


November  1,  1997 


E&P  PHOTO/KELVIN  CHILDS 


55 

Classified 


Special  Plant  &  Design  Section 

pp.  18-33 


NEWS 


Manic  Monday,  Turnaround  Tuesday 

Newspaper  stocks  weather  the  storm  of  global 
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CALENDAR 


OCTOBER 

30-2  College  Media  Advisers,  Sheraton  Chicago  Hotel, 
Chicago 

NOVEMBER 

2-5  Medios  Interactivos  Conference,  Hotel  Melia  Cariari, 
San  Jose,  Costa  Rica 

5-7  Society  of  Business  Editors  &  Writers,Technology 
Conference,  Sir  Francis  Drake  Hotel  on  Union 
Square,  San  Francisco 

12-14  4th  Interactive  Publishing,  Zurich,  Switzerland 

12-15  Audit  Bureau  of  Circulations  Board  Meeting  & 

Annual  Conference,  Waldorf-Astoria,  New  York  City 

14-15  Medical  News  Reporting  Symposium,  University  of 
North  Carolina,  Chapel  Hill.  N.C. 

20  Foundation  for  American  Communications/Media 

Studies  Center/Overseas  Press  Club,  Global  Climate 
Change  Seminar,  New  York  City 

JANUARY 

11- 16  Newspaper  Association  of  America 

SuperConference,  Fountainebleau  Hotel,  Miami,  Fla. 

30-31  Association  of  Alternate  Postal  Systems,Trade  Winds 
Resort,  St.  Petersburg,  Fla. 

FEBRUARY 

4-7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

8-10  Southern  Newspaper  Publishers  Association  Key 

Executives  Conference,Tampa,  Fla. 

12- 15  Association  of  Free  Community  Papers  Mid-Winter 

Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

22-24  Southern  Newspaper  Publishers  Association 

Newspaper  in  EducatiomAiteracy  Workshop,  Atlanta 

22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  111. 

MARCH 

7-10  Southern  Newspaper  Publishers  Association  News¬ 

paper  Operations  Conference  and  Trade  Show,  Dallas 

11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 

16-19  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershey  D)dge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 

18-21  National  Newspaper  Association  Government  Affiiirs 
Conference,  Hyatt  Regency  at  Capitol  Hill,  Washington, 
DC. 
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Reader  Services 

SHOW  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 
■  E-mail:  edpub@medjainfo.com 
■  Phone:  (212)  675-4380 
■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mall  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


a- 

A-- 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor"  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 

0  Mailing  Lists 

■  Editor  &  Publisher  does  not  release  Its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site,  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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Sundays 

jiist 

wouldn’t 
work  out 


WITHOUT 


i  Live  Lonp,  Bet 


It  just  wouldn’t  be  Sunday  without  Parade.  That’s  how  nearly 
37  million  people  who  buy  Sunday  newspapers  feel.  Parade 
entertains  them.  Engages  them.  Inspires  them.  Encourages 
them.  With  issues  that  people  care  about.  With  real-life 
information  that  makes  a  positive  difference.  That’s  why  Parade 
is  America’s  favorite  newspaper  magazine.  And  why  it’s  such 
a  big  part  of  what  makes  Sunday...  Sunday. 


iniMspi;n\.«Mc  Kiiiil 


Nothing  Moves  America  Like 


IN  BRIEF 


AP  rate  hike 

The  board  of  directors  of  the 
Associated  Press  has  approved  a 
2.9%  general  assessment  increase,  effec¬ 
tive  Feb.  1, 1998,  for  members  of  the 
news  cooperative. 

The  increase  applies  to  all  AP  news¬ 
paper  and  broadcast  members,  except 
for  commercial  radio  stations,  which 
will  be  covered  by  a  new  assessment 
formula  that  will  be  announced  in  the 
coming  weeks. 

Changes  in  circulation,  on  which  AP’s 
newspaper  rates  are  based,  also  will 
affect  the  actual  change  in  weekly 
assessment  for  many  newspapers. 

Gannett  seals 
N, J.  shore  deal 

Gannett  co.  has  completed  its 
acquisition  of  the  Asbuty  Park 
Press,  Home  News  &  Tribune  and  Web 
service  In  Jersey. 

Gannett  named  Robert  T.  Collins,  54, 
president  and  publisher  of  the  two 
newspapers. 

The  acquisition  from  closely  held 
New  Jersey  Press  was  announced  in 
August. 

In  an  unrelated  development,  Gannett 
has  agreed  to  buy  the  Maine 
Bn)adcasting  System’s  television  stations 
in  Portland  and  Bangor  for  undisclosed 
terms. 

K-R  kills  Fla. 
travel  site 

KNIGHT-RIDDER  INC.  has  shut 
down  Destination  Florida,  its 
award-winning  online  travel  magazine. 

The  joint  venture  with  Tribune  Co. 
said  the  service  will  be  visible  to  users 
for  60  days.  Most  of  the  magazine’s  17 
employees  have  been  offered  jobs  else¬ 
where  in  the  two  companies. 

Florida  travel  information  will  contin¬ 
ue  to  be  available  through  the  Miami 
//era/f/’s  Web  site. 

Sun  Media  files 
to  go  public 

SUN  MEDIA  CORP  has  filed  a  prelimi¬ 
nary'  prospectus  in  each  Canadian 


province  for  an  initial  public  offering 
and  secondary  offering  of  common 
shares. 

The  Toronto-based  company  — 
Canada’s  second-largest  daily  newspa¬ 
per  group,  led  by  the  flagship  Toronto 
Sun  —  expects  the  size  of  the  offerings 
to  be  about  $300  million  (Canadian), 
with  gross  proceeds  of  about  $  1 50  mil¬ 
lion  going  to  Sun  Media. 

The  company  publishes  five  daily 
newspapers  in  major  urban  centers, 
owns  60%  of  the  Financial  Post,  as  well 
as  daily  and  weekly  newspapers,  shop¬ 
ping  guides,  and  other  specialty  publica¬ 
tions. 

N.Y.  Times 
plans  online 
city  guide 

The  new  YORK  Times  plans  to 
launch  a  Web-based  guide  about 
NewYoric  early  in  1998. 

The  site,  to  be  called  New  Yorit  Today 
(www.nytoday.com)  will  be  designed 
for  people  living  in,  visiting  or  doing 
business  in  New  York.  It  is  part  of  the 
newspaper’s  strategy  to  extend  its  reach 
and  create  opportunities  in  electronic 
media. 

New  York  Today  will  focus  on  four 
categories:  news  and  information;  leisure 
and  entertainment;  life  necessities;  and 
reference  and  resources. 

WSJ  Web  site 
on  a  roll, 

Kann  says 

Dow  JONES  &  CO.  CEO  Peter  Kann 
is  happy  with  the  Wall  Steet 
Joumal's  Web  site. 

In  a  speech  at  Goldman  Sachs’ 
Communacopia  VI  Conference  in  New 
York  City  recently,  Kann  spoke  about 
the  Journal's  site  and  other  extensions 
of  the  nation’s  top-selling  daily  newspa¬ 
per,  such  as  SmartMoney  magazine  and 
the  Wall  Street  Journal  Americas  in 
Latin  America. 

But  the  interactive  Journal  has  been 
the  most  exciting,  said  the  former 
Pulitzer  Prize  winner  and  former 
Journal  editor. 

The  company  decided  firmly  to  start 


charging  people  for  the  service  and  its 
valuable  information  —  in  contrast  to 
the  widespread  practice  of  providing 
information  for  free  on  the  Internet. 

And  the  decision  is  paying  off 

“Paid  circulation  for  the  Journal 
Interactive  Edition  should  reach  150,000 
by  year-end,”  said  Kann.  “It’s  the  largest 
paid-subscription  site  on  the  entire 
Web.” 

According  to  Kann,  paid  subscriber 
rolls  have  grown  about  50%  over  the 
last  six  months,  advertising  will  be  near¬ 
ly  sold  out  in  the  fourth  quarter,  and 
usage  as  a  paid  site  is  higher  than  before 
the  conversion  from  a  free  site  last  year. 

Kann  gave  three  reasons  the  Web  site 
stands  out:  it  is  a  global  electronic  publi¬ 
cation  employing  resources  from  the 
Journal  around  the  world;  it  is  updated 
24  hours  a  day,  seven  days  a  week;  and 
it  uses  the  Web  to  link  the  Journal  to 
the  4,000  other  publications  in  the  elec¬ 
tronic  archives  of  its  Dow  Jones 
Interactive  service. 

“We  think  our  product  proves  that 
people  will  pay  for  quality,  for  excel¬ 
lence,  in  any  medium,  that  there  is  value 
for  publishers  in  providing  value  to 
readers,”  said  Kann. 

— John  Sullivan 

Citizens,  guns, 
contradictions 

Americans  support  boiti  gun 

ownership  and  gun  control,  accord¬ 
ing  to  a  new  survey  on  guns  conducted 
for  Hearst  Newspapers. 

The  national  survey  by  International 
Communications  Research  is  part  of  a 
comprehensive  multipart  news  series, 
“Handguns  in  America,”  to  which  all  1 2 
Hearst  dailies  contributed. 

Nearly  two-thirds  of  Americans  think 
the  Constitution  should  guarantee  the 
right  to  own  guns,  about  half  say  hand¬ 
gun  ownership  should  be  government 
controlled,  and  half  of  those  favor  feder¬ 
al  control. 

Gallagher  service 

A  MEMORIAL  WAS  planned  Friday, 
Nov.  7,  at  11  a.m.,  at  AP  headquar¬ 
ters,  50  Rockefeller  Plaza,  New  York, 
N.Y,  for  Wes  Gallagher,  the  late  AP 
newsman  and  president.  For  more 
information  call  Susan  Clark  at  212- 
621-1720. 
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At  Thomson  Newspapers,  excellence  flows  from  great  people,  innovation  and  a  commonsense  approach  to 
everything  we  do.  It’s  a  winning  combination.  In  a  recent  12-month  period,  our  people  and  businesses  won  more 
than  500  industry  and  community  awards.  We  ’re  proud  to  salute  the  staffs  at  these  award-winning  businesses, 
part  of  our  family  of  68  daily  newspapers  and  numerous  non-daily  publications  across  North  America. 


The  award-winners: 

The  Dothan  Eagle,  Alabama 
Opelika-Auburn  News,  Alabama 
The  Tribune,  East  Valley/ Scottsdale,  Arizona 
Times  Colonist,  Victoria,  British  Columbia 
The  Globe  and  Mail  Canada 
Connecticut  Post,  Connecticut 
The  Key  West  Citizen,  Florida 
Americus  Times-Recorder,  Georgia 
Cordele  Dispatch,  Georgia 
The  Daily  Citizen-News,  Dalton,  Georgia 
The  Observer,  Moultrie,  Georgia 
Thomasville  Times-Enterprise,  Georgia 
The  Tifton  Gazette,  Georgia 
The  Valdosta  Daily  Times,  Georgia 
The  Herald  Bulletin,  Anderson,  Indiana 
Kokomo  Tribune,  Indiana 


Pharos-Tribune,  Logansport,  Indiana 
Tribune-Star,  Terre  Haute,  Indiana 
The  Daily  Advertiser,  Lafayette,  Louisiana 
Brandon  Sun,  Manitoba 
Winnipeg  Free  Press,  Manitoba 
Cumberland  Times-News,  Maryland 
Portsmouth  Herald,  New  Hampshire 
Star  Beacon,  Ashtabula,  Ohio 
Telegraph-Forum,  Bucyrus,  Ohio 
The  Repository,  Canton,  Ohio 
Coshocton  Tribune,  Ohio 
The  Review,  East  Liverpool,  Ohio 
Journal-Nev/s,  Hamilton,  Ohio 
Lancaster  Eagle-Gazette,  Ohio 
News  Journal.  Mansfield,  Ohio 
The  Marion  Star,  Ohio 
The  Middletown  Journal,  Ohio 


The  Advocate,  Newark.  Ohio 

Piqua  Daily  Call.  Ohio 

Salem  News,  Ohio 

Tribune  Chronicle.  Warren,  Ohio 

Times  Recorder,  Zanesville,  Ohio 

Parent  Magazine,  Ohio 

The  Chronicle  Journal,  Thunder  Bay,  Ontario 

Altoona  Mirror,  Pennsylvania  ^ 

The  Meadville  Tribune,  Pennsylvania 

New  Castle  News.  Pennsylvania 

Times  West  Virginian, 

Fairmont,  West  Virginia 
Bargain  Bulletin,  Appleton.  Wisconsin 
The  Post-Crescent,  Appleton,  Wisconsin 
The  Reporter,  Fond  du  Lac,  Wisconsin 
Herald  Times  Reporter. 

Manitowoc,  Wisconsin 


The  Sheboygan  Press.  Wisconsin 
Shoreline  Chronicle,  Sheboygan,  Wisconsin 
Daily  Tribune,  Wisconsin  Rapids, 
Wisconsin 
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^THE  FOURTH  ESTATE 


Zedillo  Talks  The  Talk 

Latin  Americans  have  an  expression,  Acetones  son  amoves,  no 
besos  ni  apachurrones:  Actions  make  a  love  afiair,  not  kisses  or 
crushes.  Or  in  English:  Actions  speak  louder  than  words. 

Last  week,  everyone  who  wanted  a  free  and  unintimidated  press  in 
Mexico  heard  some  welcome  words  from  President  Ernesto  Zedillo. 
“Today,  I  reaffirm  my  government’s  unswerving  conviction  to  defend  the 
press  and  the  people’s  right  to  free  information  ....  No  democratic 
nation  can  allow  attacks  and  threats  on  journalists,”  Zedillo  told  the 
Inter  American  Press  Association  in  Guadalajara.  Further,  he  voiced  full 
support  for  IAEA’s  Unpunished  Crimes  Against  Journalists  initiative, 
which  seeks  long  overdue  justice  in  the  murders  of  six  Latin-American 
journalists  —  including  two  in  Mexico  —  whose  killings  are  symbolic  of 
the  170-plus  assassinated  in  the  region  in  the  last  nine  years. 

“Today,  I  reiterate  my  commitment  to  collaborate  unceasingly  to 
achieve  full  clarification  of  cases  you  have  raised,”  Mexico’s  president 
said.  “Reiterate”  his  commitment?  Let’s  not  forget  that  this  is  the  same 
Zedillo  who  refused  to  attend  IAEA’s  conference  on  crimes  against  jour¬ 
nalists  in  Guatemala  City  this  summer  despite  numerous  public  and  pri¬ 
vate  entreaties.  Neither  did  Zedillo  deign  to  send  any  high-ranking  offi¬ 
cial  from  his  government. 

And  IAEA  heard  some  chilling  facts  —  not  just  words  —  from  Danilo 
Arbilla,  chairman  of  its  Committee  on  Freedom  of  the  Press  and 
Information,  documenting  that  Mexico  has  become  one  of  the  most  dan¬ 
gerous  nations  for  journalists  in  this  hemisphere.  Since  the  beginning  of 
the  year,  three  journalists  have  been  killed,  four  have  been  kidnapped,  20 
were  physically  attacked  and  three  live  under  death  threats. 

So  we  welcome  President  Zedillo’s  words  —  and  we  await  his  govern¬ 
ment  actions  to  end  the  impunity  that  the  killers  and  would-be  silencers 
of  the  press  enjoy  in  Mexico  today.  Our  challenge  to  Zedillo  is  this:  Por 
la  hebra  se  saca  el  olvillo.  By  their  fruits  shall  ye  know  them. 
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Corning 

conflict 

perspective 

I  HAVE  SPENT  the  last  few  weeks 
watching  the  controversy  between 
the  Leader  of  Coming,  N.Y.,  and 
Coming  Inc.  with  a  certain  sense  of 
deja  vu. 

I  remember  a  number  of  years  ago 
when  the  Leader  was  attacked  for  a 
series  of  stories  that  preceded  and  fol¬ 
lowed  Local  lOOO’s  rejection  of  a  new 
contract. 

The  PR  flak  for  the  company  and  the 
head  of  the  union  both  blamed  the 
Leader's  coverage  for  the  vote’s  out¬ 
come.  So  did  readers.  Then,  there  was 

Newspaperdom* 

50  YEARS  AGO  . . .  The  second  round 
in  the  UN  General  Assembly  contest 
on  press  freedom  ended  in  a  draw 
when  the  Political  and  Security 
Committee  accepted,  by  a  560  vote,  a 
compromise  to  a  Soviet  resolution 
against  warmongering. 

The  new  resolution  condemns  all 
forms  of  war  propaganda  in  all  coun¬ 
tries  and  requests  governments  to 
take  “appropriate”  steps  within  consti¬ 
tutional  limitations  to  (1)  promote 
friendly  relations  among  nations,  and 
(2)  encourage  the  dissemination  of 
information  “designed  to  give  expres¬ 
sion  to  the  undoubted  desire  of  all 
peoples  for  peace.”  It  also  omits  a 
Soviet  recommendation  for  criminal 
punishment  of  war  propagandLsts. 

Russia’s  Andrei  Vishinsky  argued 
that  legal  restrictions  on  warmonger¬ 
ing  would  abridge  freedom  of  press 
no  more  than  do  libel  laws.  He  finally 
voted  for  the  compromise. 

From  Editor  &  Pcbusher 
November  1,  1947 
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the  Dow  Coming  breast  implant  law¬ 
suit  in  the  early  lS>90’s  in  which  the 
company  blamed  the  Leader  for  stock 
decreases  because  of  our  “irresponsi¬ 
ble”  coverage  —  coverage  that  included 
reports  of  stock  sell-offs  by  by  mem¬ 
bers  of  the  Houghton  family.  People 
were  outraged  that  we  even  asked  cer¬ 
tain  questions  —  and  they  told  us  so. 

There  is  sort  of  a  macabre  ballet 
between  the  hometown  newspaper 
and  company  officials  in  most  compa¬ 
ny  towns.  I  saw  it  during  my  editorship 
in  Coming  and  I  saw  it  while  working 
in  Peoria,  Ill.,  where  Caterpillar  is  king. 
Finger  pointing  among  readers  is  not 
uncommon. 

It  happened  in  Coming  long  before 
this  current  spat  —  though  never  was  1 
so  lucky  to  have  news  racks  banned 
from  company  property  —  and  it  will 
happen  again. 

Still,  I  was  bothered  by  editor  Mike 
Gossie’s  characterization  that  the 
Leader  before  his  tenure  was  “more 
corporate  cheerleader  than  unbiased 
analyzer.” 

1  think  that  does  a  disservice  to 
those  who  preceded  him.  Further, 
recent  issues  of  the  Leader  as  posted 
on  the  Internet  have  revealed  less  hard¬ 
hitting  analysis  and  much  more  face¬ 
saving,  soft,  cheerleading  than  I’ve  seen 
in  quite  some  time.  Mr.  Gossie  failed  to 
mention  this  to  E&P,  nor  did  he  men¬ 
tion  the  pubUc  apologies  he’s  made  for 
the  Sept.  9  headline,  which  seemed  to 
generate  most  of  the  reader  —  and  cor¬ 
porate  —  anger. 

Still,  I  am  proud  of  the  continuing 
g(xxl  work  of  the  leader  and  I  contin¬ 
ue  to  be  amazed  at  the  lack  of  public 
relations  savvy  of  Coming  Inc. 

Mark  M.  Sweetwood, 

editor,  the  Northwest  Herald, 
Crystal  Lake,  III, 
was  a  Leader  editor,  1988-92 


Of  truculent 
printers  and 
contradictions 

LET’S  SEE  IF  I’ve  got  this  right.  Your 
printer  refused  to  print  an  image 
that  your  editors  wanted  in  the  maga¬ 
zine.  This  is  bad,  you  say.  Then  your 
Internet  staff  refuses  to  jwst  the  same 


image  online.  You  seem  to  think  this  is 
fine.  Anybody  else  see  the  contradiction? 

At  my  company,  editors  edit  and 
printers  print.  Printers  who  would  try 
to  edit  would  no  longer  be  our  print¬ 
ers,  effective  immediately. 

You  asked  for  reactions  to  your  situa¬ 
tion,  so  here’s  mine:  I  read  Editor  & 
Publisher  to  get  information  on  our 
industry,  especially  the  controversies. 
Your  editors  tried  to  do  their  jobs  and 
some  “politically  correct”  thinkers 
stopped  them,  both  in  print  and  online. 
So  we  still  haven’t  seen  the  image  that 
caused  the  controversy.  If  you  are  try¬ 
ing  to  protect  my  sensibilities  from  this 
picture.  I’d  rather  have  a  little  less  filter¬ 
ing  from  what  is,  after  all,  a  trade  pubU- 
cation  and  not  a  general<irculation 
newspaper  that  has  to  be  concerned 
about  tender  minds. 

Jim  Dolan, 

president  and  CEO,  Dolan  Media  Co., 
Minneapolis,  Minn. 


Where  will  you 
be 

Dec.  9-11? 


If  you  are  a  decision-maker, 
you  should  be  with  industry 
leaders  at  the  Los  Angeles  Times 
for  Radical  Marketing:  Virtual 
Marketing  forVirtiuU 
Communities 

How  will  you  create  the 
approaches  needed...  as 
conmiunities  and  marketing 
change? 

Call  New  Directions  for  News  at 
573-882-1 1 10  before  Nov.  21 
or  register  at 

www.inissouri.edu/~ndnwww 
Space  is  limited. 
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EVERY  SATURDAY  SINCE  1884 


Manic  Monday, 
Turnaround  Tuesday 


The  stock  mar¬ 
ket’s  two-day  rol¬ 
ler  coaster  ride 
was  rough,  but 
newspaper  stocks 
held  their  ground. 

On  Monday,  Oct.  27,  the 
Dow  Jones  Industrial  Average 
plunged  554.26  points  to 
7,161.15,  a  one-day  7.2% 
drop.  Stocks  collapsed  as  a 
global  sell-off,  kicked  off  by  a 
5.8%  de 

Compared  to  the  Hong  k 
market,  newspaper  through 

I  «  ^  ^11  through( 

stocks  actually  The 
outperformed  by  pr»mpt( 

11  shutdo^ 

3%,  and  actually  lations  c 

none  of  the  stocks  performance  of  the 

/  1987  crash  — o—  ^ 

tn  my  group  p.m. 
underperformed,” 
said  analyst 
Sue  Decker  3  30. 

On  Tuesday,  the  market 


reversed  itself  dramaticalh, 
with  the  Dow  rising  4.7%,  or 
337.17  points,  to  7,498.32  on 
record  volume  of  1.1  billion 
shares.  But  the  gains  came 
only  after  the  market  opened 
sharply  lower,  then  dropped 
another  190  points,  before 
rebounding  as  investors  and 
institutions  went  on  a  buying 
spree  to  regain  much  of  the 
loss  from  the  day  before. 

—  up  an  average  of  35%  fnrm 
larket,  spread  last  year  —  fared  tar  better  than  the  overall  market 
cific  Rim  and  during  Manic  Monday’s  panic  selling.  And  some 
world.  newspaper  stocks  performed  so  well  on  Tuesday  xs 

ing  spree  to  erase  their  one-day  losses, 
stock  market  Although  the  Dow  Jones  average  fell  7%  Monday, 

»ered  by  regu-  the  19  newspaper  suxrks  E&P  follows  declined  only 
1  to  prevent  a  3  5%  —  even  as  some  industries,  such  as  technol- 
;  ogy,  declined  much  more  than  the  market, 
one  at  2:30  But  to  investors,  a  loss  is  a  loss.  And  those  that 
for  30  minutes  as  the  have  money  stuck  with  the  mature  media  and 
market  was  off  350  points,  communications  st(x:ks.  Now  they  are  asking.  How 
and  the  other  when  the  mar-  are  these  newspaper  stocks  really  doing? 
ket  closed  30  minutes  early  at  Donaldson,  Lufkin  &  Jenrette’s  Susan  Decker,  Wall 

Street’s  top-ranked  newspaper  analy'st,  according  to 
Institutional  Investor,  said  that  the  13  newspaper 
stocks  she  follows  declined  an  average  of  3  8%  — 
less  than  the  market’s  7.2%  fall. 

“On  a  relative 
basis,  they  actually 
outperformed  by 
3%,  and  actually 
none  of  the  stocks 
in  my  group 
underperformed,” 
said  Decker. 

One  reason 
newspaper  stocks 
were  less  battered 
been 


Newspaper  stocks 
weather  the  storm  of 
global  market  sell-offs 
and  rebounds 


BY  JOHN  SULLIVAN 


Tracking  the  Dow 


may 

that  they  have  lit¬ 
tle  or  no  business 
presence  outside 
of  the  United 
States. 

“The  fact  that 
they  are  domestic 
companies 
showed  up  in  the 
peformance  today. 


A  look  at  the  Dow  Jones 
Industrial  Average  since 
reaching  an  all-time 
closing  high  Aug.  6 
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and  did  not  get  clocked  nearly  as  hard  as  a  lot  of 
multinationals  and  technology  stocks,"  Decker  said. 

With  all  the  volatility  —  coincidentally  10  years  to 
the  month  after  the  more  serious  crash  of  1987  — 
are  newspaper  investors  getting  nervous? 

Not  at  all,  says  Polk  Laffoon,  Knight-Ridder’s  vice 
president  of  corporate  relations. 

“Investors  understand  that  if  the  market  dn)ps 
550  points  and  87%  of  the  stocks  lose  value,  it’s  not 
surprising  if  a  newspaper  stock  loses  value,”  said  Laf- 
f(X)n. 

Like  Decker,  Laffoon  said  newspaper  stocks 
appeared  to  fare  no  worse  than  the  market  on  Mon¬ 
day  and  that  most  investors  will  read  the  trend  as 
newspapers  “moving  with  the  maricet.” 

Laffoon  also  pointed  out  that  the  market  sell-off, 
or  correction,  was  not  completely'  unexpected.  Still 
he  was  keeping  his  fingers  crossed. 

“As  a  fiiend  once  said  to  me,”  recalled  Laffoon,i’m 
hoping  for  the  best,  but  preparing  for  the  worst.’  ” 

As  the  greatest  bull  market  in  history  charged 
ever  upward,  many  investors  may  have  forgotten  the 
lessons  of  1987.  The  latest  correction,  the  12th  worst 
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DECLINE 

PERCENTAGE 

2  Vi 

5.10% 

Central  Newspapers  Inc.  (ECP) 

67% 

15/8 

2.34 

35/16 

6.79 

Gannett  Co.  Inc.  (GCI) 

51>/8 

2% 

5.32 

5/4 

1.91 

Journal  Register  Co.  (JRC) 

175/16 

1 

5.46 

2'5/i6 

5.33 

Lee  Enterprises  Inc.  (LEE) 

265/8 

Vb 

4.91 

VlB 

0.55 

Media  General  Inc.  (MEGA) 

39 1/8 

2 

4.86 

2% 

4.80 

Pulitzer  Publishing  Co.  (PTZ) 

525/8 

'  3.00 

;^o.3o 

Times  Mirror  Co.  (TMC) 

53  V2 

Washington  Post  Co.  (WPO) 

431  5/8 

1^1.93 

Avg.  3.53 

one-day  decline  in  percentage  terms,  comes  when 
the  U.S.  economy  is  strong,  inflation  and  unemploy¬ 
ment  are  low,  and  consumer  confidence  is  high. 

Looking  at  the  stocks  individually  (see  chart  on 
this  page),  Dow  Jones  declined  the  most  on  a  per¬ 
centage  basis,  falling  6.8%  to  $45  7/16.  Suffering  the 
least  was  E.W  Scripps,  down  0.3%  to  $40  7/8. 

Other  newspaper  notables:  Industry  leader  Gan¬ 
nett  fell  5.3%  to  $52  3/l6,C;anadian-based  HoUinger 
dipp>ed  1.9%  to  $12  13/16,  while  newly  public  Jour¬ 
nal  Register  dropped  5.5%  to  $17  5/16. 

On  Tuesday,  the  market  was  kinder  to  newspa¬ 
pers.  Roughly  two-thirds  of  the  companies  posted 
higher  st(x:k  prices,  including  Dow  Jones  up  5%  and 
Gannett  up  4.2%. 

Others  were  not  as  fortunate  Tuesday,  as 
McClatchy  slipped  1.3%  and  Pulitzer  slid  1%  in 
another  down  day  at  the  market.  E.W.  Scripps  and 


E&P 


Times  Mirror  actually 
regained  their  losses 
and  exceeded  their 
Friday  closing  levels. 

With  the  correction 
hitting  newspaper 
sUKks  about  half  as 
hard  as  the  Dow  aver¬ 
age,  what  d<x;s  this 
mean  for  the  newspa¬ 
per  industry?  Appar¬ 
ently,  not  much. 

“It’s  a  good  time  to 
be  in  the  newspaper 
business,”  said  Robert 
Picard,  a  professor  of 
communications  spe¬ 
cializing  in  newspaper 
economics  at  Califor¬ 
nia  State  University, 

Fullerton. 

Operations  at  practically  all  of  the  public  news¬ 
paper  chains  are  looking  very  good  financially. 

With  solid  third-quarter  earnings  increases  news¬ 
papers  are  now  reporting,  Picard  said  low  inflation 
has  kept  the  cost  of  supplies  low,  no  major 
newsprint  price  increases  have  have  p>opped  up, 
and  advertising  revenues  are  growing  .strongly,  push¬ 
ing  profits  up. 

Increased  capital  and  venture  spending  by  the 
newspaper  chains  may  pull  profits  down  a  bit,  but  Pi¬ 
card  believes  that  the  stocks  “should  continue  to  be 
a  good  investment  in  the  short  to  mid-term  future.” 

(See  Stocks  on  page  52) 
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Data  Glitches, 
Despite  Horsepower 

How  DO  YOU  track  more  than  1  billion  trades  in 
a  frantic  day  of  sttek  trading? 

The  Associated  Press  bet  on  computer  horse- 
pxjwer:  a  Sun  Microsystems  Enterprise  server,  installed 
in  September  in  a  move  designed  to  cut  20  minutes 
from  the  delivery  of  nightly  financial  data  to  member 
papjers. 

But  problems  elsewhere  resulted  in  newspap)ers 
repxjrting  some  incorrect  and  incomplete  financial 
information  during  the  market  turmoil. 

When  the  New  York  Stock  Exchange  traded  800 
million  shares  Oct.  23,  the  AP’s  system  was  tested, 
and  stock  tables  were  held  1 5  minutes  —  barely 
apparent  to  newspapjers,  said  John  Reid,  AP  vice  pres¬ 
ident  and  communications  director. 

When  the  NYSE  volume  hit  1.2  billion  shares  Oct. 
28,  Nasdaq’s  system  hit  capacity  to  track  transactions, 
causing  AP  to  miss  the  last  30  minutes  of  trading,  said 
business  editor  Randy  Picht.  Also,  high  volumes 
caused  some  mutual  funds,  including  Fidelity,  to 
repx)rt  incorrect  or  incomplete  prices,  which  went  to 
AR  newspap>ers  and  readers. 
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Selleck  Decries 
Lack  Of  Restraint 


The  more  the 

mainstream  press 
acts  like  the  tab¬ 
loids  —  spread¬ 
ing  falsehoods 
without  restraint 
in  the  name  of  providing  cov¬ 
erage  —  the  more  risk  the 
government  will  regulate  the 
media,  said  actor  Tom  Selleck, 
who  opposes  press  restric¬ 
tions. 

Selleck  spoke  to  a  packed  house  at  the  Carter 
Center  in  Atlanta.  He  was  on  a  panel  at  a  special  tap¬ 
ing  of  Freedom  Forum’s  public  affairs  program,“Free 
Press,  Fair  Press,”  for  the  64th  Associated  Press  Man¬ 
aging  Editors  convention. 

Also  on  the  panel  were  Carole  Carmichael,  assis¬ 
tant  managing  editor/news  at  the  Seattle  Times', 
Andrea  Kirby,  a  former  ABC  sportsca,ster  who 
teaches  athletes  how  to  deal  with  the  media;  and 
Reid  MacCluggage,  incoming  president  of  APME  and 
editor  and  publisher  of  the  Day  in  New  London, 
Conn.  The  panel  was  moderated  by  Bob  CHles,  Free¬ 
dom  Forum  senior  vice  president  and  executive 
director  of  the  Media  Studies  Center  in  New  York. 

Selleck,  a  self-declared  “First  Amendment  abso¬ 
lutist,”  is  a  board  memlier  of  the  Michael  Josephson 


Tom  Selleck,  actor,  tabloid  foe  and  poster  boy  for 
privacy  and  press  restraint,  at  APME 


Institute  of  Ethics  and  has  had 
several  legal  battles  with  the 
tabloids.  In  remarks  before 
the  taping,  Selleck  criticized 
the  blurring  of  the  lines  sepa¬ 
rating  the  tabloids  fn)m  the 
mainstream  press. 

“What  that’s  led  to  is  a  cul¬ 
ture  where  the  bigger  the  lie, 
the  more  it  gets  repeated,”  he 
said. 

Measuring  his  words,  Selleck  sought  the  middle 
ground  between  the  press  showing  restraint  and 
being  muzzled,  recognizing  the  importance  of  Neu' 
York  Times  vs.  Sullivan,  xhe  U.S.  Supreme  Court  rul¬ 
ing  that  dramatically  increased  the  media’s  protec¬ 
tion  fn)m  libel  suits  b>'  public  figures. 

Selleck  said  he  doesn’t  think  public  figures 
should  be  treated  specially,“but  I’m  not  so  sure  they 
should  be  treated  differently  ’  He  argued  that  elected 
officials  deserve  the  full  scrutiny  of  the  press,  but 
not  necessarih'  celebrities  or  other  public  figures. 

New  legislation  is  not  the  answer,  Selleck  said  — 
at  least  not  without  more  discussion  on  responsibil¬ 
ity  and  restraint  —  which  is  why  he  accepted 
APME’s  invitation  to  speak. 

During  the  program,  he  spoke  of  two  cases  he  set¬ 
tled  with  supermarket  tabloids  over  false  stories  — 
the  National  Enquirer  in  1984  and  the  Globe  in 
1991.  The  difference,  he  said,  is  that  in  the  early 
198()s,  the  Enquirer  case  ended  with  the  settlement 
and  apolog)'.  “By  1991,”  he  said,  “the  mainstream 
media  would  have  repeated  that  lie,  under  the  guise 
of.  The  stor)  is  the  story'  once  it’s  out.’  ” 

The  only  justice  he  would  have  gotten  from  pur¬ 
suing  the  Globe,  he  said,  “is  just  what  happened. 
Otherwise,  1  was  l<H)king  at  seven  years  of  endless 
stories,  endless  questions  from  the  mainstream 
media,  on  a  story'  that  was  a  complete  fabrication.” 

“That  is  a  sad  commentary  on  where  our  main¬ 
stream  media  has  gone.” 

Selleck  also  worried  about  how  easy  it  is  to  trans¬ 
form  people  into  public  figures.  He  cited  a  lawsuit 
his  father  filed  against  the  Globe  over  an  article 
titled  “Tom  Selleck’s  Love  Secrets,  As  Told  by  His 
Father.” 

“The  strategy'  of  the  Globe  was  simply  to  make 
him  a  public  figure,  and  not  then  subject  to  slander 
laws.  They  simply  said.  He’s  been  to  premieres.  You 
asked  your  mom  and  dad  to  premieres.  He’s  a  pub¬ 
lic  figure,  t<K).’  But  that’s  the  same  thing  that’s  hap¬ 
pening  to  victims  of  crime,  and  witnesses  of  crime. 


Actor  and  press  critic 
stakes  claim  at  APME: 
for  privacy  and  restriant, 
against  press  controls 
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and  just  about  an>b«Kh'  that  the  public  finds  inter¬ 
esting.  And  that’s  the  area  we  ought  to  address.  Is 
public  curiosity  the  same  thing  as  public  interest? 
And  isn’t  it  up  to  journalists  to  wrestle  with  what  is 
in  the  public  interest,  not  neces.saril\’  what  is  of 
intea-st?”  Selleck  said. 

Kirb>,  who  was  the  first  woman  sportsca.ster  for 
ABC],  said  that  her  business  now  is  helping  clients 
understand  the  press,  an  in.stitution  so  misunder- 
st{K)d  that  most  athletes  think  the  reporter's  joh  is  to 
pnwoke  them  into  being  angr>’. 

She  said  the  intent  of  most  reporters  is  to  be  fair; 
a  lot  of  people  haven’t  been  trained  to  be  or  learned 
to  be  fair. 

(Carmichael  said  the  Seattle  Times  follows  a  policy 
of  covering  public  figures,  such  as  Bill  (iates,  chair¬ 
man  of  Micn)soft,  by  covering  his  company,  and  his 
doings  that  make  news,  such  xs  the  dispute  with  his 
neighbors  over  the  size  of  his  new  home.  The  paper 
won  a  Pulitzer  Prize  for  its  coverage  of  Native  Amer¬ 
ican  housing  in  Washington,  and  (Carmichael  said  the 
gmatest  worrv’  of  investigative  writing  is  the  missing 


facn  that  hasn’t  been  uncovered  before  the  story 
g(x*s  to  print. 

Mac(Cluggage  said  that  becau.se  his  newspaper 
serves  a  small  community,  he  learns  immediately  if 
someone  is  displexsed  when  “we  do  journalism  to 
them.”  He  said  the  press  would  help  the  public 
understand  its  n)le  better  by  explaining  its  decisions 
more  often. 

He  cited  the  San  Jose  Mercury  News'  handling  of 
a  photo  of  murderer  Richard  Allen  l>avis  making  an 
obscene  gesture  to  the  camera  in  court  during  his 
trial.  The  paper  ran  the  photo  on  Page  One  with  a 
note  explaining  why  and  inviting  readers  to  di.scuss 
what  they  would  have  done.  Readers  pnivided 
1.2(K)  a*spon.ses  and  favored  the  fnmt-page  place¬ 
ment  by  a  2-1  margin. 

Mercury  News  executive  editor  Jerr>’  (Ceppos  said 
the  opinion  would  have  been  2-1  the  other  way  had 
the  paper  not  explained  itself,  Mc(Cluggage  said, 
adding; 

“It  treats  the  readers  xs  intelligent  human  beings 
when  you  do  that,”  Mc(Cluggage  said. 


BY  KELVIN  CHILDS 

Welfare  Challenge 

Newspapers  have  to  put  a  human  face  on  the  story  of  welfare  reform 


The  WELFARE  REFORMS  that  President  (Clin¬ 
ton  signed  into  law  Ixst  year  have  made  the 
issue  and  the  .stor>'  more  complex,  said  pan¬ 
elists  at  the  (>4th  Assexiated  Press  iManaging 
Editors  convention. 

“It’s  a  national  issue  divided  into  50  states  and  fur¬ 
ther  divided  into  counties,”  said  Joel  Dresang  of  the 
Milwaukee  Journal  Sentinel.  Dresang  and  Allen 
Breed  of  the  A.ss(xiated  Press  spoke  of  covering  the 
story,  following  experts  who  ux)k  opposing  views 
on  the  success  of  the  reforms.  The  panel  was  mod¬ 
erated  by  outgoing  APME 
president  David  Hawpe,  edi¬ 
tor  of  the  D)uis-ville  Courier- 
Journal. 

The  national  reforms  place 
a  lifetime,  five-year  limit  on 
collecting  benefits,  and  give 
the  states  block  grants  to 
devise  their  own  pmgrams. 
The  reforms  also  stipulate 
that  recipients  pnwe  they  are  seeking  employment 
or  perform  community'  service  work.  Some  states 
have  set  benefit  terms  shorter  than  five  years. 

Peter  Edelman,  a  law  professor  at  Georgetown 
University  Law  (Center,  criticized  the  reforms  for  fail¬ 
ing  to  assure  a  bxseline  to  protect  people.  Edelman 
had  been  a.ssistant  secretary  for  planning  and  evalu¬ 


“It’s  Cl  national 
issue  clwideci  into 
50  states  and 
further  divided 
into  counties” 


ation  at  the  lOepartment  of  Health  and  Human  Ser¬ 
vices,  but  resigned  in  pn)test  after  the  reforms  were 
enacted. 

“1  am  not  a  defender  of  the  old  system.  It  didn’t 
work.”  Edelman  said,  stipulating,  “It’s  my  view  that 
this  was  the  wrong  reform.” 

(Championing  the  refiorms  was  Robert  Rector, 
senior  welfare  and  family  issues  policy  analyst  at  the 
Heritage  Foundation.  He  touted  reductions  in  wel¬ 
fare  caseloads  in  Wisconsin  —  a  65%  dn)p  since 
1987  —  and  argued  vigon)usly  that  the  first  step  in 
any  Ixsting  reform  must  be  tying  benefits  to  a 
roquirement  to  work,  as  Wisconsin  hxs  done. 

"The  fundamental  rule  of  welfare  reform  is  that 
you  need  to  separate  out  two  gn)ups  of  people  — 
the  people  who  need  assistance  fn)m  the  much 
larger  gn)up  of  people  who  don’t  need  xssistance 
but  will  take  it  free  if  it’s  offered,”  he  said. 

One  of  Edelman ’s  criticisms,  echoed  hy  Dresang 
and  Breed,  was  that  a  blanket  requirement  to  work 
can  be  difficult  to  apply,  .since  different  communi¬ 
ties  face  different  economic  tnrubles.  Breed,  who  is 
based  in  Pikeville,  Ky.,  in  central  Appalachia,  said  the 
work  requirement  is  hurting  people’s  efforts  to  bet¬ 
ter  themselves  through  education.  He  recently 
wrote  an  article  finding  that  the  2()-hours-a-week 
work  requirement  directly  caased  lower  ennrllment 
(See  Welfare  on  paf^e  52) 
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Zedillo  Pledges 
To  Guard  Press 


SPEAKING  AT  A  time  when  his  nation  is 
experiencing  a  new  wave  of  killings  and 
beatings  of  journalists,  Mexican  President 
Ernesto  Zedillo  declared  that  his  govern¬ 
ment  will  do  all  it  can  to  protect  the  free 
~  press  and  its  practitioners. 

“This  government  I  preside  over  has  determined 
that  any  attack  against  freedom  of  the  press  or 
against  the  right  to  information  will  be  prosecuted  to 
the  full  extent  of  the  law  and  that  no  offense  will 
stand  with  impunity.  We  Mexicans  do  not  tolerate 
impunity,  because  any  attack  against  law  and  order 
...  is  an  attack  against  the  lib- 
nnBXICdll  ^rty  we  all  enjoy,”  Zedillo  told 
the  53rd  General  Assembly'  of 

president  declares  the  Inter  American  Press  Asso¬ 
ciation  meeting  in  Guadala- 

maximum  legal  lara,  Mexico. 

Just  before  Zedillo  spoke, 

effort  against  tlepartmg  IAPA  president  Luis 

^  Gabriel  Cano,  the  publisher  of 

those  who  kill  El  Espectador  in  Bogota, 

Colombia,  documented  just 

and  intinflldate  Mexican  journalists  have 

faced  recently:  Since  the  begin- 

journalists  'T* 

a  ists  have  been  killed,  four  have 

been  kidnapped,  20  were  phys¬ 
ically  attacked  and  three  live  under  death  threats. 

In  addition,  IAPA  is  pressing  the  government  to 
investigate  the  assassinations  of  two  Mexican  jour¬ 
nalists  who  are  highlighted  in  the  association’s 
Unpunished  Crimes  Against  Journalists  campaign  to 
counter  the  impunity’  that  has  characterized  attacks 
on  Latin-American  media. 

Earlier  this  summer,  Zedillo  declined  to  partici¬ 
pate  in  lAPA’s  hemispheric  conference  on  the  topic 
—  an  absence  particularly  glaring  because  the  pres¬ 
idents  of  Guatemala  and  Colombia  did  address  the 
conference. 

But  in  Guadalajara,  Zedillo  declared  his  govern¬ 
ment  would  pursue  the  IAPA  cases  vigorously. 

“No  democratic  nation  can  allow  attacks  and 
threats  on  journalists.  Today,  1  reiterate  my  commit¬ 
ment  to  collaborate  unceasingly  to  achieve  full  clar¬ 
ification  of  cases  you  have  raised,”  said  Zedillo,  who 
noted  two  cases  occurred  before  he  ttxik  office. 

On  more  recent  cases,  Zedillo  said,  the  govern¬ 
ment  will  alst)  be  firm;  “Federal  authorities  will  use 
their  g(K)d  offices  to  pursue  any  crime  that  may  be 
committed  against  journalists  and  to  pursue  and 
bring  to  justice  both  the  actual  perpetrator  and  the 
mastermind  of  these  crimes.” 


Zedillo  also  promised  to  oppose  any  legal  mea¬ 
sures  that  would  restrict  press  freedoms. 

“Today,  1  reaffirm  my  government’s  unswerving 
conviction  to  defend  the  press  and  the  people’s 
right  to  free  information,”  he  said. 

Zedillo’s  speech  —  plus  a  meeting  with  an  IAPA 
task  force  in  September  —  generally  received  a  pos¬ 
itive,  if  guarded,  reaction  from  U.S.  journalists  at  the 
conference. 

“1  don’t  doubt  his  sincerity  overall,”  said  Jim 
Hampton,  editor  of  the  Miami  Herald.  “1  withhold 
judgment  of  his  desire  to  do  something  about  it, 
however.  So  far  his  perfor¬ 
mance  has  not  been  very  A  VGVy  StVOfl^  pUSh 

.  ,  .  from  the  president 

In  particular,  several  IAPA  _ 

members  said  the  endemic  Of  MexiCO  never 
levels  of  corruption  driven  by  hurtS,  hut  hoW 
old-fashioned  caudillo,  or 

boss,  politics  and  the  more  milCh  gOOd  it  CCin 
vicious  practices  of  modem  jjn^ch  an 

drug  traffickers  limit  Zedillo’s 

ability  to  curb  violence  and  Open  CJUeStion 
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intimidation. 

“I  think  overall  we  are  very  much  encouraged  by 
what  we  are  hearing  out  of  Zedillo  now,”  said  Tony 
Pederson,  vice  president  and  managing  editor  of  the 
Houston  Chronicle.  “But  as  a  practical  matter, 
exactly  how  much  he  is  capable  of  reinforcing  those 
statements ...  is  something  that  gets  quite  prob¬ 
lematic. 

“Corruption  is  often  concentrated  in  the  state  and 
local  and  municipal  levels,”  Pederson  added,  “and  in 


particular,  threats  to  freedom  of  the  press  are  often 
under  the  jurisdiction  of  state  and  local  authorities. 
A  very  strong  push  from  the  president  of  Mexico 
never  hurts,  but  how  much  grxxl  it  can  do  is  very 
much  an  open  question.” 

“1  think  he’s  sincere  as  can  be,”  said  Scott  C. 
Schurz,  president  and  editor  in  chief  of  the  Herald- 
Times  in  Bl(X)mington,  Ind.  “Someone  asked  me,‘Do 
you  think  he  means  it?’  1  said,  ‘Absolutely'  —  but  I 
wouldn’t  take  it  to  the  bank  just  yet.’” 


Newer  World  Information  Order? 

lAPA  seeks  to  dead  end  so-called  'truthful  information'  movement 


Is  A  NEW  version  of  the  discredited  New  World  Informa¬ 
tion  And  Communications  Order  rearing  its  head  in  the 
Western  Hemisphere? 

Free  press  advocates  are  setting  off  alarms  about  the  so- 
called  “people's  right  to  truthful  information”  doctrine  that 
is  gaining  surprising  support  in  some  quarters  of  democra¬ 
tic  Latin  America. 

Behind  the  innocuous  title,  these  advocates  say,  is  a  the¬ 
sis  that  lets  authoritarian  states  determine  just  what  is  true 
and  what  is  not. 

“The  right  to  truthful  information  can  sound  all  very' 
well  and  good,  but  in  fact  it  carries  a  threat  to  a  person’s 
right  to  freely  inform  and  be  informed  because  that 
depends  on  who  is  said  to  own  the  truth,”  departing  Inter 
American  Press  Association  president  Luis  Gabriel  Cano 
told  the  group  at  its  recent  general  as,sembly  in  Guadala¬ 
jara,  Mexico. 

A  showdown  over  the  truthful  information  idea  is  loom¬ 
ing  at  the  Ibero-American  Summit  in  Venezuela,  Nov.  7-8, 
which  will  gather  presidents  and  heads  of  state  from 
throughout  the  Spanish-speaking  world. 

In  early  October,  a  meeting  of  the  Ibero-American  Edu¬ 
cation  Ministers  not  only  formally  approved  the  general 
idea  —  but  specified  that  it  would  “establish  the  require¬ 
ment”  that  the  media  meet  this  goal  of  “truthful  informa¬ 
tion,”  Danilo  Arbilla,  editor  of  Busqueda  in  Montevideo, 
Uruguay,  told  the  lAPA  meeting. 


The  declaration,  Arbilla  said,  “exhorted  the  media  not  to 
publish  “false  values”  and  established  the  need  to  reach 
agreements  with  the  press  “so  that  the  contents  of  its  mes¬ 
sages  are  not  vehicles  for  transmission  for  false  values  and, 
on  the  contrary',  contribute  to  the  const)lidation  of  demo¬ 
cratic  values.” 

Arbilla  quoted  the  government  officials  as  saying,  “We  are 
dedicated  to  the  formation  of  educators.  In  what  way  can 
we  form  journalists  for  the  improvement  of  democracy?” 

The  ministers,  Arbilla  said,  hinted  at  some  specific  ways 
to  “improve”  the  press  —  including  toning  down  or  elimi¬ 
nating  reporting  on  corruption. 

Leading  the  truthful  information  campaign  is  Venezuelan 
President  Rafael  Caldera. 

“We  have  to  confront  this  proposal  head-on  and  make 
our  governments  and  people  understand  the  danger  Dr. 
Caldera’s  idea  poses  for  democracy,’  Arbilla  said.  “Because 
the  essence  of  demtKracy  is  to  assume  that  no  one  has  the 
whole  truth,  but  that  there  are  many  different  roads  to 
truth,  many  different  ways  of  approaching  the  truth.” 

lAPA  went  on  record  against  the  doctrine,  which  it  said 
violates  the  free  speech  and  free  expression  guarantees  of 
the  Inter-American  Convention  on  Human  Rights.  The  resolu¬ 
tion  compares  it  to  such  “lamented  ”  proposals  as  UNESCO’s 
1980s-v'intage  New  Worid  Information  And  Communications 
Order,  which  it  called  “veiled  and  not  so  veiled  governmental 
mechanisms  to  manipulate  information.” 


New  lAPA 
Director 

At  its  recent  meeting  in  Guadalajara,  Mexico, 
Inter  American  Press  Association  members 
elected  the  following  20  members  to  three-year 
terms  on  its  60-member  board  of  directors: 

♦  United  States  —  Stephen  E.  Auslander,  the  Ari¬ 
zona  Daily  5tor,  Tucson,  Ariz.;  Alberto  Ibargiien,  El 
Nuevo  Herald.  Miami;  J.  Gerardo  Lopez,  La  Opinion, 
Los  Angeles;  K.  Prescott  Low,  the  Patriot  Ledger, 
Quincy,  Mass.;  Michael  J.  McGuire,  Chicago  Tribune', 
James  H.  Ottaway  Jr,  Dow  Jones  &  Co.,  New  York  City; 
D.  Colin  Phillips,  Editor  &  Publisher,  New  York  City; 
Raul  K.  Scripps,  Scripps-Howard  Newspapers,  San 
Diego,  Calif. 


♦  Latin  America  —  Jose  Ralael  Calvo  Otero,  El 
Nacional,  Caracas,  Venezuela;  Alfonso  Canelas,  Los 
Tiempos,  Qxhabamba,  Bolivia;  Luis  Alberto  Cano,  £/ 
Espectador,  Bogota,  Colombia;  Jaime  Chamorro,  La 
Prensa,  Managua,  Nicaragua;  Francisco  N.  Fascetto,  El 
Dta,  La  Plata,  Argentina;  Hector  Gonzalez  V,  El 
Rancaguino,  Rancagua,  Chile;  Gonzalo  Leano  Reyes, 
Ocho  Columnas,  Zapopan,  Jalisco,  Mexico;  Andres 
Mata  Osorio,  El  Universal,  Caracas,  Venezuela;  Her¬ 
nando  Santos  Castillo,  El  Tiempo,  Bogota,  Colombia; 
Teresa  Bolanos  De  Z2ico,Prensa  Libn', Guatemala  City. 

♦  Canada  —  Peter  G.  White,  UniMedia  Inc.,Toronto. 

♦  Caribbean  —  Carlos  M.  Castaneda,  El  Nuevo  Dta, 
San  Juan,  Puerto  Rico. 

In  other  business,  Tony  Pederson  of  the  Houston 
Chronicle  was  elected  second  vice  president,  leading 
to  president  in  the  year  2000. 
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No  Rush  To 
New  TV  Ratings 


Changes, 
confusion  slow 
acceptance  of 
new  ratings  for 
age  and  content 


A  RELATIVELY  SMALL  number  of  news¬ 
papers  have  added  the  revised  TV  con¬ 
tent  ratings  system  to  their  listings, 
although  the  information  is  readily  avail¬ 
able  from  listings  services. 

.  “We  haven’t  had  a  lot  of  requests  for 
it  yet,”  said  Brenda  Sweet,  production  manager  of 
TMS  TV  Listings,  a  branch  of  Tribune  Media  Ser¬ 
vices.  TMS  provides  listings  to  about  400  newspa¬ 
pers,  including  70  of  the  1(X)  largest,  said  John  Kelle- 
her,  director  of  sales. 

The  broadcast  and  cable  TV  industries  reached  an 
agreement  last  year  with 
advocacy  gntups  to  rate  pn> 
grams  for  how  appropriate 
they  are  for  viewers  of  differ¬ 
ent  ages.  The  original  rating 
system  was  adopted  in 
December  1996  and 
launched  in  February.  It  has 
six  categories:  TV-Y  (chil¬ 
dren’s  programs  for  all  ages), 
TV-Y7  (for  children  age  7  and 
older),  TV-G  (for  general  audi¬ 
ences),  TV-PG 
(parental  guidance 
suggested),  TV- 14 
(not  for  children 
under  14)  and  TV- 
MA  (mature  audi¬ 
ences,  17  and 
older). 

All  networks  in 
the  agreement  are 
required  to  place 
an  icon  on-screen 
during  the  first  15 
seconds  of  a  pro¬ 
gram  that  indicates 
that  episode’s  des¬ 
ignation.  And  they 
must  provide  the 
designations  to 
newspapers  for 
their  listings,  said 
David  Fiske  of  the 
FederalCommuni- 
cations  Commis¬ 
sion. 

Critics  com¬ 
plained  that  the 
age-based  system 
gave  too  little 


Vice  President 
Al  Gore 
introduced 
revisions 
Sept.  30, 
the  day 
before  they 
took  effect. 


TV  Ratings  Game 

Original  Classifications 

TV-Y  —  Children’s  programs  acceptable  for  I 
kids  of  all  ages.  j 

TV-Y7  —  Children’s  programs  for  ages  7  and  1 
older  that  might  have  material  upsetting  to  ! 

younger  kids.  i 

TV-G  —  Appropriate  for  audiences  of  all  ages.  | 
TV-PG  —  Parental  guidance  suggested;  may  j 
contain  violence,  sexual  material,  or  offensive  I 

language.  : 

TV-14  —  Inappropriate  for  kids  under  14  | 

because  of  more  intense  violence  and  sexual 
content. 

TV-MA  —  Not  for  children  under  17;  may 
contain  sex,  profane  language,  or  graphic 
violence. 

Added  Subcategories 

V  Violence. 

S  Sexual  situations. 

L  Coarse  language. 

D  Suggestive  dialogue. 

FV  Fantasy  violence. 


information  to  viewers  about  content,  so  it  was 
revised. 

Vice  President  Al  Gore  introduced  the  revisions 
at  a  White  House  event  Sept.  30,  the  day  before  they 
took  effect. 

Letter  ratings  are  used  in  tandem  with  the  exist¬ 
ing  categories:  suggestive  dialogue  (D),  coarse  lan¬ 
guage  (L),  sexual  situations  or  activity  (S)  or  violence 
(V).  There  also  is  a  fantasy  violence  (FV)  rating,  to  be 
used  with  the  TV-Y7  category'. 

NBC  has  refused  to  use  the  revised  rankings,  con¬ 
tending  that  they  will  lead  to  censorship  of  program 
content.  BET  has  declined  to  apply  the  system  since 
the  beginning,  arguing  that  a  better  one  is  needed. 

A  few  days  before  Gore’s  presentation,  the  News¬ 
paper  Association  of  America’s  president,  John  E 
Sturm,  circulated  a  letter  to  member  publishers  say¬ 
ing,  “We  were  asked  to  provide  the  Vice  President’s 
office  with  information  as  to  whether  newspapers 
will  publish  the  modified  rating  system.  We 
declined  to  do  so,  but  informed  them  that  our 
research  last  spring  indicated  that  more  than  60  per¬ 
cent  of  NAA  member  newspapers  publish,  or 
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Comic  readers  are 
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BY  DAVID  ASTOR 


planned  to  publish,  the  ratings  system  as  it  was  at 
that  time.” 

The  letter  goes  on,  “As  1  have  mentioned  in  the 
past,  NAA  does  not  want  our  mdustr>'  to  be  singled 
out  as  the  ‘bad  guys’  in  this  process.  To  that  end, 
please  note  that  your  Board  of  Directors  passed  a 
resolution  encouraging  members  to  include  ratings 
information  in  daily  and  weekly  television  program 
listings.” 

In  his  remarks,  Gore  said  he  hoped  more  news¬ 
papers  would  list  the  new  ratings. 

TMS  and  TV  Data  Technologies,  which  serves 
2,7{K)  clients,  incorporated  the  new  information 
into  their  databases  beginning  Oct.  1.  Sweet  said 
about  100  of  Tribune’s  clients  carry  the  ratings  as 
they  were  first  conceived,  but  it  was  too  soon  to 
know  how  many  would  pick  up  the  revised  system. 
“Everybody’s  waiting  for  the  other  guy  to  go  first,” 
she  said. 

Amy  Mann,  managing  editor  of  TV  Data,  said,  “We 
already  have  95  clients  picking  them  up.  We  have 
them  by  icon  and  by  the  letter.”  Among  those  carry¬ 
ing  the  revised  ratings,  she  said,  are  the  Dallas 
Morning  News,  Chicago  Sun-Times,  Evansville 
Courier  of  Indiana,  and  Columbus  Dispatch  and 
Cincinnati  Enquirer  of  Ohio. 

“It’s  our  hope  that  more  newspapers  will  carry 
them,”  said  Dennis  Wliarton,  a  spokesman  for 
National  Association  of  Broadcasters. 

“Ironically,  we’ve  been  getting  editorial  criticism 
that  these  ratings  don’t  give  people  enough  infor¬ 
mation  from  some  of  the  same  newspapers  that  are 
refusing  to  carry'  them.  So  there’s  a  little  bit  of 
hyptK'risy  there.” 

However,  the  additional  material  is  difficult  to 
include  in  newspapers  that  are  tight  for  space.  “It’s 
really  going  to  affect  their  editorial  copy,  because 
they’re  quite  lengthy,”  Sweet  said. 

“Basically,  this  is  driven  by  the  newspapers  telling 
us  they  want  to  see  them,”  Kelleher  said.  “It  may  be 
easier  for  the  broadcasters  to  accommodate  this 
than  the  newspapers.” 

The  networks  are  not  obligated  to  put  the  ratings 
in  their  print  advertising.  Of  the  major  networks, 
CBS  and  Fox  do,  as  does  the  Family  Channel. 

Julie  Hoover,  a  spokesperson  for  ABC,  said  the 
network  had  put  the  ratings  in  its  print  ads  early  on, 
but  stopped  because  not  all  networks  were  doing 
so.  She  said  that  the  networks  mutually  agreed  not 
to  put  this  material  in  their  print  ads  until  concen¬ 
sus  can  be  reached. 

“We’re  just  try  ing  to  establish  a  rule  that  everyone 
follows,”  Hoover  said.  “This  is  now  under  discussion 
among  all  the  networks.” 

Hoover  said  it  can  be  difficult  to  meet  print  dead¬ 
lines  because  the  programs  are  rated  episode-by¬ 
episode,  often  close  to  air  time. 

“You  would  rather  leave  it  unrated  than  mislabel 
it,”  she  said. 

“In  a  lot  of  respects,  the  advertisers  may  not  want 
to  be  associated  with  the  rating  they  get.  I'm  not 
sure  they  want  to  have  it  plastered  all  over  the  ad,” 
Kelleher  said. 


Always  On  Their 
Minds:  Reno 
Queried  On  Gates 

VEN  FEATl  'RE  EDITORS  have  Bill  Gates  on 
their  minds. 

After  Janet  Reno  addressed  the  Ameri¬ 
can  Asstxriation  of  Sunday  and  Feature  Edi¬ 
tors  convention  in  Washington,  D.C.,  the  U.S.  attor¬ 
ney  general  was  queried  about  the  Microsoft  co¬ 
founder’s  growing  empire. 

“With  Bill  Gates  getting  into  the  news  business, 
do  you  think  there  should  be  any  legal  limits  on 
how  big  Microsoft  can  grow?”  an  AASFE  attendee 
asked  Reno.  She  replied  that  the  government  keeps 
an  eye  on  potential  monopoly  situations,  but  added; 
“Bigness  is  not  necessarily  a  flaw.  I  have  a  strong 
feeling  that  the  American  media  will  ensure  that  no 
one  person  controls  everything.” 

But  on  Oct.  20,  three  weeks  after  Reno’s  AASFE 
remarits,  the  U.S.  Justice  Department  asked  a  federal 
judge  to  fine  Microsoft  $  1  million  a  day  for  anti<om- 
petitive  practices.  Justice  charged  that  Gates’  com¬ 
pany  is  forcing  personal  computer  makers  to  install 
its  Internet  browser  software  along  with  its  Win¬ 
dows  95  operating  system. 

Reno  also  discussed  many  non-Micn)soft-related 
matters  in  her  prepared  AASFE  remarks.  She  said,  for 
instance,  that  newspaper  feature  sections  should 
continue  emphasizing  stories  about  issues  that 
impact  America’s  youth.  More  specifically,  the  attor¬ 
ney  general  asked  AASFE  editors  to  assign  stories 
about  the  importance  of  keeping  their  communi¬ 
ties’  sch(X)l  buildings  open  for  youth-related  activi¬ 
ties  in  the  afternoon  and  evening. 

The  attorney  general  noted  that  feature  editors 
and  writers  serve  a  valuable  function. 

“A  g(Kxl  feature  section  can  take  the  facts,  place 
them  in  context  and  personalize  them,”  she 
observed.  “It  looks  at  the  whole  picture.  That’s 
vitally  important  for  your  readers.” 

Reno  was  also  asked  during  the  pttst-speech  Q&A 
peritxl  if  the  press  helps  or  hurts  her  in  her  job. 

“I  have  a  great  respect  for  the  press,”  replied 
Reno,  who  meets  with  the  media  every  Thursday 
morning.  “When  you  have  a  government  so  strong 
and  so  big,  it’s  important  for  the  press  to  be  there.  1 
think,  however,  that  the  press  and  media  have  diffi¬ 
culties  in  reporting  on  the  government  in  all  its 
complexity.” 

The  attorney  general  knows  more  about  newspa¬ 
pers  than  most  government  officials.  Her  lather  was 
a  police  reporter  for  the  Miami  Herald,  her  mother 
was  an  investigative  reporter  for  the  Miami  News 
and  her  brother,  Robert  Reno,  is  a  business  colum¬ 
nist  for  Long  Island,  N.Y.,  Newsday  and  the  Los 
Angeles  Times-Washington  Post  News  Service. 

“We  can’t  get  newspapers  out  of  our  system,”  she 
said  of  her  family. 
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"A  Knight  Fellowship  gives 
you  a  chance  to  focus  your 
mind  —  deeply  —  even  while 
you  take  in  a  hundred  new 
delightful  experiences.  So  it 
appeals  to  the  moral  philoso¬ 
pher  as  well  as  the  curious  kid 
in  every  journalist.  What  I 
liked  best  of  all,  though,  was 
being  part  of  a  small  group  of  like-minded  journal¬ 
ists,  sampling  freedom  and  trying  to  make  sense 
of  this  bewildering  world  we  find  ourselves  in." 

—  Miranda  Ewell,  San  Jose  Mercury  News 
Fellow  ’95 

"Is  the  Knight  Fellowship  worth 
the  risk  of  stepping  off  your 
career  track  for  a  year?  The 
trade-off  is  a  once-in-a-lifetime 
opportunity  to  study  and  reflect 
without  real-world  pressures, 
and  join  a  fraternity  of  top- 
notch  journalists.  It  certainly 
boosted  my  enthusiasm  for  my 
job,  and  my  sense  of  what  1  can  accomplish  in  the 
future.  Bottom  line;  It's  a  career-enhancer." 

—  Richard  Gonzales,  National  Public  Radio 
Fellow  ’95 


"Every  journalist  should 
attempt,  at  least  once,  to  take 
time  off  from  the  newsroom; 
to  step  back  and  assess  where 
you  are  going  and  where  you 
want  to  be,  and  how  a  jour¬ 
nalism  fellowship  can  lead  you 
to  that  goal.  Stanford  Univer¬ 
sity  is  the  perfect  environment 
for  those  looking  to  the  changes  ahead  in  our 
industry  in  the  next  century.  The  year  I  spent  on 
my  Knight  Fellowship  made  me  a  born-again 
journalist.  The  time  I  was  able  to  spend  reading, 
researching  and  studying  reconnected  me  to  the 
passion  I  once  had  for  covering  the  news  as  a 
young  reporter." 

—  Sheila  Stainback,  CNBC 
Fellow  ’83 

"As  a  former  fellow,  I  have 
come  to  recognize  the  value 
of  a  Stanford  year  from  both 
a  personal  and  professional 
viewpoint.  We  look  at  fellow¬ 
ships  as  a  good  investment, 
one  that  broadens  the  per¬ 
spectives  of  our  best  people 
and  increases  their  value  to 
the  newspaper.” 

—  James  Willse,  editor,  Newark  Star-Ledger 
Fellow  ’75 


The  1998-99 

S.  Knight 
FELLOWSHIPS  at  Stanford 

Twelve  journalists  win  Knight  Fellowships  at 
Stanford  each  year.  What  do  they  get?  Nine 
months  of  study,  intellectual  growth,  and  per¬ 
sonal  change  at  one  of  the  world’s  great  universities  —  in 
classes,  in  independent  studies,  and  in  special  seminars  with 
guest  speakers.  At  the  end  of  the  year  they  return  to  their 
news  organizations,  better  prepared  for  the  rapidly  changing 
world  of  journalism  at  the  end  of  the  20th  century. 

hrlw 

m  Reporters  and  editors, 

■  photographers  and  producers, 

■  editorial  cartoonists  and  web-site  gurus  —  and  more. 

We  want  people  who  have  already  accomplished  a  lot  and 
are  ambitious  to  do  more.  Candidates  must  have  seven  years’ 
professional  experience.  Fellows  receive  a  stipend  of  $40,000, 
plus  tuition,  a  book  allowance  and  a  child-care  allowance. 
All  benefits  and  activities  of  the  program  are  open  to  spouses 
and  partners  of  Fellows. 


The  application  deadline  for  next  year  is  February  1,  1998.  For 
a  brochure  and  application  form,  write,  phone,  fax  or  e-mail  to: 


Director, 

John  S.  Knight  Fellowships 
Building  120,  Room  424 
Stanford  University 
Stanford,  Calif.  94305-2050 

Internet: 

knightfellow@forsythe.stanford.edu 
URL:  http;//www- 

leland.stanford.edu/dept/communication/general/knightfellow.html 


Telephone:  (650)  723-4937 
Fax:  (650)  725-6154 


BY  JIM  ROSENBERG 


New  Publisher, 
Plant  And  Press 

After  70  years,  Clarksburg  Publishing  will  open  new  plant  and 
retire  press  built  in  1915 


IN  1928,  CLARKSBURG  PubUshing  Co.  ins¬ 
talled  a  1 3-year-old  used  press.  By  next  Feb¬ 
ruary,  it  will  shut  down  its  old  Goss  Straight- 
line  for  the  last  time,  after  having  printed 
the  West  Virginia  city  ’s  two  daily  newspa¬ 
pers  for  70  years  on  what  may  be  North 
America’s  oldest  operating  newspaper  web  press. 

In  July,  the  company  celebrated  its  own  70th 
birthday,  marking  the  merger  of  the  Clarksburg 
Exponent  and  Clarksburg  Telegram.  The  company 
is  building  a  new  prcxluction  and  distribution  plant 


on  property  it  owns  next  dottr  to  its  1924  head¬ 


quarters  (the  old  Exponent  building),  where  its 


offices  will  remain. 

The  “high-speed”  Goss  Straightline  octuple  press, 
a  letterpress  machine  that  was  state-of-the-art  when 
manufactured  in  191 5,  will  be  replaced  with  a 
Goss  Urbanite.  The  new  single-wide,  two-around 
offset  press  will  be  able  to  print  the  6,000-circula¬ 
tion  morning  Exponent,  12,800-circulation  evening 
Telegram  and  Saturday  and  Sunday  copies  of  the 
Exponent-Telegram  (20,(XK)  and  22,000-plus  circu¬ 
lations)  at  up  to  50,(X)0  copies  per  hour  in  full 
color. 

Publisher  and  vice  president  Terry  Home  said 
that  in  addition  to  housing  eight  Urbanite  units,  the 
new  plant’s  design  left  space  to  add  four  more 
units  as  soon  as  they  are  needed  and  includes  a 
second  press  pad  in  anticipation  of  buying  an 
entire  second  press  line. 

Early  last  month,  the  foundation  was  ready,  two 
press  pads  were  in  and  the  concrete  floor  was 
about  to  be  poured.  By  mid-month,  the  block 
masonr>'  and  steel  erection  began. 

Home  and  his  production  director,  assistant 
vice  president  Joe  S.  Elam,  said  the  plant  is  being 
built  with  the  addition  of  a  second  floor  in  mind. 
“The  second  press  pad  is  located  where  the  mail- 
room  is  going  to  be,”  said  Home.  ‘‘When  we  put 
another  Une  of  press  in  some  time  in  the  future, 
then  we  ll  build  a  second  floor  and  move  the  mail- 
room-distribution  facilities  to  the  second  floor.” 

After  management  visits  to  several  production 
sites,  said  Home,  the  Fredericksburg  Free  Lance- 
Star  became  something  of  a  model  for  his  paper’s 
plant  owing  to  the  Virginia  daily’s  “real  pleasing 
work  environment.” 

Clarksburg  Publishing  selected  local  architect 
Lee  Gustafson  and  a  local  contractor  for  the  pro¬ 
ject.  It  also  retained  the  services  of  Denver-based 
Ray  Earsman,  upon  the  recommendation  of  Elam’s 
colleagues  at  other  newspapers.  Earsman  con¬ 
sulted  on  newspaper  projects  in  Annapolis, 
Charleston,  WVa.,  and  Pueblo,  Colo.  (North  Amer¬ 
ica’s  second  MAN  Roland  Uniset  and  its  first  such 
single-wide,  semicommercial  press  for  newspaper- 
only  production),  and  is  currently  working  for  the 
Tulsa  World  (installing  North  America’s  first  Wifag 
and  first  shaftless  press). 

Goss  Straightline  press  dating  from  1915 
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With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
with  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup 
fast,  accurate  product  release.  Maintenance-free;  long  service  life 
Downline  processing  under  control.  Step  by  step. 


F'E'R'A'G 


FERAG  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RITTENHOUSE  CIRCLE,  P.O.  BOX  137;  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892;  FAX  215-788-7597 
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NEW  PLANT  FOR  NEW  BUSINESS 

Besides  a  redesign  and  publication 
of  a  Monday  edition  of  the  Exponent 
since  Home’s  arrival  just  1 1  months 
ago,  Elam  credits  the  new  publisher 
with  pushing  for  the  new  press  and 
plant.  To  Home,  they  are  tools  he 
needs  to  improve  and  enlarge  both  the 
newspaper  and  the  company’s  com¬ 
mercial  printing  pn)spects. 

The  biggest  change  stemming  from 
the  pn>duction  modernization  will  be 
the  move  to  faster,  full-color  offset 
printing,  according  to  Home,  with  bet¬ 
ter  color  and  black-and-white  halftone 
reproduction,  greater  reliability  (less 
downtime)  and  later  deadlines.  Higher 
press  speed,  he  noted,  is  especially  wel¬ 
come  for  the  Telegram,  allowing  the 
larger-circulation  afternoon  paper  to 
carr>'  later  news. 

Also  “anxiously  awaiting  this  move,” 
said  Home,  are  the  papers’  advertisers, 
who,  in  spite  of  their  strong  support 
for  the  paper  over  the  years,  were 
ready  for  the  change  “long  before  now’ 

The  company  considers  its  dailies 
regional  papers  for  the  north-central 
part  of  the  state.  ‘This  will  help  us 
expand  that  mission,”  said  Home.  The 
mission  began  with  plans  for  “a  big 
regional  Sunday  paper.”  Initial  changes 
to  the  Sunday  package  appeared  two 
weeks  ago  with  the  addition  of  a  fifth 
section.  “This  new  press  will  allow  us 
another  round  of  changes  early  next 
year. . .  ”  said  Home,  adding  that  the 
goal  is  to  publish  Sunday  editions  in 
eight  sections,  with  front  and  back 
color  on  each. 


The  effort,  he  said,  reflects  the 
growth  strategy  adopted  when  the 
bcjard  hired  him.  For  Home,  it  also  rep¬ 
resented  a  desire  to  return  to  a  family- 
owned  newspaper  after  spending  most 
of  his  career  at  group-owned  newspa¬ 
pers.  Most  recently,  he  served  as  pub¬ 
lisher  for  Thomson  Newspapers  dailies 
in  Cumberland,  Md.,  on  the  West  Vir¬ 
ginia  border,  and  in  Charleston,  the  cap¬ 
ital.  Home  is  president  of  the  West  Vir¬ 
ginia  Press  Association. 

To  his  new  post  at  an  independent 
paper.  Home  brought  some  of  his  for¬ 
mer  group’s  new  way  of  thinking.  In 
an  interview  earlier  this  year  with 
Clarksburg  reporter  Gail  Marsb.  he 
spoke  in  the  same  terms  Thomson  now' 
uses  to  describe  itself:  “We  are  viewing 
our  business  as  a  marketing  and 
communications  company.” 

“That  approach  was  taken  from  the 
Thomson  model,”  Home  told  E&P.  “Def¬ 
initely,  I  brought  that  mindset,”  he  said, 
adding  that  he  hopes  to  instill  the 
notion  in  his  staff 

Having  learned  earlier  that  manage¬ 
ment  must  look  beyond  the  daily 
printed  newspaper,  the  new  publisher 
said,  “We’re  attempting  to  lay  the 
groundwork  for  a  long-range  future  for 
this  company.” 

The  company  plans  several  start-ups 
and  is  interested  in  acquisition  opportu¬ 
nities,  including  shoppers,  said  Home. 

Clarksburg  is  one  of  three  cities  pub¬ 
lishing  dailies  (all  within  roughly  the 
same  circulation  range)  in  the  north- 
central  region.  The  three  publishers  in 
three  counties  may  make  for  a  nice 


Thomson-.style  cluster.  (And,  as  it  hap¬ 
pens,  one  of  the  three,  the  Times- West 
Virginian  in  nearby  Fairmont,  is  a 
Thomson  property.) 

Home  points  to  the  area’s  Interstate 
79  technology  corridor,  its  colleges  and 
its  two  universities  as  indicators  of  a 
bright  future.  Though  he  calls  his  own 
Harrison  County  the  “key”  to  the  .state’s 
“most  dynamic  area,”  the  publisher’s 
remarks  refer  to  the  heart  of  the 
region;  1-79  connects  the  same  three 
county  seats  that  publish  the  dailies, 
and  while  the  colleges  are  near  Clarks¬ 
burg,  the  universities  are  in  Fairmont 
and  Morgantown. 

“We  have  a  nice  franchise  here,”  he 
said.  “We  see  a  lot  of  opportunity  to 
expand.  That’s  why  we’re  making  this 
investment.” 

The  new  press,  however,  was  a  close 
call.  Just  three  months  before  Home 
Ux)k  over  as  publisher,  the  company 
made  a  smaller  investment  in  its  old 
press.  “The  paper  companies  loved  us,” 
said  Elam,  referring  to  the  f)8-inch  web 
widths  it  ran  until  September  of  la.st 
year. 

The  production  boss  calls  himself 
the  “junior  member”  of  his  staff  with  a 
mere  16  years  to  most  others’  20-  to 
30-year  tenures.  Some  also  know  his 
pressroom  and  camera  manager,  Frank 
J.  Bolyard,  as  Junior.  Frank  J.  Bolyard  Sr., 
who  retired  after  40  years,  was  “raised 
on  this  press,”  said  Elam,  and  he  “still 
comes  in  and  helps  us  out.” 

So  the  juniors  who  mn  the  press¬ 
room  went  to  the  junior  who  mns  the 
company:  then-publisher  Cecil  B.  High¬ 
land  Jr.,  grandstin  of  the  company’s 
founder  and  its  president  for  40  years. 

Though  Highland  had  wanted  to 
reduce  the  web  width,  Elam  said  he 
originally  “paid  little  attention”  to  the 
matter  “because  I  was  assuming  that 
we  were  going  to  get  a  press.”  When 
he  was  hired,  Elam  recalled,  the  stand¬ 
ing  joke  was  that  a  new  press  would 
be  bought  in  five  years.  “Little  did  1 
know  they’d  been  saying  that  for  20.” 

Elam  and  Bolyard  told  Highland  that 
they  could  manage  a  web-width  reduc¬ 
tion,  but  tried  to  persuade  him  to  leave 
it  unchanged  until  a  new  press  was 
installed. 

"The  ball  kept  going  back  and  forth, 
and  I  wasn’t  about  to  call  that  shot,” 
said  Elam,  who  realized  that  a  conver- 
I  Sion  would  “cost  a  few  bucks.” 
m  The  Straightline  already  had  been 
g  converted  from  lead  to  Grace  pho 
I  topolymer  plates.  With  the  decision  to 
reduce  the  web  came  further  conver- 
-Terry  Horne,  publisher  sion,  including  installation  of  magnetic 
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"They'll  never . . .  have  another  press  that  will  last  as 
long  and  do  the  job  that  this  press  has  done" 

— Joe  S.  Elam,  production  director 


saddles  on  the  cylinders.  K  &  F  Print¬ 
ing  Systems  International,  Granger,  Ind., 
was  hired  to  help  with  the  changes. 

“We  took  10  inches  off  the  web,” 
said  Elam,  and  for  the  past  year,  Clarks¬ 
burg  has  been  running  mere  58  "-wide 
rolls.  No  doubt,  the  paper  companies 
still  love  the  Exponent  and  Telegram. 

Home  successfully  argued  that  the 
time  had  come  for  a  new,  color<apable 
press.  “We  ll  be  getting  involved  in 
commercial  printing,”  he  said,  noting 
the  company  now  has  only  a  job  shop 
with  a  sheetfed  press,  making  it  diffi¬ 
cult  to  compete,  economically  and  in 
terms  of  quality.  The  Urbanite  should 
improve  speed  and  quality  for  both 
newspaper  and  commercial  printing. 
Operators  are  “very  excited  to  have  it,” 
said  Home.  Management,  he  said, 
talked  about  buying  a  new  press  for  so 
long  that  the  crew  had  grown  some¬ 
what  skeptical  it  would  ever  happen. 

Commercial  work  is  expected  to 
comprise  mostly  color  ad  inserts  for 
area  grocery  store  chains.  Home  hopes 
to  compete  for  such  web  printing 
work  in  the  Charleston  and  Pittsburgh 
markets,  both  about  two  hours  away, 
and  to  acquire  other  dailies  in  the 
region.  The  new  production  plant,  he 


said,  “gives  us  more 
flexibility  in  pursuing 
that.” 

ANOTHER  ANTIQUE 
NEXT  DOOR 

In  fact,  the  company 
has  long  owned 
another  web  press  in 
an  adjacent  building, 
which  it  uses  to  print  a 
weekly  TMC  product 
—  “just  to  keep  it 
operating,”  said  Home. 
The  Hoe  “Right-Angle” 
press  also  functions  as 
emergency  backup  for 
printing  the  dailies. 
Home  said  he  was 
aware  of  the  press 
being  used  only  once 
for  that  purpose.  It, 
too,  will  be  decommis¬ 
sioned  when  the 
Urbanite  is  operating. 

Former  pressroom 
foreman  Frank  Bolyard 
Sr.,  who  guessed  that 
the  Hoe  press  dates 
from  about  1900, 
remembered  that  it 
(along  with  some 
paper  rolls)  was  bought 
for  little  more  than 
scrap  value  from  a  Tennessee  printer. 

With  one  unit  facing  south,  the 
other  west,  and  the  web  turning  a 
comer  between  units,  the  16-  or 
32-page  Hoe  won’t  get  the  fond 
farewell  in  store  for  the  Straight- 
line.  “We  still  use  that  one,  keep  it 
warmed  up  in  the  event  —  and 
God  help  us  if  that  event  happens  . 
. .  ”  said  Elam.  He  defies  anyone  to 
“hold  a  web  in  that  sucker  and  run 
it,”  though  he  was  “sure  someone 
did  years  ago.” 

The  machine  itself  could  run 
just  fine,  said  Bolyard,  but  “they  got 
so  many  angle  bars  in  here  . . .  it’s 
angled  every  which  direction.”  And 
with  “a  little  slack  in  them,  you 
know,  you  just  go  crazy.”  Control, 
he  added,  only  becomes  more  diffi¬ 
cult  in  winter  when  a  static  charge 
acciunulates  on  the  web. 

Were  the  Hoe  called  upon  for 
a  long  run,  like  the  four-section 
Sunday  edition,  said  Elam,  “we’d 
just  end  up  printing  one  section 
at  a  time.”  Trailing  off  in  further 
fmstration,  he  added,  “There’s  no 
way  in  hell  that  we  could  keep 
that  thing  . . . .”  Agreeing  with  his 
(See  Clarksburg  on  page  32) 
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Designing  and  building  state-of- 
the-  art  quiet  zones  in  newspaper 
production  facilities  has  been 
our  business  for  over  twenty 
years.  Our  newspaper  clients 
realize  improved  safety,  produc¬ 
tivity  and  quality  and  our  O.E.M. 
clients  enhance  their  offerings  to 
their  customers. 


Let  us  show  you  how  to  achieve 
these  benefits  as  part  of  your 
construction,  modernization  or 
expansion  projects.  Contact  us 
for  a  free  copy  of  our  brochure 
Noise  Control  for  Newspaper 
Printing  Facilities. 

•  Pressroom  Quiet  Rooms 
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•  Ancillary  Equipment  Rooms 
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From  Blueprint 
To  Newsprint 

Design-build  sped  Tribune-Review  into  production  plant 


TO  MOVE  MORE  papers  raster  into  the 
Pittsburgh  market  while  impnwing  its 
overall  operations, Tribune-Review 
Publishing  Co.,  Greensburg,  Pa.,  con¬ 
tracted  with  Chicago-based  McClier 
for  a  fast-track  design-build  project. 
McClier  said  it  completed  the  new  plant  in  Mar¬ 
shall  Township  in  9H  months.  “I  think  I  had  tempo¬ 
rary  occupancy  in  less  than  eight  months,” 
remarked  Tribune-Review  operations  director 
Kevin  Lindgren  (who,  a  few  years  before,  oversaw 
another  construction  project  on  the  other  side  of 
the  state  as  operations  director  of  the  Allentown 
Morning  Call). 

“The  sp>eed  on  this  thing  was  absolutely  remark¬ 
able,”  said  Lindgren,  who  remembered  moving 
from  design  to  digging  in  no  more  than  two 
months.  Plans,  he  said,  were  finished  by  McClier  in 
June  of  1996  and  approved  by  the  customer  in 
July;  final  permitting  was  granted  in  mid-August, 
the  land  was  bought  on  Aug.  18  and  ground  was 
broken  the  next  day. 

Last  Aug.  15,  after  equipment  installation  and 


testing,  the  first  advance-printed  sections  of  the  Tri¬ 
bune-Review's  Pittsburgh  edition  rolled  off  the 
new  plant’s  presses.  Full  daily  production  followed 
in  September.  Circulation  of  the  Greensburg  and 
Pittsburgh  editions  (primarily  Westmoreland  and 
Allegheny  counties,  respectively)  averages  85,699 
daily  and  143,252  Sunday. 

The  design-build  approach,  in  which  one  firm 
performs  everything  from  initial  consultation  to 
architecture,  engineering  and  con¬ 
struction,  provides  economies  of  “The  SDeed 

scale,  eliminates  vendor  conflicts  and  ^  ^ 

speeds  construction,  according  to  OTl  thiS 

McClier  —  which  also  noted  that  the  thino 
total  cost  for  the  Tribune-Reivew  pro  ” 

ject  was  guaranteed  “far  earlier  in  the  ubsolutely 
pnxress  than  with  traditional  VeiflClTkcible 

approaches.”  McClier  said  it  com-  . 

pleted  the  pntject  under  a  guaran- 
teed  maximum  cost  and  ahead  of 
schedule. 

Fast-track  construction  ofTribune-Review’s  $43 
million  NewsWorks  facility  began  before  its  archi- 
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lecture  and  engineering  were  com¬ 
plete,  according  to  McClier.  The  foun¬ 
dation  of  the  l45,()00-square-foot  plant 
was  laid  while  design  and  bidding  of 
mechanical  and  electrical  systems  were 
in  progress. 

Though  a  McClier  project  from  start 
to  finish,Tribune-Review  did  bring  in  a 
third  part)'.  The  arrangement  called  for 
architect  and  design  planning  consul¬ 
tant  Dario  DiMare  to  act  as  something 
of  an  “extreme  devil’s  advocate.” 

Lindgren  explained:  “We  were  mov¬ 
ing  way,  way,  way  too  fast  for  just  one 
pair  of  eyes.”The  operations  executive 
said  he  asked  DiMare,  who  had  worked 
with  him  in  the  past,  to  put  the  project 
under  a  microscope.  Everything  was 
fair  game.  Not  everybody  got  every¬ 
thing  their  way,  not  DiMare,  not 
McClier,  not  even  Lindgren,  who  said 
DiMare  hit  the  brakes  on  a  few  of  his 
ideas  too. 

In  the  end,  it  was  for  Lindgren  to 
choose  what  to  add  or  forgo,  change  or 
not  change  —  aware  always  that  pro¬ 
fessional  decisions  would  affect  per¬ 
sonal  feelings.  “It’s  a  difficult  position 
for  both,”  he  acknowleded,  congratulat¬ 
ing  DiMare  and  McClier  personnel, 
including  its  Newspaper  Group  direc¬ 
tor  Rick  Rogers,  for  their  professional 
conduct  in  a  situation  that  “was  some¬ 
thing  of  my  design.” 

The  Pittsburgh  edition  of  the  Tri- 
bune-Revieu'  now  rolls  off  a  five-foot- 
print,  six-web  Goss  Newsliner  keyless 
offset  press  line  consisting  of  three 
eight-couple  (4/4)  four-high  towers, 
one  five-couple  (1/4)  four-high  and 
one  two-high.  (See  E&P,  Nov.  2, 1996, 
p.  8P). 

Lindgren  said  NewsWorks  has  the 
available  power  and  other  infrastruc¬ 
ture  required  to  put  out  320,000 
copies  from  an  enlarged  press  line,  and 
that  the  site  can  accommodate  an 
expanded  plant  capable  of  doubling 
even  that  production  capacity. 

A  fiber-optic  network  with  Fore 
ATM  switches  links  NewsWorks  with 
all  area  bureaus  and  with  Tribune- 
Review’s  headquarters  and  Goss  Metro 
production  plant  in  Greensburg  at  155- 
megabit  speed.  One  hundred  percent 
paginated  since  Labor  Day  (art  or  ads 
created  or  submitted  as  hard  copy  are 
digitized  on  an  Eskofot  scanner),  the 
paper  moves  full-page  files  in  seconds 
to  imagesetters  for  film  output  and 
platemaking. 

Computer-to-plate  was  not  among 
Tribune-Review’s  technology  choices, 
though  Lindgren  said  he  “came  close  to 
making  that  decision,”  and  had  the  pro- 


Plans  were  finished  in 
June  and  approved  in 
July;  the  land  was  bought 
Aug.  18  and  ground  was 
broken  the  next  day 

ject  been  a  year  later,  he  likely'  would 
have  opted  for  direct-to-plate  output. 

As  it  is,  said  Lindgren,  CTP  probably 
would  overload  a  project  that  already 
goes  beyond  a  new  plant  with  a  new, 
keyless  press,  and  the  high-speed  wide 
area  network.  Among  other  things,  pre¬ 
press  will  install  Cascade  Systems’ 
MediaSphere  archive,  post-press  is 
using  Machine  Design  Services’  robotic 
palletizer  to  load  tied  bundles  and 
untied  stacks,  and  the  printing  and 
packaging  operation  will  implement 
SAM,  the  integrated  production  man¬ 
agement  and  control  system  developed 
at  the  New  York  Times'  new  produc¬ 
tion  plant  and  now  sold  by  GMA. 


Goss  Newsliner  press  in  the  NewsWorks 
plant 


BY  CHRISTOPHER  JOHNSTON 

Tulsa  Turns  Down 
The  Noise 

With  new  presses  come  panels  that  serve  both  acoustical 
and  structural  purposes 


After  making  a  lot  of  noise  in 
the  newspaper  industry  when  it 
bought  the  first  totally  shaftless 
presses  in  the  United  States,  the  Tulsa 
World  is  implementing  yet  another 
innovation:  quieting  the  high-decibel 
clamor  of  its  printing  machines  using 
custom-fabricated  noise-protection  pan¬ 
els.  The  structural-acoustical  modules 
are  installed  between  press  units  over 
the  pressroom  floor  opening,  doubling 
as  the  press  deck. 

The  sound-suppression  panels  were 
to  be  installed  this  month,  as  the 
158,6l(><:irculation  (221,827  Sunday) 
Oklahoma  daily  receives  the  first  of 
two  Wifag  OF  370  GTD  (Gearless  Trans¬ 
mission  Drive)  double-width  offset 
presses  to  replace  letterpress  equip¬ 
ment  that  has  been  operating  for  more 
than  20  years.  Part  of  a  phased,  $10 
million  expansion  of  tlie  paper’s  down¬ 
town  pressroom  and  mailroom,  the 
two  new  presses  are  expected  to  be  in 


operation  by  next  spring. 

“I  had  been  studying  the  shaftless 
press  technology  for  quite  a  while,” 
says  Tulsa  World  president  and  COO 
Kenneth  S.  Fleming,  who  placed  the 
order  with  Wifag  in  June  of  1996.  “The 
Wifag  people  appear  to  be  way  ahead 
of  anybody'  else  in  the  shaftJess  tech¬ 
nology,  so  I  decided  their  presses 
would  probably  be  the  best  solution 
for  us.”  In  Europe,  five  daily  newspa¬ 
pers  are  printed  on  Wifag  shaftless  off¬ 
set  presses. 

As  Tulsa’s  old  presses  are  removed, 
the  pressroom  area  will  be  gutted  and 
the  pressroom  floor  will  be  replaced 
with  the  noise-protection  panels.  Dur¬ 
ing  press  erection,  the  panels  serve  as 
the  erection  floor.  Once  the  acoustic 
panels  are  topped  by  the  standard 
press  platform,  though,  they  perform  a 
combined  function,  providing  a  high- 
performance  noise-abatement  system 
between  the  pressroom  and  the  reel- 
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FROM  CONCEPT  TO  COMPLETION... 


PLAHNEBS"DESIBMERS"CnilSTBflCT0B8 

Creating  lomorrow’s 
Faeilities...TBda]i 

The  Austin  Company  specializes  in  the  planning,  design, 
engineering  and  construction  of  newspaper  printing  and 


distribution  facilities,  including  office  and  support  buildings. 


Austin  offers  publishers  a  comprehensive  portfolio  of  facility 
services,  available  on  an  integrated,  design-build  basis,  or  in 
any  combination.  Our  services  include: 


Site  Location  Studies 
Site  and  Facility  Analysis 
Master-Planning 
Requirements  Programming 
Space  Planning  and  Layout 
Project  Management 


Architectural  Design 
Interior  Design 
Building  Systems  Engineering 
Process  Systems  Engineering 
Material  Handling  Engineering 
Construction 


The  Austin  Company  has  served  the  Newspaper  Publishing 
Industry  for  over  75  years. 

THE  AUSTIN 
COMPANY 

DESIGNERS  •  ENGINEERS  •  CONSTRUCTORS 

Offices  in  major  cities. 

3650  MAYFIELD  ROAD  -  CLEVELAND,  OHIO  44121-1734 
PHONE:  (216)  382-6600  x789  ■  FAX:  (216)  291-6684 
E-MAIL:  newspapergroup@theaustin.com 

The  Austin  Company  is  Employee-Owned. 


V\JsW\ 


room  —  absorbing  noise  and  reverbera¬ 
tion  in  both  areas  —  and  preventing 
transmission  of  high  noise  levels 
between  the  two  rooms. 

“The  panels  are  actuall>'  absorptive 
on  the  bottom  as  well,  so  that  the  reel- 
room  also  benefits  from  noise  absorp¬ 
tion,”  explains  Marie  Rubino,  sales  engi¬ 
neer  for  Industrial  Noise  Control  Inc. 
GNC),  Addison,  Ill.,  which  entered  into 
an  OEM  relationship  with  Wifag  Machin¬ 
ery  Newspaper  Web  Press  Division  in 
Berne,  Switzerland,  to  design,  manufac¬ 
ture  and  irLstall  the  panels.  “No  noise 
will  be  transmitted  through  this  floor, 
either  from  the  top  to  bottom  or  vice 
versa,  so  the  underside  of  the  whole 
press  deck  becomes  acoustically  absorp)- 
tive,”  Rubino  says. 

Over  the  past  several  years.  INC  has 
completed  noise-control  projects  for  a 
number  of  major  daily  newspaper  pro¬ 
duction  facilities  throughout  the  U.S. 
Since  its  inception  more  than  20  years 
ago,  the  company  has  served  as  the 
exclusive  vendor  to  Goss  Graphic  Sys¬ 
tems  for  its  Soundwall  Assembly  as  an 
OEM  option  offered  on  the  complete 
line  of  Goss  double-width  newspaper 
presses.  INC  provides  similar  OEM 
noise-control  systems  to  German  and 
Japanese  press  manufacturers. 

According  to  Joe  Ondras.Wifag’s 
North  American  sales  vice  president, 
the  noise  suppression  provided  by  the 
acoustic  panels  complements  the 
already  quieter  operation  of  the  fully 
shaftless  presses.  “These  presses  don’t 
have  any  of  the  components  of  the 
drive  shaft  presses  that  generate  noise 
when  they  run  at  high  speeds,  such  as 
clutches  or  gear  boxes,  especially  if  the 
gear  boxes  are  old  and  the  gears  are 
worn  and  not  meshing  well,”  he  says. 
“There  are  actually  a  lot  of  items  in  the 
design  of  the  totally  shaftless  press  that 
reduce  the  noise  of  the  machine. . ..” 

Ondras  says  the  Wifig  presses,  for 
example,  completely  enclose  the  noisy 
folder  in  a  sound-absorbent  box. 

Approximately  170  custom  acoustical 
panels  will  be  installed  to  seal  Tulsa’s 
pressroom  floor  opening  between  and 
around  the  press  units,  towers  and  fold¬ 
ers.  A  series  of  custom  mounting  com¬ 
ponents  from  the  pressroom  structural 
framing  and  press  structure  will  sup¬ 
port  the  panels. 


Johnston  is  a  Cleveland-based 
freelance  writer  for  local,  regional 
and  national  publications.  He  earlier 
headed  marketing  communications 
for  the  Ohio  architectural  and 
engineering  firm  HRS  Consultants. 


Panels  absorb  pressroom 
and  mailroom  noise 
and  prevent 
transmission  of  noise 
between  the  two  rooms 

The  panels  and  support  components 
are  both  fabricated  from  14-gauge,  hot- 
dipped,  zinc-galvanized  steel.  Mineral 
wool  sound-absorbting  fibrous  insula¬ 
tion  and  a  bottom  perforated  skin  of  22- 
gauge  steel  riveted  to  the  formed  panel 
compose  the  balance  of  the  multilay¬ 
ered  two-inch-thick  panels.  Once 
installed,  the  panels  are  designed  to  sup¬ 
port  a  uniform  live  load  of  30  Ibs./sq.  ft. 
and  a  concentrated  load  of  425  lbs.  so 
that  they  can  function  as  a  woridng 
platform  during  press  erection.  To  allow 
future  access  to  the  press  for  mainte¬ 
nance,  the  panels  are  removable. 

“The  panels  are  not  necessarily  a 
high-tech  innovation,  but  they  do 
address  a  particular  problem  that  I’ve 
never  seen  addressed  in  the  U.S. 
before,”  Rubino  says. 

The  primary  problem  these  noise- 
abatement  measures  mitigate,  of  course, 
is  related  to  press  operator  health  and 
safety.  By  reducing  potential  pressroom 
noise  levels  from  100-plus  decibels  to 
the  70<lecibel  range,  there  is  less  likeli- 
htxxl  of  serious  hearing  damage.  Statis¬ 
tics  indicate  that  20  years  of  exposure 
to  80  decibels  results  in  only  a  5%  risk 
of  hearing  impairment.  Operators 
exposed  to  100  decibel  levels  for  10 
years,  on  the  other  hand,  fice  a  20% 
chance  of  hearing  damage,  a  figure  that 
rises  to  approximately’  40%  after  20 
years  of  exposure. 

“We’ve  known  for  some  time,  rele¬ 
vant  to  OSHA  requirements,  that  if  we 
can  reduce  noise  levels,  it  reduces 
fatigue  and  hearing  loss  and  the  other 
peripheral  safety  issues,”  Fleming  says. 
While  it  also  reduces  the  need  for  per¬ 
sonal  noise  protection  devices  such  as 
earplugs  or  earmuffs,  those  devices 
should  still  be  used  to  further  reduce 
the  risk  of  hearing  damage. 

Rubino  points  out  that  the  most  suc¬ 
cessful  noise-suppression  efforts  are 
fully  integrated  into  today’s  pressroom 
technology,  as  will  be  the  case  at  the 
Tulsa  World.  “It’s  important  that  the 
noise-abatement  system  become  an 
integral  component  of  the  newspaper’s 
operation,”  he  says. 

After  Tulsa’s  first  Wifag  press  is  up  and 
running,  the  second  new  press  will  be 
installed.  To  further  enhance  the  press¬ 
room’s  total  noise-abatement  protection. 


the  project  includes  a  quiet  room  that, 
owing  to  construction  sequencing,  prob¬ 
ably  will  not  be  built  until  the  M  of 
1998.  “Because  they  are  so  highly  auto¬ 
mated,  once  the  project  is  completed, 
both  presses  will  be  controlled  out  of 
that  central  quiet  room,”  Fleming  says. 


Fayetteville 

Expands 

Fayetteville  pubushing  go.  is 

investing  $30  million  to  print  North 
Carolina’s  oldest  newspaper  on  a  new 
offset  press  in  a  new  pressroom  and 
package  it  in  a  bigger  mailroom.  In  all, 
production  and  packaging  will  grow  by 
37,000  square  feet,  enlarging  the  build¬ 
ing  by  50%,  handling  more  inserting, 
storing  more  pallets  and  using  new  dis¬ 
tribution  docks  for  cart  loading. 

“We  thought  we  had  a  20-year  build¬ 
ing,  and  it  only  lasted  nine,”  project  man¬ 
ager  Bill  Owen  told  last  month’s  Interna¬ 
tional  Newspaper  Group  (ING)  annual 
meeting  in  New  York  City.  Owen  has 
served  as  Fayetteville  Obsen>er-Times 
production  manager  since  the  1960s. 

Blevins  Harding  Group  undertook  a 
strategic  planning  study  of  Fayetteville’s 
products,  plant  and  processes. 

The  newspaper  is  now  produced  in 
two  packages  on  Wednesday  and  Sunday. 
Papers  on  all  days  go  out  to  two  distrib¬ 
ution  centers.  The  company  also  prints  a 
classified  ad  publication  and  weeklies  for 
Fort  Bragg  and  Pope  Air  Force  Base  on  its 
41-year-old  expanded  press,  which  has 
some  color  capability  and  operates  satis- 
fectorily,  according  to  Owen.  The  new 
press  is  expected  to  deliver  higher  qual¬ 
ity  and  more  color  for  newspaper  and 
commercial  work. 

Construction  is  to  begin  in  spring, 
with  the  new  press  operating  by  late 
1 999.  The  company  decided  on  a  double¬ 
wide  press  and  will  announce  its  choice 
of  manuficturer  later  this  year. 

At  ING,  Owen  presented  lists  of  advan¬ 
tages  and  disadvantages  for  double-  and 
single-width  presses.  For  Fayetteville,  he 
said,  “it’s  one  of  those  situations  that 
could  have  gone  either  way.”  Reels  and 
units  on  a  single-wide  press,  he  noted, 
would  require  adding  two  persons  to  the 
current  crew  of  five. 

Founded  in  1816,  the  Observer 
merged  seven  years  ago  with  the  morn¬ 
ing  Times.  It  circulates  71,411  copies 
weekdays,  85,335  Saturdays  and  83,868 
Sundays,  according  to  the  Audit  Bureau 
of  Circulations’ March  31  Fas-Fax. 

— Jim  Rosenberg 
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GSI  Architects,  Inc.  Solutions  Taking  Shape 


PLANNEHS  -ARCHITECTS  -ENGINEERS  -MANAGERS 


The  Plain  Dealer 
Daytan  Daily  News 
The  Patriat-News 
The  Newark  Star  Ledger 
The  Republic 
The  Pittsburgh  Post-Gazette 
El  Nuevo  Dia 
The  Herald  Star 
The  Valley  Independent 
The  Evening  Sun 
The  Repository 
A  Gazeta 
Lancaster  Eagle  Gazette 
Butler  County  Printing 
The  Advertiser 
Griffin  Doily  News 
The  Daily  Advance 
Florence  Morning  News 
The  Dothan  Eagle 
The  Evening  Telegram 
The  Opelika-Auburn  News 
The  Valdosta  Daily  Times 
The  County  Freeman 
The  Tribune  Star 
The  Sudbury  Star 
The  Guardian 
The  Daily  Courier 
Nanaimo  Daily  Free  Press 
The  Beacon  Journal 
The  Spectrum 
The  Post  Crescent 
The  Reporter 


To  Contact  GSI: 
Steven  S.  Barber,  AIA 
Director  of  Newspaper  Services 
Phone:  (216)  363-0000 
Fax:  1216)  363-1990 
e-mail:  steve.barber@gsiarch.com 
www.gsiarch.com 


GSI  Architects,  Inc. 

1 382  West  9th  Street,  Suite  400 
Cleveland,  Ohio  441 1 3 


APPROACH 

GSI  offers  newspapers  a  comprehensive  approach  in 
formulating,  analyzing,  and  implementing  business  strategies 
that  incorporate  innovative  process  technologies  with  creative 
building  designs.  From  site  location  and  process  planning 
through  construction  and  facility  management,  GSI  provides 
single-source  solutions  to  complex  facility  needs. 

EXPERIENCE 

GSI  has  extensive  experience  in  planning,  designing,  and 
implementing  facility  programs  for  the  Newspaper  Industry. 
Whether  the  solution  requires  new  construction  or 
renovation,  GSI  has  the  creativity  and  knowledge  to  develop 
cost-effective  alternatives  which  offer  flexibility  in 
responding  to  market  demands  and  evolving  technologies. 

PEOPLE 

GSI  consists  of  highly  experienced  professionals  dedicated  to 
the  Newspaper  Industry.  Staffed  with  Planners,  Architects, 
Interior  Designers,  Engineers,  and  Construction  Specialists, 
GSI  is  a  multi-disciplined  company  committed  to  developing 
solutions  to  the  challenges  facing  newspapers  now  and  in  the 
future. 

SERVICES 

GSI,  as  a  single-source  provider  of  services,  utilizes  both  in- 
house  professionals  and  specialized  resources  to  address  each 
client's  unique  project  requirements. 

•  Site  Location  and  Analysis  Studies 

•  Site  and  Facility  Masterplanning 

•  Coordination  of  Environmental  Studies 

•  Feasibility  Studies 
Project  Budgeting 

•  Space  Programming 

■  Production  Process  Planning 
Vendor  Coordination 

•  Regulatory  Agency  Coordination 

•  Architectural  Design 

•  Interior  Design  and  Fine  Art  Program 
Process  Planning 

•  Civil  Engineering 

•  HVAC  Systems 

•  Building  Management  Systems 

•  Plumbing  and  Process  Piping 

■  Fire  Protection  Systems 

•  Electrical  Engineering 

•  Systems  Automation 

•  Construction  Bidding  Services 

■  Construction  Administration 

■  Owner  Representation 


tfi 


Strength  In  Numbers 


Five  small  OHIO  dames,  pubUshing  from 
the  seats  of  five  contiguous  counties 
immediately  northwest  of  Columbus, 
have  agreed  to  spend  $7  rrmiion  to  build 
a  centralized  production  plant  in  Marys¬ 
ville. 

Although  other  print  sites  produce  newspapers 
that  are  under  either  common  ownership  or  joint 
operating  agreements,  the  central  Ohio  papers’ 
print  site  is  believed  to  be  the  only  such  plant  in 
the  U.S.  that  wm  print  daily  newspapers  separated 
by  ownership  and  geography. 

Unlike  JOA  newspapers,  which  are  same-city  edi¬ 
torial  competitors  with  an  antitrust  dispensation  to 
merge  their  business  and  production  operations, 
the  five  Ohio  papers  are  read  primarily  in  their 
own  counties,  competing  not  with  each  other  but 
with  the  daily  down  the  road  in  the  state  capital. 

The  colorful  Columbus  Dispatch  circulates 
more  than  a  quarter-million  copies,  many  reaching 
into  the  capital’s  fast-growing  suburbs.  According 
to  the  U.S.  Census  Bureau,  Delaware  County,  imme¬ 
diately  adjacent  to  Columbus,  has,  through  early 


1997,  experienced  higher 
population  growth  than 
any  other  Ohio  county. 

Largest  of  the  five  part¬ 
ners,  the  Bellefontaine 
Examiner  circulates 
9,972  copies  on  average, 
according  to  the  Audit  . 

Bureau  of  Circulations’  ! 

March  31  Fas-Fax  report.* 

The  remaining  four 
newspapers  and  their 
1996  sworn  circulations  are: 
the  179-year-old  Dektivare 
Gazette  (7,986),  Marysville  Journal-Tribune 
(5,425),  Kenton  Times  (6,884)  and  Daily  Chief- 
Union  of  Upper  Sandusky  (4,207),  which  is 
printed  in  Kenton. 

Except  for  Saturday  morning  editions  of  the  two 
printed  in  Kenton,  all  are  Monday-through-Saturday 
evening  papers,  running  from  about  1 2  to  20 
pages.  Their  owners  expect  the  plant  to  occupy 

(See  Ohio  on  page  30) 


Our  Presses 
Make  Great 
Impressions . . . 

. .  .And  you  will  too  with  the  DGM  430  and  the  DGM  850 
single  width  presses  from  Dauphin  Graphic  Machines. 
State-of-the-art  technology  and  precision  engineering  come 
together  to  create  a  superior  line  of  presses  built  by  the 
leader  in  single  width  equipment  And,  each  unit  is  backed 
by  a  first-rate  warranty  and  24  hour  emergency  service. 

At  Dauphin  Graphic  Machines  we  build  it  better. 


Daivlin  Graphic  Machines,  inc. 

P.O.  Box  573 

ElizabethvUle,  PA  USA  t7023 
800-346-6119  •  (717)362-3243 
FAX  717-362-4165 
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New  Offices  For 
Three  Donrey  Dailies 

Remodeled  site  reopens  after  a  year;  two  others 
recover  from  freak  crashes 


AWAII  TRIBUNE-HERALD  staffers 
returned  to  their  Hilo  headquarters 
last  spring  after  a  yearlong  remodel¬ 
ing  of  the  12,(XX)-square-f(X)t  news¬ 
paper  building  squeezed  them  into 
6,(XX)-square-fcx)t  temporary'  offices 
in  a  nearby  shopping  center. 

The  building  was  entirely  gutted,  then  renovated 
using  much  the  same  open  floor  plan  found  at 
other  Dotuey  Media  newspapers  in  Hawaii  and 
California,  according  to  the  Donrey  Mediagram. 
Publisher  Jim  Wilson  told  the  company  newsletter 
that  various  earlier  modifications  had  turned  the 
47-year-old  building’s  interior  into  a  maze.  The  new 


design  wastes  no  space,  said  Wilson. 

At  the  same  time,  vacant  property  that  the  paper 
owned  adjacent  to  its  building  was  turned  into  a 
parking  lot. 

The  19,00(>circulation  (23,000  Sunday)  six-day 
paper  didn’t  miss  an  edition  during  the  rekKation 
and  return.  The  staff  moved  back  in  over  I'A  days, 
with  the  help  of  professional  movers,  Donrey 
newspaper  production  division  director  Eddy  Metz 
and  Orot’ille  (Calif.)  Mercury  Register  pnxluction 
manager  Carl  Nobel. 

With  selection  of  a  contrac'tor,  Oroville  is  about  to 
begin  its  own  renovation  since  a  U.S.  Air  Force  U-2 
crashed  into  the  Mercury  Register's  parking  lot  last 
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force  its  insurer  to  cover  the  cost  of 
replacing  the  building.  Donrey  won  a 
summary  judgment  but  awaits  a  trial 
on  the  amount  of  damages. 

In  the  meantime,  work  will  soon  move 
to  the  interior  of  the  new  building,  with 
completion  expected  in  spring.  Getting 
the  press  and  its  operators  into  the 
new  building  will  be  the  first  priority. 


as  section  fronts.  Edwards  said  plans 
call  for  a  press  capable  of  producing 
16  pages  of  process  color  and  eight 
pages  with  spot  color. 

The  Gazette’s  former  audiotex  mana- 
ger,  Paul  Spiers,  has  been  appointed 
general  manager  of  the  centralized 
printing  plant.  Spiers  spent  32  years  in 
banking  before  joining  the  Delaware 
Gazette  Co.,  where  after  two  years  his 
roles  in  planning,  development  and 
marketing  were  also  applied  to  an 
Internet  venture,  according  to  Edwards. 

Though  Edwards  had  no  information 
on  current  and  future  numbers  of  em¬ 
ployees  needed  to  print  the  newspapers, 
he  said  the  new  plant  eventually  may 
have  a  staff  larger  than  the  combined 
press  crews  of  the  four  existing  print 
sites.  The  plant  is  expected  to  operate 
under  a  separate  but  jointly  owned  com¬ 
pany  that  may,  in  time,  employ  up  to 
eight  persons  on  each  of  three  shifts  to 

produce  commercial  jobs  in  addition 
I  to  the  five  dailies.  — Jim  Rosenberg 


year,  killing  the  pilot  and  a  subscriber 
and  badly  damaging  office  areas  of  the 
building  (ffifP,  Aug.  17, 1996,  p.  5). 

Though  the  pressroom  and  mailroom 
survived  intaa,  the  paper  has  been  print¬ 
ed  at  the  chain’s  nearby  Chico  Enter¬ 
prise-Record  for  some  time.  Oroville’s 
Goss  Community  press  is  bound  for 
Donrey  s  Columbia,Tenn.,  Herald. 

Donrey  reported  that  renovations, 
expected  to  be  completed  by  early 
spring,  will  move  the  main  entrance 
away  from  the  site  of  the  crash. 

A  month  before  the  spy  plane  came 
down  in  Oroville,  an  ambulance  slam¬ 
med  into  Donrey’s  Ely  (Nev.)  Daily 
Times.  The  driver  was  killed,  editor  Kent 
Harper  was  injured  by  falling  bricks 
and  the  building  was  rendered  unusable. 

While  staffers  haved  worked  at  two 
temporary  offices,  construction  of  a 
new  building  at  a  site  one  mile  from 
the  original  was  delayed  by  litigation  to 


Continued  from  page  28 
more  than  45,000  square  feet  and 
begin  operating  in  early  1999,  accord¬ 
ing  to  Veme  Edwards,  assistant  to  the 
publisher  at  the  Delaware  Gazette. 

Edwards  said  the  owners  are  90  days 
away  from  a  decision  on  the  type  and 
size  of  press,  but  expect  to  be  able  to 
print  two  newspapers  simultaneously 
and  put  color  on  inside  pages  as  well 


THE  BEST  INFORMATION  ON  ACQUIRING 

EOmPMENT 


Austin  Projects 

IN  ADDITION  TO  its  work  for 
Knight-Ridder  Inc.’s  Grand  Eorks 
(N.D.)  Herald  and  Miami  Herald,  the 
Austin  Co.,  headquartered  in  Cleve¬ 
land,  has  projects  under  way  for  three 
other  newspaper  groups. 

In  Pennsylvania,  it  is  in  the  design 
phase  of  the  150,000-square-foot  pro¬ 
duction  plant  for  Advance  Publica¬ 
tions’  Harrisburg  Patriot-News,  for 
which  it  will  also  manage  the  engi¬ 
neering  and  construction. 

_  In  Illinois,  Austin  is  renovat- 

ing  the  three  floors  (90,000 
square  feet)  of  Tribune  Co.’s Tri- 
I  bune  Tower  occupied  by  the 
Chicago  Tribune's  editorial 
department,  while  in  suburljan 
Aurora,  it  completed  renova¬ 
tion  of  Copley  Chicago  News¬ 
papers’  former  downtown  pro¬ 
duction  facility  and  is  remodel¬ 
ing  existing  office  space. 

The  renovated  7,8(X)  square 
feet  within  the  old  production 

-  plant  accommodates  a  new 

classified  advertising  center, 
with  capacity  for  54  telephone 
operators,  offices,  conference 
room  and  support  space. 

Still  being  remodeled  in 
phases,  the  41,000  square  feet 
of  existing  offices  will  include 
a  new  central  design  desk  for 
Copley’s  area  newspapers,  as 
well  as  Aurora  Beacon-News 
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I  believe  if  we  make  our  decisions 
based  on  what  is  in  the  best 
interest  of  our  clients,  it  will  prove 
to  be  in  our  best  interest  in  the 
long  run.  Dario  D.  D.  DiMare,  AIA 
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We  guarantee  Customer 
Satisfaction.  Period! 


editorial,  circulation  and  advertising 
departments,  photo  studio,  electronic 
composing  room  and  support  areas. 

Lighting  Upgrade 
Cuts  Costs, 
Conserves  Energy 

AUGHTING  upgrade  contributed 
to  savings  at  the  Washington  Times 
through  reduced  energy  consumption. 

Times  maintenance  crews  installed 
electronic  ballasts,  T8  fluorescent 
lamps,  occupancy  sensors,  halogen  PAR 
lamps,  LED  exit  signs  and  compact  fluo¬ 
rescent  fixtures.  According  to  ballast 
maker  MagneTek,  the  lighting  upgrade 
accounted  for  more  than  80%  of  total 
energy  savings. 

The  120,000-square-fbot,  five-story 
headquarters  was  retrofitted  first, 
withT8  lamps  and  277-volt  Triad  instant- 
start  RH  ballasts  from  MagneTek,  which 
said  lighting  electrical  consumption  was 
reduced  by  more  than  60%  as  a  result. 

The  paper’s  30,0(X)-square-foot  Busi¬ 
ness  Center  was  upgraded  next,  with 
435  120-volt  two-,  three-  and  four-lamp 


Tirad  ballasts  and  T8  lamps.  Then 
the  2850  building,  which  houses  pro¬ 
duction  and  the  newsprint  warehouse, 
installed  375  ballasts.  Energy  cost  at 
each  site  was  cut  by  45%. 

Including  utility  rebates,  the 
$126,327  lighting  retn)fit  cost  the  paper 
$24,028,  according  to  MagneTek. 

The  retrofit,  accomplished  over 
five  years,  won  several  technology  and 
conservation  awards,  and  the  D.C. 
chapter  of  the  Association  of  Energy 
Engineers  named  Times  building 
services  supervisor  James  Yokota  its 
energy  manager  of  the  year  in  19S)6. 

By  opening  the  production  plant 
to  review  by  U.S.  Environmental  Protec¬ 
tion  Agency  staffers,  Yokota  helped 
in  the  formation  of  the  Green  Lights 
Decision  Support  System  software 
and  the  user’s  manual  given  to  Green 
Lights  participants. 

New  Drain  Cover 

JOMAC  INC.,  WARRINGTON,  Pa., 
introduced  a  flexible,  adhesive- 
backed,  nonabsorbent  floor  mat 
designed  to  temporarily  close  and  seal 
OB'  a  floor  drain. 


Jomac  says  its  pliable  PVC  mat 
is  more  durable  than  polyurethane  mats 
and  gives  a  tight  fit  on  uneven  surfaces. 
It  recommends  Jomac  Drain  Covers  be 
used  to  seal  drains  in  the  event  of  a  spill 
of  industrial  chemicals  that  are  prohib¬ 
ited  from  sewer  systems. 

The  square,  half-inch-thick  mats  are 
available  from  graphic  arts  dealers  in  four 
sizes,  which  range  from  18  to  42  inches. 

Publisher  Donates 
Paper’s  Building 

Former  offices  of  Maine’s  Pis¬ 
cataquis  Observer  were  donated  to 
the  Dover-Foxcroft  Historical  Society. 
The  paper’s  owner,  Bangor  Publishing 
Co.,  decided  against  selling  the  property 
for  fear  that  a  buyer  would  demolish  the 
tum-of-the<'entury  building,  according 
to  an  item  in  the  New  England  Press 
Association’s  Bulletin. 

The  report  said  the  paper  did  not 
occupy  much  space  in  the  flatiron¬ 
shaped  structure,  which  was  inaccessi¬ 
ble  to  the  disabled  and  could  not 
accommodate  modem  technology 
without  altering  its  historic  character. 
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Clarksburg 

Continued  from  page  21 

former  foreman,  the  production  chief 
conceded  that  if  run  straight  through 
the  near  unit  only,  the  press  can  print 
pretty  well.  Quite  a  bit  of  work  was 
done  on  both  the  Hoe  and  the 
Straightline  several  years  ago. 

LONG-LIVED  LETTERPRESS 

Clarksburg  may  not  have  the  circula¬ 
tion  or  the  commercial  volume  to  jus¬ 
tify  a  larger,  newer  semicommercial 
press  with  shaftless  drives,  keyless  ink¬ 
ing  and  all  the  latest  automation,  but 
its  new-press  capacity  can  be 
expanded  and  then  doubled  to  meet 
changing  demand.  Still,  the  original 
design  for  the  Urbanite  that  will  take 
the  company  into  the  21st  century 
dates  from  the  mid-1960s. 

Consider,  however,  that  when  the 
company  looked  for  a  press  for  the 
20th  century,  it  bought  a  model 


designed  in  the  19th  century.  And  on 


that  occasion  when,  as  now,  it  selected 
a  decades-proven  design,  the  press  ran 


for  82  years 


Though  Goss  cannot  be  sure  that 


Clarksburg’s  Straightline  is  its  oldest 


operating  newspaper  press  in  North 


America,  spokesman  Tom  O’Rourke 


said,  “We  think  it  may  be,  based  on 


feedback  from  our  sales  and  service 


people.  Certainly  it  is  among  the  old 


Developed  by  a  veteran  New  Yoik 
pressman  in  1879,  the  design  and  sub¬ 
sequent  improvements  were  rejected 
for  almost  12  years,  until  Fred  Goss 
recognized  its  value  and  bought  the 
rights  from  its  inventor.  Paper 
unreeled  at  one  end  passed  straight 
through  printing  cylinders  to  a  folder. 
Streamlined  and  speedy,  the  press 
required  less  power,  dispensed  with 
angle  bars,  reduced  the  chance  for 
web  breaks  and  could  be  built  in  mul¬ 
tiple  tiers. 

According  to  the  account  by  Goss 
historian  Herman  Kogan,  the  Straight- 
line  not  only  changed  newspaper  pro¬ 
duction,  but  it  also  changed  the  Goss 
Printing  Press  Co.  The  press  gave  pub¬ 
lishers  reliable  high-speed  production, 
and  its  wide  acceptance  put  Goss  in 
business  around  the  world,  selling 
Straightliners  fn  im  Russia  to  Argentina 
to  New  Zealand. 

Though  Clarksburg’s  is  almost  cer 


tainly  the  oldest  Straightliner  still  in 


use,  the  press  proved  its  longevity 


decades  ago.  Kogan  recounted  a 


machine  sold  to  a  Dublin  publisher  in 


the  late  1890s  that  was  rebuilt  and 


shipped  off  to  Tasmania,  where  it 


printed  well  into  the  1970s.  Lasting 


almost  as  long,  a  Straightline  bought  by 


the  Detroit  Free  Press  was  retired  by 


its  fourth  owner  50  years  after  the  Free 


Press  sold  it.  A  Scottish  newspaper 


group  ran  similar  machines  for  a  half 
century. 

“This  damn  press  —  they’ll  never, 
ever,  never . . .  have  another  press  that 
will  last  as  long  and  do  the  job  that  this 
press  has  done,”  said  Elam.  “This  press 
was  put  together  in  the  American  era 
when  technology  was  not  with  com¬ 
puters  but  with  mind  and  hand,  if  you 
will.” 

Given  the  challenges  of  maintaining 
the  aging  press,  however.  Home  said, 
“It’s  a  miracle  . . .  that  we  were  able  to 
produce  two  daily  newspapers  off  that 
press  all  these  years.”  Calling  it  “a  jewel, 
a  gem,”  Elam  would  like  to  see  the 
press  cleaned  up  and  made  a  museum 
piece. 

Noting  that  the  fate  of  the  press 
remains  undecided.  Home  said  it  will 
be  offered  to  museums,  which  he 
doubted  could  afford  the  dismantling, 
removal  and  reassembly  costs.  (Stan 
Nelson,  of  the  Smithsonian  Institution’s 
graphic  arts  curatorial  office,  refuted 
rumors  that  his  collection  included  a 
Straightline  and  said  he  regretted  not 
having  room  to  display  such  a  press.) 
He  also  hopes  Goss  may  have  an  inter¬ 
est  in  preserving  the  press.  Every  Goss 
staffer  who  shows  up  to  woik  on  the 
project  first  wants  to  see  the  Straight- 
liner  and  take  a  picture  of  it,  according 
to  Home.  “They’re  all  fascinated  by  it,” 

But  the  publisher's  not  optimistic.  “It 


With  pressroom 
and  camera 
manager 
Frank  Bolyard  Jr, 
pressman  Sonny 
Nutter  mounts 
plate  on  Goss 
Straightline 
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Hoe  Right-Angle  press 

looks  like  it’s  probably  headed  for 
scrap  metal,”  he  said. 

In  the  meantime,  “it’s  a  beautiful 
piece  of  machinery  to  watch  operate,” 
said  Home.  “It’s  got  some  beautiful 
brass,”  and  the  press  crew  has  “done  a 
remarkable  job”  keeping  it  clean  and 
running,  he  said.  The  publisher  called 
the  press  operators  “closer  to  skilled 
craftsmen  than  any  crew  I’ve  woriced 
an)und.” 

A  crew  of  three  (four  on  Sundays) 
run  Clarksburg’s  Straightline  at  14,000 
to  15,000  copies  per  hour,  though  it’s 
capable  of  about  20,000  cph. 

The  press  was  already  old  when 
Frank  Bolyard  Sr.  joined  the  company 
in  1951.  After  rising  to  press  foreman, 
he  retired  from  full-time  work  in  1991. 

But  even  now,  at  age  72,  Bollard  goes 
into  work  about  twice  a  week.  He  said 
he’s  liked  working  for  Highland  (“an 
honest  man”  always  “willing  to  help 
with  problems”)  and  liked  working  on 
the  old  press  (“job  security  —  nobody 
else  was  familiar  enough  to  work 
on  it”). 

Some  job  seekers,  he  remembered, 
walked  away  when  they  saw  the  press; 
others  never  returned  after  the  first 
day. 

His  son  stayed  on  and  t(X)k  over 
pressroom  and  camera  responsibilities. 
(Frank  Jr.  and  others  were  away  on 
training  to  operate  the  new  press  when 
E&P  talked  to  Elam  and  Frank  Sr.) 

By  1975,  said  Bolyard,  it  had  become 
difficult  to  obtain  supplies  and  parts  for 
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machinery,  including  Linotype  hot- 
metal  typecasters.  Though  converted 
for  plastic  plates,  the  press  within  10 
years  was  practically  obsolete  owing  to 
advertiser  demand  for  more  color, 
according  to  Bolyard. 

“Our  press  wasn’t  set  up  for  color,” 
he  said.  The  crew  could  run  one  spot 
color,  and  after  a  compensator  was 
added  it  could  print  double  color,  even 
three  colors  on  the  front,  back  and  a 
few  inside  pages.  But  printing  a  center 
spread  and  full  four<olor  reproduction 
remained  impossible.  Apart  from  the 
color  limitation,  Elam  and  Bolyard  are 
still  satisfied  with  the  print  quality. 

Elam  said  that  wasn’t  the  case  when 
he  arrived,  with  both  the  Goss  and  Hoe 
presses  smutting  badly.  The  improve¬ 
ment  since  then  he  attributed  to  “a 
joint  effort”  in  the  pressroom  for  which 
he  takes  no  credit. 

The  packing,  blankets  and  cylinders 
all  needed  work.  The  pnxluction  chief 
recalled  that  the  pressroom  was  “using 
three-piece  blankets  and  had  a  hell  of  a 
knot  in  the  bolster  in  the  slots.” 

The  crew  would  only  try’  full-page 
spot  color  “because  of  the  way  it  smut¬ 
ted  and  boimced  and  carried  on,”  said 
Elam.  “We  took  care  of  that  by  using 
two-piece  blankets  and  3M  adhesive,” 
then  cut  out  what  was  to  run  in  color 
and  would  “stick  it  on  the  other  color 
cylinder”  to  pick  up  the  color. 

“Hey,  it  worked,  and  it  kxtked  prett>' 
damned  gtxxl,”  he  said. 

Thinking  about  the  old  equipment, 
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Elam  wondered  aloud:  “1  don’t  know 
how  we  get  the  quality  we  do,”  then 
added,  “Oh,  yes  I  do,  too.  It’s  just  main¬ 
tenance  and  people  who  are  really  ded¬ 
icated,  and  I  just  can't  say  enough 
about  those  guys  down  in  the  press¬ 
room.” 

For  at  least  the  last  20  years  the  press 
gears  have  been  specially  made,  said 
Bolyard,  because  their  original  forms 
were  gone.  “But  that  wasn’t  really  too 
big  a  problem.  We  could  always  find  a 
machine  shop  capable  of  making 
gears,”  he  said,  adding  that  a  l(x:al 
machine  shop  designed  roller  bearings 
for  the  press  when  its  original  bronze 
bearings  were  worn  to  an  egg  shape. 

Goss  was  able  to  supply  parts  and 
service,  according  to  Bolyard,  until  its 
repairman  retired,  about  25  years  ago. 

“So  we  had  to  figure  out  everything  on 
our  own,”  he  said.  “But  we  were  work¬ 
ing  on  the  press  long  enough  that  we 
were  familiar  with  everything.  We’d 
take  our  problems  to  the  machine 
shop,  and  he’d  make  what  we  wanted.” 

The  longest  the  press  was  ever  out 
of  service  was  a  week,  which  Bolyard 
remembered  happening  twice.  When  it 
lost  a  couple  of  gears  in  the  early 
19()()s,  Fairmont’s  Times-West  Virginian 
printed  Clarksbuiyt’s  papers.  On  the 
other  (K'casion,  in  the  late  1970s,  the 
motor  first  went  out,  then  it  “tore  a  big 
gear  out.”  By  then,  however,  the  H(x? 
was  in  place  to  take  over  printing. 

Said  Bolyard,  “We  never  missed  an 
edition.” 
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NEWSPEOPLE  IN  THE  NEWS 


ombudsman. 

He  succeeds 
MARK 
juRKonrrz, 
who  becomes 
national  media 
critic. 


riMj. 

edi¬ 
tor/senior  vice 
president  of  new 
media  at  the 
Minneapolis  Star 
Tribune,  has  been 
elected  treasurer- 
designate  of  the 
American  StK'iety 
of  Newspaper  Editors. 


MARCIA  JVDSON 


MARK  THOMAS 


TIM  J.  McGVntE 


LAMPINEN, 

managing  editor  at  the  Arlington 
Heights,  \]\.,  Daily  Herald,  has  been  pro¬ 
moted  to  executive  editor. 


leadership  role  in  the  circulation 
department. 

He  succeeds  JIM  €IIARK,  who 
joins  Add  Inc.,  another  Journal 
Communications  company,  as  vice  pres¬ 
ident  for  the  southern  Wisconsin 
region.  Clark  continues  as  a  senior  vice 
president  of  Journal  Sentinel  and  retains 
his  seat  on  the  Journal  Sentinel  board  of 
directors. 


MARIIIA  JVDSON,  assistant  features 
editor  at  the  Lakeland,  Fla.,  Ledger,  has 
been  elected  president  of  the  American 
Association  of  Sunday  and  Feature 
Editors. 

She  succeeds  JANET  GRIMLEY, 

assistant  managing  editor  of  the  Seattle 
Post-Intelligencer,  at  the  AASFE  helm. 

Other  officers  elected  include 
BETSY  CANTLER,  Charleston,  S.C., 
Post  and  Courier  —  first  vice  presi¬ 
dent;  JANE  MARSHALL,  Houston 
Chronicle  —  second  vice  president; 
THERESA  JOHNSON,  Kansas  City 
Star  —  secretary;  and  ROBIN  DOVS- 
SARD,  Orange  County  Register  — 
treasurer. 


DEBRA  DVROCHER,  assistant  man¬ 
aging  editor  at  the  New  Republic  maga¬ 
zine,  has  been  appointed  assistant  man¬ 
aging  editor  of  American  Journalism 
Reinew,  Adelphi,  Md. 


TERRY  DAMER.  former  managing 
director  of  Financial  Times  Eumpe, 
London,  has  been  named  managing 
director  of  Asia/Pacific  for  the 
International  Herald  Tribune. 

He  succeeds  ROLF  KRANEPVHL. 
who  will  continue  as  a  consultant  to 
the  International  Herald  Tribune, 
Paris. 


KEITH  R.  VALLIERE,  former  owner 
of  a  freelance  graphic  design  business, 
has  been  named  creative  and  client  ser¬ 
vices  manager  in  the  advertising  depart¬ 
ment  at  the  Waterbary  (Conn.) 
Republican-A  merican . 


SAM  ALUS,  50,  Boston  bureau  chief 
for  Time  magazine,  has  been  named 
assistant  managing  editor  for  foreign 
news  at  the  Boston  Globe. 

JACK  THOMAS,  58,  a  30-year  veter¬ 
an  of  the  Globe,  was  appointed 


MARK  THOMAS,  vice  president  of 
circulation  at  Journal  Sentinel  Inc., 
Milwaukee,  has  been  promoted  fn)m 
the  number  two  position  to  the  top 


CHRISTOPHER  CANELES,  informa¬ 
tion  systems  director  at  the  Ftvsno 
(Calif.)  Bee,  has  been  promoted  to 
corporate  information  systems  director 
for  the  Bee's  parent  company, 
McClatchy  Newspapers  Inc., 
Sacramento,  Calif. 


Dirks,  Van  Essen  &  Associates 


ROBERT  M.  €LARK.  marketing  direc¬ 
tor  at  the  New  York  Times,  has  been 
named  vice  president  of  print  media  for 
the  (Jaritas  Media  &  Communications 
Group,  Arlington,  Va. 


JOHN  HINSHAW,  production  editor  at 
the  Colorado  Springs,  Colo.,  Gazette, 
has  been  appointed  editor  at  the 
Crawfordsville,  Ind.,  Journal  Review. 

He  succeeds  GAH  HAMILTON, 
who  was  named  executive  editor. 

Hinshaw  was  editor  of  the  Journal 
Review  from  1975  to  1981. 


Lee  E.  Dirks 


Owen  Van  Essen 


Philip  Murray 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 


EMILY  EVERETT,  kK'ked-out  Detroit 
Free  Press  copy  editor  and  current 
copy  desk  chief  at  the  Detroit  Sunday 
Journal,  has  been  named  managing  edi¬ 
tor  at  the  Journal,  the  paper  produced 
by  workers  who  struck  the  News  and 
Free  Press  in  July  1995. 


119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  820-2900 

dirks.van.essen@internetmci.com 
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MIKE  McBRIDE.  kK'kcd-uut  News 
journalist,  was  appointed  general  manag¬ 
er  of  the  weekly  Journal. 

DAVID  L.  NELSON,  an  ass(K'iate 
professor  at  Northwestern  University’s 
Medill  School  of  Jt)umalism,  has  been 
named  a  consultant  to  Audience 
Research  &  Development’s  newspaper 
marketing  and  research  division. 

BROOKS  FINNESETH,  30,  a  former 
advertising  account  executive  at  the 
Cmdnnati  Enquirer,  has  been  appoint¬ 
ed  general  manager  of  the  Carrollton, 
Ky.,News-Dem<KTat,  dnii  its  sister 
publication  the  Riuer  Cily  Tnuling  Pr>st. 

IRA  M.  FVSFELD,  publisher  of  the 
Kingston  Daily  Freeman,  was  elected 
chairman  of  the  New  York  Newspaper 
Publishers  A.vs(K'iation  at  its  annual 
meeting  in  September. 

Other  officers  elected  include  GARY 
F.  SHERLOCK,  publisher  of  Gannett 
Suburban  Newspapers  of  White  Plains 
—  vice  chairman;  and  MONTE  I. 
TRAMMER,  president  and  publisher 
of  the  Saratoga  Springs  Saratogian  — 
secretary/treasurer. 

JfAMES  G.  MARSHALL,  publisher 
and  vice  president  of  the  Glens  Falls 
Post-Star,  is  immediate  past  chairman. 

PHIL  LUCAS,  editor  at  the  Opelika- 
Auburn  (Ala.)  Neu's,  has  been  pn)m 
t)ted  to  editor  and  publisher. 

ROXANNE  CONNOR,  deputy'  maruig- 
ing  editor,  was  named  managing  editor. 

DAVE  MARTTNEAV,  advertising  direc¬ 
tor  at  the  Sarnia,  Ontario,  Obserter,  has 
been  ap|X)inted  advertising  director  at 
the  Thunder  Bay,  Ontario,  Chronicle. 

BILL  SCHROEDER,  31,  a  design  man¬ 
ager  lor  the  As.scK'iated  Press  in  the 
business  devek)pment  gn)up,  has  been 
named  director  of  graphics. 

ALICE  KLEMENT,  46,  who  was 
most  recently  a  Fulbright  Scholar  in 
Indonesia,  was  appointed  assistant  enter¬ 
prise  editor  at  the  AP. 

FRAN  RICHARDSON  MEARS, 

44,  who  is  coming  off  a  one-year  leave 
of  absence,  was  named  bureau  chief  in 
Baltimore. 

She  succeeds  LINDA  STOWELL. 

41,  who  was  appointed  bureau  chief 
of  AP’s  operations  in  Pennsy  lvania, 


based  in  Philadelphia. 

Stowell  succeeds  GEORGE  ZVCK- 
ER.  who  is  retiring  in  December. 

JOCELYN  NOVECK.  38,  a  corre¬ 
spondent  in  Paris,  was  promoted  to 
news  editor  in  Paris. 

PETER  MATTIACE.  46,  bureau 
chief  in  West  Virginia,  moves  to  Denver 
as  bureau  chief,  in  charge  of  AP’s  opera¬ 
tions  in  Colorado  and  Wyoming. 

He  succeeds  JOE  McGOWAN,  who  is 
retiring  in  December. 

JODIE  DeJONGE,  37,  a  day  supervi¬ 
sor  in  the  Milwaukee  bureau,  was 
named  news  editor  in  Albuquerque. 

MICHAEL  TIGHE,  34,  who  is 
currently  in  the  Bt)ston  bureau,  was 
appointed  news  editor  in  Honolulu. 

NOEL  WILSON,  news  editor  in 
Milwaukee,  becomes  AP’s  news  editor 
in  San  Francisco. 

JERRY  SCHWARTZ.  42,  special 
projects  editor,  was  named  a  national 
writer  based  in  New  York. 

RICK  SPRATUNG,  56,  a  general 


executive  in  newspaper  membership 
in  New  York,  was  appointed  deputy 
director  of  AP’s  newspaper  member¬ 
ship. 

FRED  SWEETS,  49,  Washington 
photo  supervisor,  was  pn)moted  to  assis¬ 
tant  bureau  chief/photos. 

He  succeeds  ROBERT  DAUGHER¬ 
TY,  who  was  named  director  of  AP’s 
new  state  photo  center  in  Washington. 

KAREN  TESTA.  26,  correspondent 
in  Springfield,  Mo.,  was  appointed  the 
first  correspondent  based  in  AP’s  new 
bureau  in  West  Palm  Beach,  Ra. 

AMY  WESTFELDT,  29,  a  New  York 
general  desk  editor,  moves  to  Newark, 
N.J.,  as  a  correspondent. 

She  succeeds  DAVID  WILKISON, 
who  was  named  news  editor  in  Des 
,Moines. 

JERELYN  EDDINGS,  a  senior  writer 
at  US.  News  &  World  Report,  has  joined 
Freedom  Forum  as  director  of  the  foun¬ 
dation’s  new  African  Center. 


ANAGEMENT 

Operations  Analysis 
AND  Solutions 

Currow  &  de  Montmollin,  Inc.,  ! 

conducts  operational  reviews  of 
circulation,  advertising  and  other 
departments  to  identify  and 
eliminate  barriers  to  increased 
revenue  generation  and  imjM'oved 
operating  efficiency. 

C&de  is  a  full-service  newspaper  | 

consulting  company,  run  by  | 

former  newspaper  executives,  | 

that  also  provides  temporary 
turnaround  management, 
executive  search  and  placement, 
and  a  broad  range  of  marketing 
services. 

ciNde 

Clirro\.\'  &  DE  Montmollin,  Inc 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 


LOOKING  FORA 
JOURNALISM  JOB  IN 
WASHINGTON,  D.C.? 


Don’t  make  a  move  without  talking  to 
us.  We’re  consultants  who  really 
know  what  you  need  to  know.  We’ll  hon¬ 
estly  tell  you  what  you  have,  or  don’t 
have,  to  offer  in  the  most  competitive 
Journalistic  market  in  the  United  States. 
Our  rates  are  reasonable. 


Tom  Breen.  Breaking  News  Director. 

J3  years  in  journalism.  20  years  in  Washington.  D.C. 


Breaking  News,  LLC 

Independent  Media  Consultants 
733  15th  St.  NW,  Suite  700 
Washington,  D.C.  20005 
Phone:  202-393-2073 
Fax:  202-393-2079 
E-mail:  tbreen2053@aol.com 


N()ve.viber  1 , 1 997 
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BY  DORI  PERRUCCI 


On  The  Edge 
Going  National 


TmASBVRYPARK 
Press  and  Home 
News  &  Tribune  have 
increased  national 
advertising  revenues 
by  more  than  $  1  million  since 
launching  the  Edge,  a  campaign 
designed  to  emphasize  their 
unique  —  but  often  overlooked  — 
position  on  the  southernmost 
edge  of  the  New  York  designated 
market  area  (DMA). 

“We’ve  never  gotten  our  fair  share  of  the  adver¬ 
tising  dollars  in  this  market,”  said  national  advertis¬ 
ing  manager  Diane  Rogala.  With  an  EBl  (effective 
buying  influence)  of  $33  billion,  the  two  papers 
should  be  a  key  buy  for  any  national  media  plan¬ 
ner,  she  said. 

Money  magazine  just  ranked  Monmouth-Ocean 
as  the  second  most  desirable  place  to  live  in  the 
Northeast,  and  the  third  in  the  country,  she  said  of 
the  two  coastal  counties.  “People  who  don’t  know 
think  there’s  nothing  out  here  beyond  the  [New 
Jersey]  Turnpike.  And  there’s  so  much  more.  We’re 
only  30  miles  from  New  York  and  60  from  Philly. 
We’re  in  a  major  maiket  —  don’t  overlook  us.” 

“Our  three  counties  are  stronger  in  EBI  than 
some  DMAs  in  their  entirety,”  added  marketing  ser¬ 
vices  manager  Joseph  Cavone.  “But  national  adver¬ 
tisers  just  weren’t  aware  of  our  position  in  the 
New  York  DMA,  the  most  important  in  the  coun¬ 
try.” 

Together  the  two  papers  claim  a  readership  of 
1.3  million  of  the  1.7  million  adults  who  live  in  the 
contiguous  counties  of  Monmouth,  Ocean  and 
Middlesex  and  who  spend  an  estimated  $26  billion 
a  year,  said  Cavone. 

The  area  is  also  growing.  On  Oct.  24,  Gannett 
Co.  finalized  its  purchase  of  the  Press  and  Home 
News  &  Tribune.  The  acquisition  furthers  a  series 
of  newspaper  sales  and  mergers  that  began  in 
1993  when  the  Press 

bought  the  Home  “People  ivho  dOH 

b™“.995,  nothing  out  he> 

the  Press  added  a  Jersey]  Tumpi 

Kcond  Middlesex 
County  paper,  the 

News  Tribune  in  from  NeU’  York 

Woodbridge,  on  the  ^ 

eastern  edge  of 

Middlesex  County,  SO  dOYl  t 


New  Jersey 
dailies  are  on 
a  national 
_  campaign  to 
join  the  New 
York  metro  area 


and  merged  the  two  into  the 
Home  News  &  Tribune. 

The  Edge  campaign  was  created 
specifically  to  promote  the  papers 
—  and  their  market  —  to  the 
young  New  York  media  buyers 
who  drive  decisions  at  advertising 
agencies. 

“We  had  to  be  a  little,  well,  edgy, 
a  little  quirk>',  to  get  their  atten¬ 
uated  tion,”  said  Cavone. 

In  addition  to  print  ads,  the  campaign,  which 
fair  share  of  the  adver-  launched  in  the  fall  of  1996,  included  a  CD-ROM 
’  said  national  advertis-  titled  “Living  on  the  Edge,”  written  and  recorded  by 
X'ith  an  EBl  (effective  staff,  and  a  special  event  held  at  the  Monmouth 
llion,  the  two  papers  Park  Race  Track  titled  “Welcome  to  the  Edge,”  that 

national  media  plan-  attracted  nearly  100  media  buyers. 

The  campaign  features  three  print  ads,  one 
ked  Monmouth-Ocean  generic  and  one  each  for  travel  and  auto  advertis- 

e  place  to  live  in  the  ers.  The  generic  ad  features  a  young  woman  with 

Jie  country,  she  said  of  ultra-short  cropped  hair  and  extravagant  earrings 
eople  who  don’t  know  pictured  against  the  NewYoik  City  skyline.  In  the 
;re  beyond  the  [New  targeted  ads,  she  is  shown  at  play  in  the  city,  alter- 

’s  so  much  more.  We’re  nately  flying  over  New  York,  or  driving  a  late-model 

rk  and  60  from  Philly.  car. 

don’t  overlook  us.”  “The  theme,  the  artwork,  the  copy,  were  all 

stronger  in  EBI  than  developed  in-house,”  said  Cavone.  “This  was  a  team 

y,”  added  marketing  ser-  effort  all  the  way  between  research  and  planning, 
ne.  “But  national  adver-  national  advertising,  and  the  marketing  services 
our  position  in  the  department.”  The  campaign  won  an  award  from 

nportant  in  the  coun-  Inland  Press  Association  in  September. 

“We  sent  our  copywriter  and  artist  out  for  the 
claim  a  readership  of  day  and  told  them  to  get  lost,  be  creative.  Maybe 
in  adults  who  live  in  the  they  visited  the  Stone  Pony,”  he  quipped,  referring 
rimouth.  Ocean  and  to  the  legendary  Asbury  Park  club  where  home- 

an  estimated  $26  billion  town  rocker  Bruce  Springsteen  launched  his 
career. 

.  On  Oct.  24,  Gannett  Quirky  woiks,  however,  Rogala  said.  From 

if  the  Press  and  Home  January  through  August  1S>97,  according  to  the  ad- 
isition  furthers  a  series  tracking  firm  Competitive  Media  Reporting,  nation- 

:rgers  that  began  in  al  ad  revenues  in  the  Press  grew  by  6%,  and  29%  in 

the  Home  News  & 

People  who  don’t  know  think  there’s  Tribune, 
nothing  out  here  beyond  the  [New 
Jersey]  Turnpike.  And  there’s  so  short-  and  long- 
much  more.  We’re  only  30  miles  . 

from  Neu^  York  and  60  from  Philly.  that  ran  last  week 
We’re  in  a  major  market  —  was  a  first  for  us, 

''  but  It  s  more  the 

SO  don’t  overlook  us.”  doors  right  now 


“The  Sprint  ad 
that  ran  last  week 
was  a  first  for  us, 
but  it’s  more  the 
doors  right  now 
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The  Asbury  Park  Press  and  Home  News  & 
Tribune  —  on  “The  Edge”  of  the  New  York 
market  in  central  New  Jersey  —  court 
national  auto  ads  with  this  promotion. 

that  are  opening  for  us  at  ad  agencies, 
the  appointments  secured.  We  ll  really 
see  the  impact  next  year,  after  planners 
decide  on  their  '98  buys  in  the  fourth 
quarter.  We’re  just  getting  started. 

“According  to  CMR,  January'  through 
June,  1997,  the  Asbury  Park  Press 
ranked  33rd  in  national  advertising  vol¬ 
ume,  higher  than  larger  circulation 
papers,  but  in  other  retail  categories, 
we  rank  even  higher  —  number  seven 
in  food  stores,  nine  in  discount  and 
general  merchandise  stores,  21  in  retail, 
and  23  in  total  advertising. 

“More  cars  are  bought  in  our  three 
counties,  for  instance,  than  the  entire 
San  Francisco  market.  You  can't  reach 
most  of  those  customers  in  our  market 
with  the  Star-Ledger,  the  Neu'  York 
Times,  or  the  New  York  Daily  News, 
but  we  do.  We  reach  63%  of  them.  So 
don’t  overlook  us. 

“Same  with  travel.  If  you’re  a  travel 
advertiser  and  you  buy  the  New  York 
Times,  the  Star-Ledger  and  Newsday, 
you’re  missing  a  whole  group  out 
here  on  the  Edge.  Many  of  our  readers 
don’t  take  the  train  to  New  York 
every  day,  and  they  don’t  read  those 
papers.” 

In  coming  weeks,  said  Rogala,  the 
campaign’s  artwoiit  will  change,  but  the 
spirit  will  stay  the  same. 

“You  can  increase  your  reach  and 
penetration  by  buying  us,”  she  advised. 
“You  should  look  a  little  further  so  you 
won’t  miss  out.” 

November  1, 1997 


Magazine  Ad  Gain 

Total  magazine  advertising 

revenue  from  January  through 
September  1997  increased  13%  over  the 
same  period  last  year,  according  to  the 
Publishers  Information  Bureau,  while  the 
number  of  ad  pages  grew  5.2%. 

The  13%  growth  is  close  to  the  13  8% 
figure  achieved  in  1995  over  1994, 
unmatched  since  1984.  Eight  of  the  top 
10  categories  showed  revenue  growth  in 
September. 

Fast-Growing 
Ad  Producer 

/NC.  MAGAZINE  HAS  named  Van  Nuys, 
Calif.-based  J.J.  Grace,  which  owns  and 
operates  AdOut,  as  one  of  America’s 
fastest-growing  companies. 

AdOut  has  posted  645%  .sales  growth 
over  the  past  five  years.  Clients  include  the 
Los  Angeles  Daily  News  and  Los  Angeles 
Times,  said  J.J.  Grace  CEO  Jeff  Turner. 

“Our  company’s  growth  is  attributed  to 
the  rapidly’  growing  trend  in  the  newspa¬ 
per  industry'  to  streamline  ad  production 
by  outsourcing,”  he  said. 

Cut  It  Out 

“✓“^UT  IT  OUT”  Sunday  on  Oct.  26 
V^offered  readers  of  the  Phikidelpbia 
Inquirer  more  coupons  than  on  other  day 
of  the  year,  and  users  of  Philadelphia 
Online  for  the  first  time  had  a  full  page  of 
coupons  on  the  Web  site.  In  addition  to 
the  regular  Sunday  pre-printed  coupons, 
the  special  issue  contained  at  least  80 
other  coupons  for  readers  to  clip  and 
redeem. 

Salt  Lake  Guide 

K-IU  COMMUNICATIONS  launched  its 
63rd  publication  this  month  in  the 
Salt  Lake  City  metropolitan  market.  Its 
HPC  unit  says  it  is  the  largest  publisher  of 
advertiser-sponsored  free  apartment  direc¬ 
tories  in  the  nation.  The  guides  are  distrib¬ 
uted  free  at  major  businesses,  drugstores, 
convenience  stores  and  rental  communi¬ 
ties  1 2  times  a  year. 

Newspapers  First 

Newspapers  rrst  has  added  the 

Orange  County  Register  to  its  client 
list.  “We’re  pleased  to  add  a  major  newspa¬ 
per  in  the  Los  Angeles  DMA  to  the 

http://www.mediainfo.com 


Newspaper  First  portfolio,”  said  Jay  Zitz, 
president  of  the  ad  sales  rep  firm. 

Times  Charity 
Auction 

The  neediest  cases  Fund  of  the 
New  York  Times  will  receive  all  the 
proceeds  from  a  Dec.  5  auction  at 
Christies  when  the  New  York  Times  sells 
two  history-making  pages.  The  Times  is 
putting  up  the  Oct.  15,  1997  hunt  page, 
the  last  issue  to  be  printed  in  black  and 
white,  and  the  front  page  of  the  Oct.  16, 
1997,  the  first  in  color,  along  with  the 
metal  plates  used  in  production.  The  New 
York  Times  Co.  Foundation  administers 
the  Fund,  which  then-publisher  Adolph  S. 
Ochs  established  in  1912. 

Redesign, 

Remarket 

Simmons  marketing  will  develop 

and  target  the  Sunday  Inquirer 
magazine,  published  by  Philadelphia 
Newspapers  Inc.  Simmons  will  provide 
advertisers  with  demographic  profiles, 
product  usage  information  and  reader 
research. 

Harvey  Hill,  director  of  national  advertis¬ 
ing,  said  magazine  revenue  increased  35% 
in  the  first  sbc  months  of  1997  following  a 
redesign  of  the  magazine  in  November 
1996. 

The  redesign,  which  included  an 
increase  in  size  to  9  1/2-by-l  1  1/2-inches  to 
make  it  uniform  with  other  leading  Sunday 
magazines,  saves  advertisers  time  and 
money  in  preparing  ads  for  other  leading 
Sunday  magazines  across  the  country. 
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'Visionaries' 
enter  features 
hall  of  fame 

EN  JOURNALISTS  HAVE  been 
inducted  into  the  new  American 
Association  of  Sunday  and  Feature 
Editors  Hall  of  Fame,  which  was  started 
this  fall  to  mark  the  AASFE’s  50th  birth¬ 
day. 

Five  of  the  10  —  including  current 
and  former  editors  —  were  present  at 
the  organization’s  50th  anniversary'  din¬ 
ner  recently  in  the  National  Air  and 
Space  Museum  in  Washington,  D.C. 

“These  men  and  women  are  visionar¬ 
ies,”  said  AASFE  president  Janet  Grimley, 
assistant  managing  editor/features  for 
the  Seattle  Post-Intelligencer.  "They' 
t(M)k  risks,  pushed  the  envelope,  argued, 
insisted  and  demanded  that  writers 
move  on  to  the  next  level  of  feature 
coverage.” 

She  added  that  others  will  be  voted 
into  the  hall  in  future  years. 

The  five  1997  inductees  in  atten¬ 
dance  included: 

♦  Colleen  Dishon,  former  ass<K'iate 
editor  of  the  Chicago  Tribune  and  cre¬ 
ator/consultant  for  react  magazine. 

♦  Mary  Hadar,  assistant  managing  edi¬ 
tor/features  at  the  Washington  Post,  for¬ 
mer  assistant  managing  editor/Style  at 
the  Post  and  a  former  AASFE  president. 

♦  Robert  Hosokawa,  former  Sunday 
editor  of  the  Minneapolis  Star  Tribune 
and  former  director  of  the  Penney- 
Missouri  program  at  the  University  of 
Missouri. 

♦  Jack  Loftis,  executive  vice  president 
and  editor  of  the  Houston  Chronicle, 
former  assistant  managing  editor/fea¬ 
tures  at  the  Chronicle  and  a  former 
AASFE  president. 

♦  Seymour  Topping,  former  editor  of 
the  Neu'  York  Times,  former  editorial 
director  of  NYT  Regional  Newspapers, 
Pulitzer  Prize  administrator  and  Colum¬ 
bia  University  journalism  professor. 

The  other  five  inductees  are: 

♦  Marty  Claus,  vice  president/news  for 
Knight-Ridder  and  former  managing  edi¬ 
tor/features  and  business  at  the  Detroit 
Free  Press. 

♦  Shelby  Coffey  111,  former  editor  and 
executive  vice  president  of  the  Los 
Angeles  Times  and  former  deputy  man¬ 
aging  editor/features  at  the  Washington 
Post. 


♦  Ruth  D’Arcy,  former  lifestyle  editor 
for  the  Detroit  Neu<s  and  former  direc¬ 
tor  of  Penney-Missouri. 

♦  Dorothy  Jumey,  former  assistant 
managing  editor  of  the  Philadelphia 
Inquirer  and  founding  chair  of  New 
Directions  for  News. 

♦  David  Laventhol,  editor  at  large  for 
Times  Mirror  and  the  first  editor  of 
Sty  le,  the  feature  section  launched  by 
the  Washington  Post  in  1969. 

The  keynote  speaker  at  the  AASFE 
event  was  Los  Angeles  Times  Syndicate 
columnist  Art  Buchwald,  who  noted 
that  these  are  interesting  times  for  peo 
pie  like  him  because  “the  politicians  are 
funnier  than  the  humorists.” 

He  then  proceeded  to  tell  some  jokes 
“that  have  been  approved  by  the  AMA” 
for  making  hospital  patients  better. 

One  was  about  a  couple  who  delayed 
getting  a  divorce  until  they  were  in  their 
mid-90s.  Why?  “They  wanted  to  wait 
until  the  children  died,”  said  Buchwald. 

—  David  Astor 

Public  skeptical 
on  news-politics 
revolving  door 

The  practice  of  news  organiza¬ 
tions  hiring  ex-politicians  as  editori¬ 
al  staffers  was  frowned  upon  by  one  in 
three  Americans,  according  to  a  study  by 
the  Media  Studies  Center  in  New  York. 

While  a  majority  of  those  surveyed 
said  they  had  no  problem  with  such 
hiring  practices,  the  support  was  not 
strong.  Only  1 3%  agreed  strongly  that 
hiring  politicians  was  OK,  41%  ex¬ 
pressed  mild  agreement.  In  fact,  more 
people  —  18%  —  strongly  disapproved 
of  the  practice  than  strongly  approved 
of  it. 

The  survey  of  1 ,032  adults  was  con¬ 
ducted  last  August  for  a  panel  dicussion 
on  the  revolving  door  between  politics 
and  journalism. 

During  the  taping  of  “Revolving 
Door,”  panelist  Ed  Fouhy  of  the  Pew 
Center  for  Civic  Journalism  said  the 
public  “hasn’t  had  enough  information 
to  be  able  to  think  this  through. 

Perhaps  they  haven’t  had  the  grounding 
in  journalistic  ethics  that  we’ve  been 
able  to  have.” 

Other  survey  findings  showed  that 
college-educated  Americans  were  less 


concerned  about  the  hiring  of  ex-politi¬ 
cians,  with  67%  saying  it  was  accept¬ 
able.  Thirty-seven  percent  of  Americans 
with  less  than  a  high  schtxtl  diploma 
approved  of  the  practice. 

Age  also  played  a  factor  in  opinions. 
Americans  aged  65  and  older  registered 
the  highest  level  of  disagreement,  43%. 

Civil  rights 

landmark 

marked 

ON  THE  4()th  anniversary  of  the 
Little  Rock,  Ark.,  high  sch(X)l 
desegregation  drama,  the  Arkansas 
Democrat-Gazette  and  its  readers 
relived  the  experience  as  it  unfolded 
in  1957. 

Each  day  from  Aug.  29  to  Oct.  4,  the 
Democrat-Gazette  reprinted  the  front 
pages  of  the  morning  Gazette  and  after- 
ntxin  Arkansas  Democrat  as  they 
appeared  during  the  crisis.  The  project 
encompassed  74  reprinted  fn)nt  pages 
over  37  days. 

The  idea  to  reprint  the  historic  pages 
came  from  Democrat-Gazette  executive 
editor  Griffin  Smith  Jr,  who  was  a  high 
sch(X)l  student  in  Little  R(x:k  from  1957- 
1959. 

“I  wanted  our  coverage  in  1997  to  be 
as  truthful  and  accurate  a  record  of 
those  times  as  it  could  be,”  said  Smith.  “1 
was  wary  of  relying  exclusively  on  inter¬ 
views  and  fading  memories  to  tell  that 
story.” 

In  addition  to  the  reprints,  the  paper 
produced  a  lxx)k  that  contains  all  of  the 
1957  front  pages.  Updated  stories  on 
the  incident  were  also  incorporated  into 
the  Democrat-Gazette's  commemora¬ 
tive.  For  example,  the  Sept.  23  edition 
profiles  the  meeting  of  Elizabeth 
Eckford,  one  of  the  black  students  who 
integrated  Central  High,  and  Hazel  Bry  an 
Massery,  the  white  Central  High  student 
caught  screaming  at  Eckford  in  the 
famous  photo  that  symbolized  the  con¬ 
flict. 

The  effort  has  resulted  in  a  successful 
and  realistic  history  lesson,  said  Smith. 

“We  wanted  to  communicate  an 
objective  history  of  those  bygone  times 
to  readers  who  never  knew  them,  let¬ 
ting  the  whole  story  unfold  day  by  day 
just  as  the  citizens  of  Little  Rtxrk  had 
actually  experienced  it,”  he  said. 


38  Editor  &  PiJBUSHER 


http://www.mediainfo.com 


November  1, 1997 


\l  V,V>'.',*.lWKplC 


Encourage  your  children  to  read  every  day. 
One  day  they  may  take  the  world  by  storm." 


AN  my  life  I  ve  been  competitive  —  in  sports,  in  combat  and  in  public  life.  In  order  for  children  to 
effectively  learn  to  compete  in  this  society,  they  must  be  able  to  read.  Read  to  your  children.  Show  them 
how  much  fun  reading  can  be.  Encourage  them  to  keep  up  with  the  world  by  reading  newspapers, 
magazines  and  books  every  day  of  their  lives.  One  day  they  may  take  the  world  by  storm. 


Editor 

PUBUS 


Calif,  lawmakers 
eye  speech  laws 

A  BILL  CALLING  for  a  study  of  the 
economic  effects  of  making  false 
or  disparaging  remarks  about  certain 
farm  products  was  narn)wly  defeated  in 
the  California  Assembly  after  a  similar 
measure  won  approval  in  the  Senate. 

Dubbed  by  opponents  the  "veggie 
libel  bill,”  the  measure  was  designed  to 
protect  growers  fntm  economic  damage 
brought  on  by  reports  of  blight  or  taint¬ 
ed  spraying  of  crops.  Opponents,  includ¬ 
ing  the  California  Newspaper  Publishers 
Association,  contend  it  could  stifle  dis¬ 
cussion  of  health  and  labor  issues  about 
C^alifomia’s  huge  agricultural  industry'. 

Assembly'woman  Martha  Escutia  (I> 
Huntington  Park)  said  the  bill  was  an 
attempt  “to  prevent  free  speech”  by 
labor  and  consumer  advocates  critical 
of  “unhealthful  conditions.” 

Still  the  vote  was  close,  37-37,  four 
shy  of  the  41  votes  needed  for  passage. 


The  Senate  bill  would  require  the 
state  Food  and  Agriculture  Department 
to  study  the  economic  effects  of  false  or 
disparaging  remarks  about  California 
farm  products  over  the  last  10  years. 

The  bills  were  toned-down  versions 
of  legislation  defeated  in  1996  and  early 
this  year.  Those  bills  would  have 
allowed  farmers  injured  by  critical 
remarks  to  sue  for  libel.  Several  other 
states  have  adopted  similar  laws. 

The  (^lifomia  media  won  another 
legislative  battle  —  although  perhaps 
short-lived  —  when  the  Senate,  by  a  27- 
8  mai^in,  passed  a  bill  to  restore  media 
access  to  individual  prison  inmates. 
Several  newspapers,  the  California  First 
Amendment  Coalition  and  the  Society'  of 
Professional  Journalists  had  lobbied  for 
the  bill. 

In  1995,  the  Department  of 
Corrections  banned  confidential  mail 
privileges  for  prisoners  and  face-toface 
interviews.  The  department  claimed  that 
arranging  such  interviews  is  ttxj  much 
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tn)ublc  and  gives  inmates  an  opportuni¬ 
ty  to  promote  and  publicize  themselves. 

The  bill  was  carried  by  Sen.  Quentin 
Kopp  (1-San  Francisco),  who  said  in  a 
press  conference  that  two  inmates  at 
the  Donovan  Correctional  Facility  in  San 
Diego  were  placed  in  st)litary'  confine¬ 
ment  for  atttempting  to  contact  the 
media  regarding  alleged  orders  by 
prison  authorities  to  have  convicts 
remove  “Made  in  Honduras”  labels  from 
shirts  and  replace  them  with  “Made  in 
USA”  tags. 

Calif  paper 
sues  schools 

The  SAN  DIEGO  Union-Tribune  has 
sued  a  school  district  on  charges  it 
withliheld  information  about  damage 
claims  related  to  hazing  incidents. 

The  newspaper  s  interest  in  the  mat¬ 
ter  stemmed  from  its  reporting  last 
March  of  a  high  school  baseball  player 
who  was  sexually  assaulted  with  a 
bnxjmstick.  Three  teammates  arrested 
in  the  crime  were  expelled  and  pleaded 
guilty'  to  criminal  charges. 

The  suit  was  filed  by  Copley  Press 
Inc.,  parent  company  of  the  paper,  under 
the  California  Public  Records  Act.  It  con¬ 
tends  officials  of  the  Poway  Unified 
SchcK)!  District  have  suppressed  informa¬ 
tion  about  hazing  “so  that  the  truth  of 


the  hazing  culture  will  not  be  told.” 

Terry'  Francke,  executive  director  of 
the  California  First  Amendment 
Coalition,  said  he  knew  of  no  other 
instance  in  which  a  newspaper  had  to 
.sue  a  public  agency  over  access  to  dam¬ 
age  claims,  the  U-T  reported. 

The  San  Diego  district  maintains  sun¬ 
shine  laws  do  not  require  it  to  give  out 
such  dcK’umenLs,  and  doing  so  would 
infringe  on  student  privacy. 

In  July,  the  paper  asked  the  district  for 
copies  of  claims  filed  between  March 
and  July  of  this  year.  District  officials 
provided  a  synopsis  of  16  claims,  giving 
only  sketchy  information. 

Observed  Francke:  “If  a  district  can 
suppress  any  information  about  allega¬ 
tions  of  brutal  treatment  or  failure  of 
supervision,  then  parents  and  others  are 
going  to  find  out  about  it  only  after 
there  has  been  a  settlement.  Claims  pn)- 
vide  an  excellent  alert  as  to  the  exis¬ 
tence  of  a  pn)blem.” 

Alleged  bomber: 
investigate  leaks 

Attorneys  for  Oklahoma  city 

Ix^mbing  defendent  Terry  Nichols 
arc  complaining  about  a  newspaper 
report  that  their  client  was  angered  by 
the  “murder”  of  Branch  Davidians  near 
Waco,Texas. 

In  a  motion  made  public  Sept.  19, 
defense  attorneys  blamed  the  govern¬ 
ment  for  leaks  of  “critical”  defense  infor¬ 
mation  and  asked  that  those  responsible 
be  held  in  contempt  of  court. 

They  asked  U.S.  District  Judge 
Richard  Matsch  to  order  an  internal 
investigation  following  prosecutors’ 
denials  that  they  leaked  inlbrmatit)n. 

The  Daily  OkUihoman  reported  that 
Nichols  acknowledged  taking  part  in  dis- 
cussit^ns  at  gun  shows  about  the  “mur¬ 
der"  of  the  Davidians  by  federal  agents, 
and  that  he  felt  the  government  was  get¬ 
ting  out  of  hand. 

The  April  19, 1995  bombing  came  on 
the  second  anniversary'  of  the  end  of  the 
siege  at  the  compound  nc*ar  Waco, 
where  at  least  75  people  died  when  FBI 
agents  attacked  the  barricaded  sect. 

A  federal  jury  in  Denver  convicted 
and  sentenced  Timothy  McVeigh  to 
death  on  1 1  counts  in  the  Oklahoma 
bombing,  which  killed  168  people. 

—  AP 
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AARON  PRICE  AWARD.  For  a  scries  on  child  abuse,  the 
Bakersfield  Californian  shared  first  place  in  the  Aaron  Price 
C^hild  and  Welfare  Scholarship  and  Journalism  Award. 
“lnn(Kents  Lost"  examined  nine  cases  in  which  youngsters 
were  killed  by  those  who  cared  for  them. 

The  other  first-place  winner  was  the  Orange  County 
Register  for  its  scries, “Deadbeat  Dads.” 

CABOT  AWARDS.  Columbia  University  has  announced  the 
five  winners  of  this  >  ear's  Maria  Moors  Cabot  Prizes: 

Jose  de  (Cordoba,  senior  special  writer  for  the  Wall  Street 
foumai,}oTg,e  Fontevecchia,  editor  of  the  Argentinian 
newsweekly  Noticias  de  la  Semana  and  founder  of  Editorial 
RerfH\]uVa  Preston,  Mexico  City  correspondent  for  the  New 
York  Times',  and  Hernando  and  Enrique  Santos  Castillo,  broth¬ 
ers  who  have  run  Bogota’s  daily,  El  Tiempo,  for  four  decades. 

A  special  citation  was  given  posthumously  to  Gerardo 
Bedoya  Borren),  editorial  page  editor  of  El  Pais  in  Cali, 
(;olombia,  who  was  assassinated  in  March. 

Established  in  1939,  the  Cabot  awards  honor  joumali,sts 
who  have  contributed  to  inter-American  understanding  and 
advancing  press  freedoms. 

JAMES  MADISON  AWARDS.  I'he  Freedom  of  Information 
Foundation  of  Texxs  hxs  named  its  1997  James  Madison 


Award  recipients  They  are:  Ralph  Langer,  editor  and  execu¬ 
tive  vice  president,  Dallas  Morning  News,  and  M.J.  Nicchio, 
director  of  legislative  and  governmental  affairs  for  the  Texas 
Daily  Newspaper  Association. 

The  Freedom  of  Information  Foundation  is  a  nonprofit 
organization  supported  through  grants  from  citizens,  corpora¬ 
tions,  foundations  and  tax  deductible  donations. 

KORN/FERRY  AWARDS.  John  M.  Goshko,  UN.  bureau 
chief  for  the  Washington  Post,  is  the  winner  of  the  1997 
Kom/Ferry  International  Journalism  Award  for  Excellence  in 
United  Nations  Reporting.  He  was  selected  by  a  panel  of 
eight  judges  to  recognize  a  U.S.  journalist  who  contributed  to 
the  understanding  of  the  I  Jnited  Nations.  Goshko  won  for 
articles  on  the  strains  that  have  developed  in  the  relationship 
between  the  United  Nations  and  the  United  States. 

The  $5,(KK)  prize  was  established  in  1989  by  Kom/Ferry 
International,  an  executive  search  firm,  and  the  Business 
(founcil  of  the  United  Nations. 

BRECHNER  AWARD.  The  Sun-Sentinel,  Fort  Lauderdale, 
Fla.,  won  this  year’s  Joseph  L.  Brechner  Center  for  Freedom 
of  Information  Award  for  its  series,  “Quick  Cash  with  Few 
Questions.”  The  $3,(HX)  prize  recognizes  excellence  in  report¬ 
ing  about  freedom  of  information  and  the  First  Amendment. 


Any  ENVIRONMENTAL  NEWS  STORY  CAN  INVOKE 


The  IJacardi  Foundation  is  pleased  to  recognize  the  following 
journalists  whose  commitment  to  environmental  reporting 
benefits  the  preservation  of  natural  resources  and  increases 
public  understanding  of  environmental  issues. 


Cape  Cod  Times 
Anne  Brennan 
William  Mills 
Janies  Warren 
Vincent  DeWitt 
Alicia  Blaisdell-Bannon 


Golfweek 

Dave  Seanor 
Lynn  Henning 
Jim  Achenbach 
Brad  Klein 


Todd  Oppenhetmer 
Atlantic  Monthly 


Mobile  Register 
Dewey  English 
Bill  Finch 
Sam  Hodges 
Sean  Reilly 
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CBS  PROHIBITS  RADIO 
STATION  WEBCASTING 

Network  concerned  that  real-time  audio  from  Web  sites 

competes  with  radio  stations'  on-air  broadcasts 


by  David  Noack 


If  you  want 
to  listen  to 
radio,  listen 
to  it  in  its 
original 
fortn  —  on 
the  radio 

-  CBS  official 


Noack  is  associate  editor 
of  MediaINFO.com. 


Out  of  fear  that  Internet  audio  transmissions  com¬ 
pete  with  the  network’s  on-air  radio  station 
broadcasts,  CBS  has  prohibited  its  radio  stations 
from  simultaneously  Webcasting  their  daily  pro¬ 
gramming  from  their  Web  sites. 

“Webcasting”  is  just  one  of  the  terms  used  to  describe  the  new  process  of  broadcasting  real¬ 
time,  digitized  audio  signals  from  a  Web  site  to  a  user’s  computer.  The  computer’s  speakers  then 
play  the  live  sounds,  just  as  if  it  were  coming  from  a  radio  rather  than  from  over  the  Internet.  The 
terms  “simulcasting”  and  “Netcasting”  are  also  used  to  describe  this  process. 

During  the  last  year,  many  radio  stations  have  rigged  their  Web  sites  to  simulcast  their  daily  on- 
air  programming,  allowing  growing  numbers  of  computer  users  to  listen  to  real-time  news,  music, 
traffic  reports  and  other  standard  radio  fare  as  they  sit  at  their  keyboards.  About  500  radio  stations 
now  offer  such  Web  site  audio  with  a  number  of  different  “streaming”  audio  technologies  such  as 
RealAudio,  NetShow  and  Streamworks.  Each  system  requires  the  computer  user  to  download  a  free 
software  program  onto  his  or  her  machine.  After  the  software  plug-in  for  a  specific  system,  say, 
RealAudio,  is  installed,  the  user  can  receive  high-quality  audio  feeds  from  any  site  Webcasting  with 
RealAudio  technology'. 

Prohibitions  at  77  CBS  stations 

In  a  move  that  indicates  the  radio  industry ’s  growing  concern  —  and  confusion  —  about  just 
how  to  deal  with  these  new  technological  developments,  CBS  has  issued  a  policy  prohibiting  the 
77  radio  stations  it  owns  from  offering  such  real-time  Webcasts  of  their  daily  programming.  Mean¬ 
while,  ABC  appears  to  be  headed  in  the  opposite  direction  as  it  prepares  to  encourage  its  stations 
to  integrate  Webcasting  into  their  overall  operations. 

A  CBS  spokeswoman,  who  asked  not  to  be  identified,  said  the  corporate  prohibitions  against 
such  real-time  Webcasting  apply  only  to  company-owned  radio  stations  and  not  affiliated  stations. 
She  indicated  that  some  of  the  thinking  inside  the  network  held  that  “if  you  want  to  listen  to  the 
radio,  listen  to  it  in  its  original  form  —  on  the  radio.” 

At  the  WCCO  Web  site  in  Minneapolis,  a  CBS  station,  general  manager  Chuck  Dickeman  recently 
posted  a  message  informing  visitors  that  the  new  corporate  policy  blocked  simulcasting.  It  read: 
“WCCO’s  parent  company,  CBS,  has  issued  a  companywide  policy  that  asks  all  stations  to  refrain 
from  providing  RealAudio  on  the  Internet.  The  theory  is  that  RealAudio  provides  one  more  com¬ 
petitor  for  the  station.  If  we  can  figure  out  a  way  to  increase  revenue  by  broadcasting  RealAudio, 
we  might  be  able  to  appeal  the  corporate  policy  Until  then,  1  regret  to  say  we  have  no  plans  to  pro- 
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vide  RealAudio  forWCCO  any  time  in  the  near 
future.” 

'Show  me  the  money' 

In  an  interview  with  ZDNET  News,  an 
online  service  of  Ziff-Davis,  WCCO  vice  presi¬ 
dent  and  general  manager  Jim  Gustafson 
responded  to  a  question  about  the  CBS 
corporate  prohibition  by  explaining:  “Why 
should  I  (let  the  radio  programming  be 
Webcast)?  When  I  look  at  it,  I  don’t  see  the 
benefit  to  the  station.  Show  me  the  money 
from  it.” 

MediaINFO.com’s  phone  calls  to  Dan 
Mason,  the  president  of  CBS  Radio,  for  addi¬ 
tional  comment,  were  not  returned. 

Analysts  say  that  the  CBS  policy  may  be 
shortsighted.  They  cite  the  bn)adcasting  com¬ 
pany’s  earlier  hesitations  about  entering  the 
fledgling  cable  television  business.  CBS  is 
owned  by  Westinghouse  Electric  Corp. 

Is  CBS  hurting  itself? 

Mark  Cuban,  president  and  co-founder  of 
AudioNet,  which  promotes  real-time  sports, 
news  and  music  on  the  Internet,  said  he 
thinks  CBS  is  hurting  itself  in  the  long  run 
because  “it  gets  more  expensive  every  day  to 
capture  and  build  brand  equity  and  traffic  on 
the  Net.” 

Howard  Freedman,  publisher  of  the 
newsletter  iRADIO,  said  he  thinks  the  new 
president  of  the  CBS  Stations  Group,  Mel  Kar¬ 
mazin,  views  the  Internet  as  a  distraction  at 
the  moment.  “He  likely  feels  broadcasting 
audio  services  serves  no  purpose,  except 
reaching  p>eople  outside  of  local  markets,  and 
at  times  in  other  countries,  that  his  advertisers 
don’t  care  about,”  said  Freedman.  “Karmazin 
also  likely  feels  that  if  someone  listens  to  his 
stations  online,  they  are  taken  away  from  the 
radio  dial,”  said  Freedman. 

ABC  takes  opposite  approach 

Meanwhile,  a  completely  different  philoso¬ 
phy  appears  to  be  evolving  at  ABC,  which  is 
owned  by  the  Walt  Disney  Co.  Julie  Hoover,  a 
spokeswoman  for  ABC  in  New  York  City,  said 
ABC  Radio  is  reviewing  its  Internet-related 
options.  “We  are  in  the  process  of  formulating 
a  policy  regarding  Internet,  real-time  broad¬ 
casting.  We  do  have  a  couple  of  our  stations 
streaming  real-time  audio,”  said  Hoover,  who 
noted  the  stations  are  using  RealAudio  tech¬ 
nology. 

Some  confusion  about  ABC’s  plans  was 
caused  in  early  October  when  a  public  rela¬ 
tions  agency  erroneously  announced  that 
ABC  Radio  would  use  Microsoft’s  NetShow 
streaming  software  to  Webcast  ABC  radio  sta¬ 
tions  in  the  25  top  markets.  ABC  then  issued 
its  own  statement  contradicting  the  PR 
agency’s  release. 


The  Microsoft  Watch 

SIDEWALK 
GOES  TO  PRINT 
IN  SEATTLE 

New  deal  with  Seattle  magazine 

by  Hoag  Levins 

Assuming  yet  another  of  the  characteris¬ 
tics  of  a  local  newspaper  —  the  sea¬ 
sonal  print  supplement  —  Microsoft 
has  signed  a  deal  with  Seattle  magazine  to 
jointly  produce  and  distribute  a  new  print 
publication  containing  editorial  content  from 
the  software  giant’s  online  Seattle  city  guide. 
Sidewalk. 

The  new,  full-color  glossy  print  publica¬ 
tion,  called  City  Lights,  is  aimed  at  the  metro 
region’s  upscale  advertisers  and  readers. 
The  first  issue  will  be  released  as  a  supple¬ 
ment  to  Seattle  and  is  designed  to  take  advan¬ 
tage  of  the  holiday  buying  season. 

According  to  Seattle  Sidewalk’s  general 
manager,  Kevin  Eagan,  City  Lights  will  be 
bound  into  the  December  issue  of  Seattle  and 
distributed  to  that  magazine’s  circulation  of 
over  65,(XX). 

It  will  also  be  distributed  for  free  through¬ 
out  the  downtown  area  during  the  holiday 
season.  Distribution  is  scheduled  to  begin  the 
day  after  Thanksgiving. 

Augmented  online  editorial  content 

In  addition,  under  its  new  agreement  with 
Microsoft,  Seattle  will  also  provide  its  bn)ad- 
based  local  cultural  coverage  to  augment  the 
editorial  depth  of  Seattle  Sidewalk’s  online 
site. 

Much  of  that  site’s  editorial  material  is 
already  provided  by  two  local  alternative 
weeklies,  the  Seattle  Weekly  and  Eastside- 
week.  Microsoft  has  also  signed  Sidewalk  con¬ 
tent  deals  with  two  book  publishers  — 
Foghorn  Press,  which  specializes  in  recre¬ 
ational  guidebooks  like  “Pacific  Northwest 
Camping,”  and  Sasquatch  Books,  which  pub¬ 
lishes  a  series  of  “Best  Places”  guidebooks  that 
include  reviews  and  other  coverage  of  restau¬ 
rants,  kxlging,  nightlife,  shopping  and  recre¬ 
ational  activities. 

Sidewalk’s  main  local  competitor,  the  Seat¬ 
tle  Times  newspaper,  has  joined  with  America 
Online’s  Digital  City  to  create  its  own  city 
guide  focused  on  the  Seattle  metropolitan 
market. 

Levins  is  the  editor  of  E&P's 
MediaLWFO.com  Web  site.  Weekly  section 
and  bimonthly  magazine. 


In  Short 

NEW  NAN00.NET  RECORD 

Nando.net,  the  global  news 
Web  site  of  the  McClatchy 
newspaper  chain,  logged 
record  traffic  levels  during 
September  —  30.4  million 
page  views,  or  an  average 
of  more  than  42,000  page 
views  per  hour,  around  the 
clock.  Executive  editor 
Seth  Effron  attributed  the 
18%  traffic  boost  to  "a 
general  increase  in  Net  use 
by  readers  as  well  as  a 
high  level  of  interest  in 
events  related  to  Princess 
Diana's  death."  Effron  said 
the  latest  site  audit  by 
I/Pro  also  indicated  that 
people  visiting  the  site 
were  also  spending  7% 
more  time  there. 
www.nando.net 


VIETNAM'S  NET  CENSORS 

Although  there  are  barely 
100,000  computers  in  all 
of  Vietnam  and  only  a  few 
thousand  citizens  have 
access  to  e-mail,  the  gov¬ 
ernment  is  struggling  to 
create  a  system  capable 
of  "containing"  and  moni¬ 
toring  all  Internet  traffic 
in  the  future.  There  are 
currently  five  ISPs  in  the 
country  but  all  are  run  or 
directly  controlled  by  gov¬ 
ernment  agencies.  Legisla¬ 
tion  now  being  considered 
would  expand  the  avail¬ 
ability  of  Net  access  but 
also  fund  the  creation  of  a 
digital  "Bamboo  Curtain" 
designed  to  prevent  all  but 
"authorized"  use  of  the 
Internet  by  Vietnamese 
citizens. 


NOVE.MBER  1, 1997 


http://www.mediainfo.com 


Editor  &  Pi  BLISHER  43 


Weekly 


by  Scott  Kirsner 


In  Short 


ZIP2'S  130  NEWSPAPERS 

In  a  wild  expansion  over 
the  last  18  months,  the 
Zip2  Corp.  of  Palo  Alto, 
Calif.,  has  installed  its  vari¬ 
ous  database  directories  on 
the  Web  sites  of  130  news¬ 
papers,  quietly  creating 
what  amounts  to  a  de  facto 
network  of  newspaper  city 
guide  sites.  Now,  it's  mak¬ 
ing  its  own  central  site  — 
zip2.com  —  a  directory  to 
those  local  newspaper  city 
guide  sites.  The  company 
previously  worked  in  the 
background  but  is  now  con¬ 
sidering  a  strategy  to  pro¬ 
mote  its  network  of  news¬ 
paper  clients  as  a  national 
brand. 


NYT'S  CITY  GUIDE  DEAL 

In  what  may  be  the  jewel 
in  the  crown  of  its  emerg¬ 
ing  network  of  newspaper 
city  guide  sites,  the  Zip2 
Corp.  has  signed  a  deal  to 
create  a  city  guide  site  for 
the  New  York  Times  to  be 
called  "New  York  Today." 
Plans  call  for  the  launch  of 
the  new  service  in  early 
1998.  The  new  guide  will 
not  be  a  part 
of  the  NYTimes.com  site 
but  a  separate  entity  con¬ 
structed  around  Zip2  digi¬ 
tal  structures  for  an  auto¬ 
motive  directory,  real 
estate  directory,  commu¬ 
nity  events  guide,  travel 
directory,  business  direc¬ 
tory  and  a  database  editor¬ 
ial  front-end  system  for 
integrating  text  and  pho¬ 
tos  on  dynamically  created 
Web  pages. 


New  Ideas 

BOSTONXOM  OPENS 
PHYSICAL  STORE 

Offers  logo  items  and  Internet  access  to  the  walk-in  trade 


Boston  —  a  IZS-yearolU  newspaper 
operating  a  cy  bershop  in  a  285-year-old 
building?  It  could  only  happen  here  in 
Boston,  where  the  Boston  Globe  has  just 
opened  a  retail  shop  in  the  Old  Cromer  Book¬ 
store  —  a  1712  building,  located  near  Faneuil 
Hall,  which  once  housed  the  Atlantic 
Monthly  and  Ticknor  &  Fields,  the  publisher 
of  Emerson,  Hawthorne,  and  Longfellow.  In 
the  1960s,  the  Boston  Globe  was  instrumental 
in  saving  the  building  from  demolition,  and 
the  building  is  now  a  stop  on  Beantown’s  his¬ 
toric  Freedom  Trail. 

During  its  heyday  in  the  19th  century, 
Brjston’s  literary'  lions  had  a  saying  abtrut  the 
Old  Comer  Bookstore:  “With  a  little  exagger¬ 
ation,  all  Boston  may  be  said  to  pass  through 
the  Old  (Corner  B(X)kstore  in  a  day.”  The 
Boston  Globe  hopes  to  make  that  saying  true 
again,  with  a  high-tech  twist. 

Web  site  promotions 

The  Boston  Cllobe  Store  sells  logo  mer¬ 
chandise  and  front-page  reproductions,  allows 
patrons  to  order  archival  photos,  and  to  place 
classified  ads.  But  this  is  more  than  just  a  retail 
outlet  —  the  Boston  Globe  Store  offers  Web 
exploration  on  four  computer  stations. 

One  of  the  newspaper’s  goals  in  starting 
the  cybershop  is  to  help  promote  its  regional 
Web  site,  Boston.com.  “We  want  to  get  our 
site  in  front  of  more  people,  who  might  not 
have  the  luxury'  of  a  T1  connection  to  their 
home,”  says  Lisa  Desisto,  the  marketing  man¬ 
ager  at  Boston  Globe  Electronic  Publishing. 

Access  by  the  hour 

Customers  who  pay  the  $9.95  hourly  fee 
for  Web  access  will  also  have  unlimited  access 
to  the  Globe’s  online  archives  (charges  are 
normally  between  $1.50  and  $2.95  per  story  ). 
But  despite  the  fact  that  the  store  will  be  mn 
by  a  former  Globe  cafeteria  manager,  Alan 
Waugh,  coffee  won’t  be  served  there.  “It’s  not 
officially  a  cybercafe  if  you  don’t  serve  java 
and  muffins,”  says  Desisto.  “So  we  call  it  a 
cybershop.” 

The  Globe’s  cybershop  will  compete  with 
a  bona  fide  cybercafe  nearby:  Cybersmith  at 


Quincy  Market.  Part  of  a  burgeoning  national 
chain,  (Cybersmith  has  1 2  computers  for  Inter¬ 
net  access,  along  with  a  number  of  virtual  real¬ 
ity  games,  and  also  charges  $9.95  an  hour.  But 
Desisto  says  that  the  Globe  Store  isn’t  in  head- 
tohead  competition  with  (Cybersmith,  which 
is  a  partner  affiliated  with  the  Boston.com 
site.  “1  think  we’re  much  more  specialized,” 
she  says.  “We  want  people  to  come  in  that 
have  an  interest  in  [Boston.com]  and  the 
Globe  (Online,  rather  than  a  general  Web  surf. 
The  majority  of  Cybersmith’s  business  is 
gaming.” 

Other  newspaper  shops 

Desisto  says  the  Boston  (ilobe  Store  was 
inspired  in  part  by  the  Chicago  Tribune's 
retail  outlet,  which  has  been  in  business  for 
more  than  20  years.  Other  newspapers  that 
run  shops  include  the  Fort  Lauderdale  Sun- 
Sentinel  and  the  Minneapolis  Star  Tribune. 
The  Neu'  York  Times,  Philadelphia  Inquirer, 
and  Miami  Herald  are  all  reportedly  explor¬ 
ing  the  possibility  of  opening  shops. 

Deedee  Tremont,  the  manager  of  retail 
sales  for  the  Chicago  Tribune,  says  that  a  good 
location  has  been  vital  to  the  success  of  the 
Tribune  Store.  D)cated  on  North  Michigan 
Avenue  in  the  Tribune’s  landmark  headquar¬ 
ters  building,  the  store  gets  “a  nice  traffic 
flow  of  different  types  of  people,”  according 
to  Tremont.  “We  get  tourists,  subscribers, 
employees,  you  name  it.”  She  predicts  that  the 
(ilobe  Store’s  location  will  be  a  big  advantage. 
“Being  on  the  Freedom  Trail  is  important.  It’s 
a  great  location,”  she  says.  “A  store  wouldn’t 
work  if  it  w  as  located  where  the  Globe  prints 
its  newspaper  [south  of  the  city] .” 

Both  Tremont  and  Desisto  say  that  their 
respective  retail  establishments  serve  as  mar¬ 
keting  presences  first,  and  profit  centers  sec¬ 
ond.  “Awareness  is  important.  Any  additional 
way  you  can  get  your  name  out  is  great,”  says 
Tremont.  “It’s  exposing  us  to  some  new  users 
and  readers,”  says  Desisto. 


Kirsner  is  a  Boston  journalist  tvho  covers 
the  media  and  technology  for  H&P's 
MediaINFO.com  publications. 
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Editor  &  Publisher  Interactive  is  now  accepting  entries  in  the  3rd  annual 
Newspaper  Online  Services  Competition,  the  award  that  will  hereafter 
be  known  as  the  EPpy  Award,  which  will  honor  the  best  interactive  services 
produced  by  the  newspaper  industry  worldwide. 

As  in  past  years,  the  awards  are  open  to  newspapers  throughout  the  world. 

But  this  year,  for  the  first  time,  E&P  will  honor  the  best  non-U. S.  Newspapier 
Online  Service.  The  complete  list  of  award  categories  is  as  follows: 

•  Best  Overall  U.S.  Newspaper  Online  Service 
Circulation  greater  than  100,000 
Cin  ulation  less  than  100,000 
Weekly,  Community,  Free,  Alternative 
•  Best  Overall  non-U.S.  Newspaper  Online  Service 
•  Best  Promotion  of  a  Newspaper  Online  Service 
•  Best  News  Section  in  a  Newspaper  Online  Service 
•  Best  Sports  Section  in  a  Newspaper  Online  Service 
•  Best  Business  Section  in  a  Newspaper  Online  Service 
•  Best  Entertainment  Section  in  a  Newspiaper  Online  Service 
•  Best  Special  Section  in  a  Newspaper  Online  Service 
•  Best  Design  of  a  Newspaper  Online  Service 
•  Best  Use  of  Interactivity  in  a  Newspaper  Online  Service 
•  Best  Commercial  Application  in  a  Newspaper  Online  Service 
(i.e.,  classifieds,  yellow  pages,  etc.) 

The  winners  of  the  1998  EPpy  awards  will  be  announced  at  the  Interactive 
Newspapers  ’98  conference  in  Seattle,  Washington,  U.S.A.  on  February  6th. 

The  deadline  for  entries  is  November  16, 1997.  The  entry  fee  for  each  award 
submission  is  $50.  All  entries  must  be  made  via  the  Web  form  that  can  be 
found  at  the  E4&P  Web  site,  www.mediainfo.com. 

Editor^i&a 

PUBLISHER 
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BY  DAVID  ASTOR 


Ate  Is  Enough  For 
10  Afear  Milestone 

CAROLYN  WYMAN  HAS  a  special 
license  plate  that  reads  “JNKFOD.” 

If  Bonnie  Tandy  Leblang  had  a  spe¬ 
cial  plate,  it  might  read  “EATWEL.” 

Yes,  this  article  is  about  what  peo- 


CAROLYN  WYMAN  HAS  a  special 
license  plate  that  reads  “JNKFOD.” 

If  Bonnie  Tandy  Leblang  had  a  spe¬ 
cial  plate,  it  might  read  “EATWEL.” 

Yes,  this  article  is  about  what  peo¬ 
ple  put  on  their  plates  .  .  .  when  they  sit  down  to 
eat.  Wyman  and  Leblang  write  a  column,  called 
“Supermarket  Sampler,”  that  reviews  new  f(K)d 
products. 

The  feature’s  hook  is  its  point<ounterpoint, 
Siskel-and-Ebert  appn)ach.  Leblang  is  the  health¬ 
conscious  half  of  the  duo,  while  Wyman  is  the 

_  lover  of  junk  food. 

“We’re  like  an  angel  and 
devil  standing  over  some¬ 
one’s  shoulder  at  the  sujier- 
maiitet,”  joked  Leblang,  who 
noted  that  the  eating  habits 
of  most  consumers  pnjbably 
fall  somewhere  in  between 
hers  and  Wyman’s. 

The  (Connecticut  colum¬ 
nists  have  just  eaten  their 
way  to  the  lOth  anniversary- 
of  their  often-humorous  feature,  which  Universal 
Press  Syndicate  distributes  to  about  75  papers. 

Since  the  beginning,  the  writers  have  reviewed 
three  new  products  a  week  that  they  obtain  by- 
going  to  the  supermarket  or  receiving  them  in  the 
mail  fn)m  ftxxl  companies.  Leblang  gives  her  opin¬ 
ion  first,  followed  by  Wyman. 

“1  have  a  professional  excuse  for  eating  the  way 
1  eat,”  laughed  Wyman.  “How  many-  people  get  to 
eat  junk  food  for  a  living?” 

Wy  man  favors  products  that  might  have  dubious 


“Supermarket 
Sampler” 
columnists 
discuss  their 
decade-old  food 
review  feature 


Carolyn  Wyman's  job  gives  her  license  to  eat  processed  foods. 

health  value,  but  taste  good  to  her.  Leblang  often 
praises  nutritious  RkkIs.  And  both  writers  —  who 
sometimes  actually  agree  on  things  —  give  a 
thumbs  down  when  warranted. 

“The  reason  we  have  staying  power  is  that  we  re 
honest,”  said  Leblang,  adding:  “1  pnrbably  do  more 
negative  reviews  than  Carolyn.  I  like  real  ftxKl  — 
things  that  haven’t  been  totally  processed  —  and 


Where’s  The  Beef?  Is  This  Product  A  Turkey? 


IN  A  COLU.MN  last  month, Bonnie 
Tandy-  Leblang  and  (Caroly  n  Wyman 
reviewed  Butterball  Sea.soned  Turkey- 
Burgers.  Here  are  excerpts  from  their 
written  comments: 

Bonnie: “In  the  wake  of  the  recent 
outbreaks  of  potentially  fatal  E.  coli 
bacteria,  you  may  be  among  those 
l(X)king  for  alternatives  to  traditional 
gn)und  beef  These  quarter-pound 
turkey  burgers  from  Butterball  might 
not  be  a  bad  one  for  people  who 


aren't  worried  about  fat. 

“Each  contains  15  grams  of  fat,  or 
more  than  is  in  a  regular  McDonald’s 
cheeseburger,  small  fries  or  small 
order  of  Chicken  McNuggets.  That’s 
because  these  are  made  from  ground 
turkey,  which  can  include  skin,  and 
not  the  lower-fat  tuiicey  breast.  A 
burger  made  from  either  gn)und 
turkey  breast  or  extra-lean  beef  would 
be  lower  in  fat ... .” 

Carolvn:  “There  was  a  time  when 


the  meat  population  in  American 
supermarkets  was  broad  and  interest¬ 
ing.  Now  it  seems  as  if  my  l<Kal  gro¬ 
cery'  store  sells  only  the  nutritionally- 
correct  turkey  and  chicken  .... 

“Butterball’s  frozen,  quarter-pound 
Seasoned  Turkey-  Burgers  are  the  latest 
example  of  this  disturbing  Inva,sion  of 
the  Beef  Snatchers  trend.  Like  other 
poultry-based  burger  brands,  this  one 
is  dry-  compared  to  hamburger  . . .  .” 

—  David  Astor 
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They  Wrote  The  Book  On  ‘Beans’ And  ‘Spam’ 


Bonnie  TANDY  LEBLANG  and 
Caroh  n  Wyman  do  plenty  of 
things  besides  write  “Supermarket 
Sampler.” 

Leblang  is  the  author  or  coauthor 
(with  Joanne  Lamb  Hayes)  of  a  half- 
dozen  books,  including  Grain,  Beans, 
Rice,  Great  Cookies  and  Brownies, 

The  Weekend  Kitchen  and  Country 
Entertaining. 

The  registered  dietitian  —  who 
holds  a  master's  degree  in  nutrition 
fn)m  C;:ase  Western  Reserve  University' 
—  has  also  written  freelance  pieces  for 
the  Neu'  York  Times,  Parade,  American 


Health,  Fitness,  House  Beautiful, 
Parents,  Woman 's  Day  and  other  pub¬ 
lications. 

Wyman  is  a  feature  writer  for  the 
i\eu'  Haien  ((3onn.)  Register,  z  free¬ 
lance  writer  whose  work  has  appeared 
in  publications  such  as  the  Boston 
Globe,  Christian  Science  Monitor,  New 
York  Times  and  \’arious  trade  maga¬ 
zines;  and  author  of  The  Kitchen  Sink 
C(H)klM)ok:  Offbeat  Recipes  from 
Unusual  Ingredients  and  Tm  a  Spam 
Fan: America’s  Fai'orite  F(hhIs.  The 
Bn)wn  University  graduate  hxs  also 
written  for  comedienne/talk  show  host 


Joan  Rivers. 

“I'd  send  her  a  bunch  of  jokes,  and 
she'd  circle  the  ones  she  liked  and  buy 
them,”  said  Wyman. 

The  two  columnists  have  also 
appeared,  together  or  separately,  on  tele¬ 
vision  pn)grams  such  as  Gixxl  Morning 
America  and  The  Home  Shftw. 

Hobbies?  Wyman,  4 1 ,  has  a  collection 
of  more  than  5(K)  fkrating  pens  — 
including  one  fram  Milwaukee  whose 
water-filled  Ixxly  shows  a  beer  stein 
sliding  acnjss  a  bar.  Leblang,  49,  likes  to 
bike,  play  tennis  and  golf,  and  tap 
dance.  —  David  Astor 


supermarkets  are  filled  with  prxK'essed 

f(XKlS.” 

Leblang  did  note  that  many  super¬ 
markets  are  now  carrying  a  number  of 
healthier  items,  such  as  bagged  salads. 
And  the  columnist  said  that  if  she  dis¬ 
likes  a  prtxluct  launched  by  a  small 
company  just  getting  started,  she  might 
ignore  it  rather  than  criticize  it  in  print. 

But  food  industry  giants  are  fair 
game,  and  some  are  obviously  a  bit 
reluctant  to  send  new  products  to  the 
“Supermarket  Sampler"  duo. 

“Our  job  is  to  write  for  consumers, 
not  the  companies,”  said  Wyman,  who 
did  note  that  a  particular  pnxluct  will 
often  get  at  least  one  positive  review 
fn)m  either  her  or  Leblang. 

Even  positive  reviews  wouldn't  make 
consumers  accept  every  new  pnxluct. 
Wyman  and  Leblang  reported  that  an 
average  of  43  ftxxl  items  are  intnxluced 
a  day,  and  that  more  than  BtyXi  of  them 
are  gone  a  year  later. 

Why  so  few  successes?  "They  don't 
consult  us  before  the  stuff  goes  out 
there,”  deadpanned  Leblang,  adding  that 
some  new  pnxlucts  are  .so  bad  that  she 
wonders  if  anyone  at  the  ftxxl  company 
ever  tasted  them. 

Some  of  the  ftxxls  that  do  catch  on 
might  reflect  trends  in  the  business.  The 
columnists  said  .supermarket  products 
that  have  gnrwn  more  popular  in  recent 
years  include  restaurant-like  takeout 
ftxxls,  other  convenience  ftxxls  for  time- 
strapped  eaters,  “nutraceutical”  items 
(like  orange  juice  with  added  calcium), 
various  kinds  of  desserts,  ethnic  items 
and  more. 

Of  course,  many  trends  —  such  as  the 
oat  bran  craze  —  come  and  go.  “1  get 


whiplash  thinking  of  all  of 
them,”  commented 
Wyman. 

One  way  Wyman  and 
Leblang  keep  up  on 

trends  is  by  perusing  vari-  ^ 

ous  trade  publications. 

“I'm  the  only  person  in  ^ 

the  airport  reading  New 
Product  Neu  ”  said 

She  and  Leblang  men- 
trends 

“Supermarket  Sampler,"  IHHH 

and  also  thread  in  infor-  Bonnie  Tanr 

mation  about  nutrition, 
labeling  laws,  research  findings,  ftxxl  his- 
tor\'  and  other  topics. 

"This  adds  interest  to  the  column  and 
helps  consumers  make  independent, 
intelligent  decisions,”  said  W\  man. 

But  reviews  have  been  the  column's 
core  since  it  started  in  1987  —  about 
six  vears  after  the  writers  met  at  the 


Bonnie  Tandy  Leblang  and  one  of  her  favorite  products 


Neu'  Hatvn  (Conn.)  Register. 

Leblang  brought  her  baby  son  into 
the  paper  one  Saturday  when  she  need¬ 
ed  to  write  a  freelance  ftxxl  story.  Young 
Br>  an  started  wailing,  and  Wyman  came 
over  to  give  him  a  walk  while  his  moth¬ 
er  worked. 

Wvman  —  a  Register  feature  writer 


Chef  Harry  Schwartz  is  public  television’s  newest  gastronome  and 
aa'laimed  ‘chef  to  the  stars.’  With  a  style  all  his  own,  this  hip  young 
chef  offers  a  delicious  and  unique  column,  featuring  taste-tempting 
appetizers  and  side  dishes,  mouthwatering  main  courses  and  delectable 
desserts  that  he  creates  for  his  celebrity  pals.  Color  photos  available. 
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—  approached  Leblang  about  doing  a 
column  after  the  “New  Coke”  hoopla  hit 
several  years  later.  Wyman  wanted  to 
start  a  regular  feature  that  reviewed 
food  products  such  as  the  reformulated 
soft  drink. 

Leblang,  knowing  how  different  her 
food  tastes  were  from  Wyman’s,  insisted 
on  a  format  that  would  allow  each 
writer  to  have  a  separate  voice  —  and 
“Supermarket  Sampler”  was  bom. 

After  several  months  of  submitting 
the  column  to  various  syndicates,  they 
found  a  small  distributor  willing  to  take 
it  on.  But,  barely  a  month  before  launch, 
the  head  of  this  company  had  a  heart 
attack  and  the  deal  was  off. 

Eventually,  Wyman  and  Leblang  land¬ 
ed  at  another  small  syndicate  —  Davy 
Associates  —  before  later  moving  to 
Universal. 

The  two  writers  were  living  only 
about  15  minutes  apart  when 
“Supermarket  Sampler”  started,  so  they 
would  gather  in  Leblang’s  kitchen  to 
sample  foods. 

Leblang  obviously  had  to  taste  the 
junk  food  (usually  in  small  doses)  and 
recalled  initially  getting  headaches  from 
the  experience.  But  some  things  she 
absolutely  refused  to  try. 

“I  will  never  let  Spam  pass  my  lips,” 
she  declared. 

Wyman  had  no  such  problems  testing 
processed  food.  “I  was  raised  on  the 
stuff,”  she  said. 

After  Wyman  went  home  from  each 
sampling  session,  she  and  Leblang  wrote 
their  respective  portions  of  the  column 
before  editing  one  another  by  sending  a 
computer  disc  back  and  forth. 

Leblang  was  dating  someone  at  the 
time  who  lived  about  halfway  between 
her  and  Wyman,  so  the  disc  would  be 
left  in  his  doorway.  Once,  the  mailman 
took  it  by  mistake,  and  the  columnists 
have  different  memories  about  what 
happened  next.  Leblang  recalled  that 
Wyman’s  address  was  on  the  envelope, 
and  that  it  was  eventually  delivered  to 
her.  Wyman  thinks  they  might  have  had 
to  use  a  backup  disc. 

The  columnists  now  live  about  45 
minutes  apart  (Leblang  with  teen  sons 
Br)an  and  Eric  and  the  recently  married 
Wyman  with  husband  Philip).  They  each 
do  their  own  food  testing,  and  edit 
“Supermarket  Sampler"  via  e-mail.  And 
they  also  keep  in  touch  by  phone  and 
in  person. 

“Next  to  my  husband,  1  probably  talk 
to  Bonnie  more  than  anyone,”  said 


Wyman. 

She  also  takes  part  in  nonverbal 
communication  with  people  who  see 
her  “JNKFOD”  license  plate. 

“People  wave  at  me  at  traffic  lights  or 
give  me  a  thumbs  up,”Wyman  reported. 
“1  think  1  should  throw  them  candy  bars 
for  the  total  experience!” 


First  ‘Peanuts’ 
Break  Since  ’50 

CHARLES  SCHULZ  —  WHO  has  writ¬ 
ten,  drawn  and  lettered  every 
“Peanuts”  strip  since  1950  —  is  taking 
five  weeks  off  to  mark  his  75th  birthday 
on  Nov.  26. 

United  Feature  Syndicate,  which 
described  the  vacation  as  a  “gift”  it’s  giv¬ 
ing  to  Schulz,  said  the  break  will  last  from 
Thanksgiving  until  New  Year’s  Day. 

During  that  time,  Schulz’s  2,600  clients 
will  receive  selected  daily  and  Sunday 
“Peanuts”  strips  that  originally  ran 
between  1987  and  1992. 

The  usually  accessible  cartoonist  is  not 
discussing  his  vacation  with  the  media, 
but  United  said  he  will  spend  some 
of  the  time  working  on  the  annual 
Holiday  Ice  Show  at  his  skating  rink 
and  as  chairman  of  the  National  D-Day 
Memorial  Foundation  campaign. 

Schulz,  a  World  War  II  veteran,  recently 
donated  $  1  million  to  help  build  a  D-Day 
memorial  in  Bedford,  Va. 

Creators  Names 
Operating  Exec 

Mike  Santiago  has  been  promot¬ 
ed  to  executive  vice  president 
and  chief  operating  officer  of  Creators 
Syndicate. 

The  43-year-old  Santiago,  who  was 
previously  executive  vice  president, 
has  been  with  Creators  since  its  1987 
founding. 

Santiago  is  a  magna  cum  laude 
graduate  of  the  University  of  Southern 
California,  where 
he  earned  a 
degree  in  business 
administration  in 
1976.  The  certified 
public  accountant 
also  studied  busi¬ 
ness  on  the  gradu¬ 
ate  level  at 
=  Mike  Santiago  UCLA. 


Cartoonists  At 
‘Career’  Exhibit 

TWO  CARTOONISTS  SPOKE  and  did 
sketches  for  local  students  at  the 
opening  of  the  “Your  Career  in  the 
Comics”  exhibit  in  New  York  City. 

They  were  “Curtis”  creator  Ray 
Billingsley  of  King  Features  Syndicate 
and  “Nancy”  artist  Guy  Gilchrist  of  United 
Feature  Syndicate. 

Among  the  others  in  attendance  were 
a  Nancy  costumed  character,  syndicate 
executives  and  Lee  Nordling  —  author  of 
the  ybur  Career  in  the  Comics  book  that 
the  show  is  loosely  based  on. 

The  exhibit  (E&P,  Oct.  1 1 ,  p.  44)  fea¬ 
tures  comics,  cartooning  tips  and  more. 
It  will  run  through  Nov.  12  at  Lever 
House,  390  Park  Ave.,  New  Yoric  City. 


Quy  Qilchrist  Ray  Billingsley 


‘Boyz’  Creator 
Has  New  Book 

Mamas  BOYZ”  cartoonist Jeny^ 

Craft  has  a  new  book  and  Web 

site. 

His  self-published  collection,  Mama's 
Boyz:  As  American  As  Sweet  Potato  Pie, 
includes  a  foreword  by  “For  Better  or  For 
Worse”  creator  Lynn  Johnston  of  United 
Feature  Syndicate.  Five  percent  of  sales 
will  be  donated  to  the  American  Diabetes 
Association. 

His  site  is  at  http://www.reuben.org/ 
craft. 

The  comic  creator  —  based  at 
304  Main  Ave,  #114,  Norwalk,  Conn. 
06851  —  is  distributed  by  the  King 
Features  Weekly  Service.  He  also  works  as 
a  King  staffer. 

He  Created  The 
‘Winthrop’  Strip 

WINTHROP”  CREATOR  DICK 
Cavalli  has  died  of  heart  failure  in 
New  Canaan,  Conn.  The  United  Media 
cartoonist  was  74. 
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Jack  Downs,  Guide 
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STQCKQUOTES 


EdrP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

1Q/2a/97  9/3Q/97  1Q/3Q/96 

A.H.  Belo  Corp.  (NY) 

46.625 

48.500 

39.000 

American  Media  Inc.  (NY) 

8.437 

8.500 

5.250 

Central  Newspapers  Inc.  (NY) 

67.500 

74.250 

40.625 

Dow  Jones  &  Co.  Inc.  (NY) 

47.687 

46.750 

33.125 

Gannett  Co.  Inc.  (NY)# 

53.250 

53.968 

37.313 

Gray  Comm.  Sys.  (NY) 

25.750 

25.250 

20.000 

Harte-Hanks  Comm.  (NY) 

35.062 

32.937 

27.625 

Hollinger  International  (NY) 

12.500 

13.1875 

12.875 

Journal  Register  Co.# 

17.187 

19.625 

N/A 

Knight-Ridder  Inc.  (NY) 

53.750 

54.625 

36.875 

Lee  Enterprises  Inc.  (NY) 

27.437 

28.375 

22.750 

McClatchy  Newspapers  Inc.  (NY) 

33.187 

34.375 

22.100 

Media  General  Inc.  (AM) 

40.437 

39.625 

29.500 

New  York  Times  Co.  (AM) 

53.750 

52.500 

36.875 

Pulitzer  Publishing  Co.  (NY)** 

52.125 

56.500 

47.532 

E.W.  Scripps  Co.  (NY) 

41.562 

43.937 

23.625* 

Times  Mirror  Co.  (NY) 

54.312 

54.937 

46.125 

Tribune  Co.  (NY)*** 

54.750 

53.312 

40.500 

Washington  Post  Co.  (NY) 

434.937 

446.875 

326.500 

*  Adjustment  to  reflect  receipt  of  1 

16  shares  of  Comcast  for  each 

share  of  E.W,  Scripps  as  of  1 1  /1 3/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  1 0/6/96 

##  Company  went  public  on  5/8/97 

Non-U.S. 

10/20/97 

9/30/97 

1Q/3Q/96 

Hollinger  Inc.  (a) 

17.557 

18.230 

17.268 

News  Corp.  Ltd.  (c) 

18.312 

20.437 

22.375 

Pearson  Ltd.  (b) 

7.440 

7.835 

7.570 

Quebecor  Inc.  Class  A  (a) 

28.000 

25.000 

22.950 

Reuters  Holdings,  ADR  (c) 

66.000 

71.250 

74.875 

Southam  Inc.  (a) 

26.250 

27.000 

18.650 

Thomson  Corp.  (a) 

33.200 

33.550 

26.200 

Torstar  Corp.  (a) 

49.000 

47.950 

29.250 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  US.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 

IN  BRIEF 


Suburban  Chicago 
expansion 

The  battle  for  readers  in  Chicago’s  fast-growing  north¬ 
western  and  western  suburbs  continues  to  escalate. 

In  November,  the  Arlington  Heights-based  Daily  Herald 
will  expand  its  coverage  to  include  St.  Charles,  Cicneva  and 
Batavia  in  Kane  County  and  Cary  and  Huntley  in  McHenry 
County. 

The  132,369<ircuIation  Daily  Herald,  published  by  family- 
owned  Paddock  Publications,  already  serves  almost  60  com¬ 
munities  in  Cook,  Lake,  DuPage,  Kane  and  McHenry  counties. 
Named  to  head  the  new  Tri-Cities  editions  were  editor  Jim 
Baumann,  advertising  director  Bob  Strasser  and  circulation 
manager  Bill  Smith. 

Another  ambitious  player  in  the  exurb  newspaper  wars, 
Copley  Chicago  Newspapers,  in  late  September  launched  its 
fourth  new  100%  market  penetration  weekly  in  less  than  18 
months. 

Like  Fox  Valley  Villages,  the  Lincoln-Way  Sun  is  aimed  at 
an  upscale  demographic  in  a  nontraditional  geographic  area, 
in  this  case  Lincoln-Way  High  School  District  210.  The  area 
includes  the  far  western  Chicago  exurban  communities  of 
New  Lenox,  Manhattan,  Mokena  and  Frankfort. 

The  paper  will  go  to  21,000  households  in  the  district. 
Right  now  the  four  free  papers  have  a  combined  circula¬ 
tion  of  about  69,000. 

In  the  next  two  years,  Copley  expects  to  roll  out  10  to 
15  new  papers  using  the  same  model,  says  publisher  Art 
Wible.  Circulation  could  run  upward  of  200,000  by  then, 
Wible  said. 

Courant  redesign 

The  HARTFORD  COURANT  introduced  a  redesign  Sept. 

29,  offering  a  larger  news  hole,  a  new  nameplate,  new 
headline  and  text  fonts,  and  better  packaging  of  standard  fea¬ 
tures. 

“The  goal  here  was  to  make  a  paper  that  was  easier  to 
read,  more  useful,”  said  managing  editor  Clifford  L.  Teutsch. 

Among  the  changes  are  a  page  a  day  to  the  business  sec¬ 
tion  Tuesday  through  Friday.  Each  day  offers  a  different 
theme:  “Taking  Care  of  Business”  on  Tuesday,  “The  Leading 
Edge”  on  Wednesday,  “Made  in  Connecticut”  on  Thursday, 
“Marketplace”  on  Friday,  and  “The  Savvy  Consumer”  on 
Saturday. 

The  paper  also  introduced  a  full  page  of  national  news  in 
the  A  section,  and  a  news  summary  on  Page  A2.  Digests  will 
be  found  on  Page  2  of  most  sections.  “Each  Page  2  is  sort  of  a 
high-interest  spot  in  the  paper,”  Teutsch  said. 

Also  added  were  four  new  columns  to  its  Web  page 
(http://www.courant.  com). 

Pa.  daily  buys  two  weeklies 

MEDIANEWS  GROUP’S  EASTON  Publishing  Co.,pubHsh- 
er  of  the  Easton  Express-Times,  has  purchased  two 
weeklies  and  a  commercial  printing  operation  serving  nearby 
Nazareth  and  Bangor,  Pa.,  from  Janson  Publishing  Co.  Inc.  The 
price  was  not  disclosed. 
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Free  Cuban  journalists 


UF  wins  Knight  endowment 

The  1997  KNIGHT  CHAIR  in  Journalism  and  its  $1.5  mil¬ 
lion  endowment  are  headed  to  the  University  of  Florida’s 
College  of  Journalism  and  Conununications. 

The  Knight  Chair  is  awarded  by  the  John  S.  and  James  L. 
Knight  Foundation  to  emphasize  journalism’s  new  technolo¬ 
gies  and  their  impact  on  the  democratic  process.  The  univer¬ 
sity  will  use  the  money  to  create  a  new  faculty  position  and 
courses. 

Rutgers  helps 
Europe  project 

The  RUTGERS  JOURNALISM  Resources  Institute  has 
launched  an  initiative  in  Bosnia-Herzegovina  to  help 
modernize  the  journalism  education  system  and  newly  inde¬ 
pendent  media. 

The  project  is  one  of  the  first  affiliations  of  its  kind  between 
an  American  university  and  educators  in  Bosnia-Herzegovina, 
said  JRl  director  and  Rutgers  professor  Jerome  Aumente. 

While  in  Bosnia-Herzegovina,  Aumente  found  the 
University  of  Sarajevo  in  desperate  need  of  books,  computers 
and  other  basic  materials  necessary  to  upgrade  their  Eicilities. 
In  Tuzla,  journalists  and  faculty  requested  help  in  setting  up  a 
twoyear  postgraduate  program. 

“There  are  the  beginnings  of  a  very  vigorous  and  indepen¬ 
dent  press  there,”  said  Aumente,  “with  a  big  focus  to  do  more 
and  to  wean  themselves  away  from  the  state-contmlled  media.” 

The  Bosnian  effort  expands  on  the  JRI’s  ongoing  work  in 
Central  and  Eastern  Eurof)e,  where  Aumente  established  a 
media  resources  center  in  Warsaw  and  helped  start  a  school 
of  journalism  at  Jagiellonian  University  in  Krakow. 

Cowles  sale? 

The  sale  of  Cowles  Media  Co.,  parent  of  the  Minnea¬ 
polis  Star  Tribune,  could  be  announced  next  month,  ana¬ 
lysts  say. 

Meanwhile,  a  few  thousand  shares  of  the  company’s  stock 
sold  last  week  for  $53  to  $55  each.  That’s  double  the  $26 
price  before  Cowles  Media  announced  Sept.  4  that  it  would 
consider  purchase  offers  from  other  U.S.  media  concerns. 

That  price,  however,  is  below  a  projected  sale  price  for  the 
company  of  $73  a  share.  Analy  sts  have  said  the  company 
could  fetch  as  much  as  $1.3  billion. 

Prospective  buyers  are  visiting  Minneapolis  to  meet  with 
senior  managers  and  look  at  facilities,  CEO  David  Cox  said  in 
a  memo. 

On-site  inspections  might  take  up  to  three  weeks,  said 
Owen  Van  Essen  of  the  brokerage  firm  Dirks,  Van  Essen  & 
Associates  in  Santa  Fe,  N.M.  After  that,  two  to  three  weeks 
might  pass  before  bids  are  collected,  he  said. 

Analysts  said  the  most  suitable  suitors  include  the 
Washington  Post  Co., Times  Mirror  Co.,  New  York  Times  Co., 
Tribune  Co.,  A.H.  Belo  Corp.  and  Gannett  Co. 

The  Washington  Post  parent  owns  28"%  of  Cowles  Media 
shares,  which  are  lightly  traded  on  the  over-the-counter  mar¬ 
ket.  —  AP 


A  JOURNALIST  WATCHDOG  group  demanded  the  release 
of  a  jailed  Cuban  reporter  on  Oct.  7  and  a  halt  to  arrests 
of  other  reporters  in  the  island  nation. 

Using  the  eve  of  Cuba’s  Ckimmunist  Party  Congress  to 
make  its  statement,  the  French-based  Reporters  Without 
Borders  called  on  Fidel  Castro’s  government  to  end  its 
“harassment”  of  journalists.  Two  years  after  Cuba  allowed  the 
creation  of  independent  news  agencies,  “the  harassment 
against  the  press  agencies  is  intensifying,”  the  group  charged. 

Thirty-six  reporters  have  been  arrested  or  detained  this 
year,  compared  with  21  all  of  last  year,  the  group  said. 

It  also  called  for  the  release  of  Lorenzo  Paez  Nunez,  a  cor¬ 
respondent  for  the  Cuban  Independent  Press  Bureau  who 
was  arrested  July  10.  The  next  day,  without  a  lawyer,  he  was 
convicted  of  defamation  of  the  police  and  sentenced  to  18 
months  in  prison.  —  AP 


Linh  was  charged  in  connection  with  a  series  of  reports 
earlier  this  year  that  explored  the  allegedly  illegal  purchase  of 
four  .speedboats  from  Ukraine  by  Vietnam’s  customs  agency. 

The  customs  agency  is  considered  a  paramilitary  organiza¬ 
tion,  and  under  Vietnamese  government  regulations,  all  mili¬ 
tary  and  state  security  information  are  classified. 

Earlier  this  year,  the  government  imposed  restrictions  on 
the  publication  of  financial  and  banking  information.  And 
recently,  the  government  issued  a  decree  barring  domestic 
journalists  from  pa.ssing  information,  photographs  or  articles 
to  their  foreign  counterparts  without  state  approval. 

Several  editors,  reporters  and  writers  are  serving  prison 
terms  after  disclosing  classified  information  or  publishing  arti¬ 
cles  deemed  unsavory  by  the  Communist  Party.  —  AP 


HOLUNGER  INC.  SAID  it  has  reached  a  deal  to  get  rid  of 
its  19.9%  .stake  in  the  Financial  Post. 

Hollinger  will  sell  its  stake  to  privately  held  Sun  Media  Corp., 
which  already  owns  60.2%  of  the  Toronto-based  national  busi¬ 
ness  daily.  Last  spring,  Hollinger  failed  to  buy  Sun  Media’s 
stake  in  the  Post,  a  deal  that  would  have  given  tlie  big  Canadian 
publisher  its  first  Toronto  paper.  Shortly  thereafter,  Hollinger 
exercised  its  option  to  force  Sun  Media  to  buy  out  at  least  a 
1 5%  interest  from  Hollinger. 

Hollinger  said  Sun  Media  decided  instead  to  buy  the  entire 
stake.  No  terms  were  disclosed. 


Editor  arrested 

A  MUCKRAKING  JOURNALIST  who  was  investigating  gov¬ 
ernment  corruption  in  Vietnam  has  been  arrested  and 
charged  with  revealing  state  secrets,  his  publisher  said. 

Nguyen  Hoang  Linh,  editor  of  the  state-run  business  news¬ 
paper  Enterprise,  was  arrested  in  mid-October  by  Interior 
Ministry  investigators,  according  to  government  officials  quot¬ 
ed  by  the  state<ontrolled  newspaper.  Youth.  A  representative 
of  Enterprise's  publisher,  the  Union  of  Cooperatives,  con¬ 
firmed  Linh’s  arrest  in  an  interview  with  the  Associated  Press. 


Hollinger  exits 
Financial  Post 
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Stocks 

Continued  from  page  9 

Although  1997  has  been  a  strong  year 
for  newspapers,  with  record  earnings 
and  revenues  across  the  board,  rising 
newsprint  prices,  increased  spending 
and  a  possible  bearish  stock  market 
could  dampen  next  year’s  results. 

Newspaper  companies  have  generally 
benefited  from  investor  interest,  even 
though  some  companies  have  chosen 
vastly  different  corporate  strategies  to 
keep  shareholders  happy  —  from  focus¬ 
ing  only  on  newspapers,  like  Knight-Rid- 
der,  to  revamping  a  troubled  division,  like 
Dow  Jones,  to  major  executive  overhauls, 
like  Times  Mirror. 

So  future  investment  decisions  may 
depend  less  on  whether  to  invest  in 
newspapers  than  on  which  newspaper 
stocks  to  buy. 

‘The  bottom  line  is  that  the  market 
was  rational  with  respect  to  its  treatment 
of  newspaper  stocks,  in  as  much  as  they 
are  almost  exclusively  U.S.-based  compa¬ 
nies,”  DLJ’s  Decker  said. 

So  with  the  roller  coaster  plunging  on 
Monday,  reversing  on  Tuesday,  and  the 
Dow  higher  again  as  E&P  went  to  press 
Wednesday,  it  was  too  early  to  determine 
whether  Manic  Monday  was  a  just  a  cor¬ 
rection  —  with  still  higher  stock  prices 
ahead  —  or  a  sign  that  a  bear  maricet  is 
looming  around  the  comer. 


Welfare 

Continued  from  page  1 1 

at  the  local  community  college,  because 
the  jobs  are  20  to  30  miles  away. 

Dresang  said  that  reporting  on  welfare 
requires  a  thorough  understanding  of 
the  issues,  the  competing  philosophies, 
the  research,  and  the  conditions  under 
which  welfare  reform  is  applied.  With 
that  context,  reporting  can  begin. 

“Tell  what  is  happening,”  Dresang  said. 
“Don’t  be  controlled  by  speculation. 
Don’t  be  controlled  by  self-serving  statis¬ 
tics.” 

He  disagreed  with  Rector’s  view  that  a 
drop  in  caseloads  proves  that  those  who 
have  left  the  system  have  become  self- 
sufficient,  saying,  “If  1  decide  AFDC  is  too 
much  of  a  hassle,  and  move  in  with  my 
in-laws,  1  don’t  think  that  shows  self-suf¬ 
ficiency” 

For  that  matter,  although  the  number 
of  caseloads  in  Wisconsin  has  dropped 
drastically,  no  one  has  determined  what 
happened  to  those  people,  Dresang  said. 
This  is  the  further  challenge  for  newspa¬ 
pers,  Breed  and  Dresang  said  —  to  put  a 
human  face  on  the  story'  And  with  the 
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increasingly  local  nature  of  the  story,  it 
takes  commitment  for  newspapers  to 
cover  it. 

It’s  easy  to  do  a  big  series,  Dresang 
said,  adding,  “The  challenge  is  doing  it 
daily.” 


Military 
Apology  On 
Crash  Film 

The  air  force  apologized  for  seiz¬ 
ing  film  showing  the  aftermath  of 
the  cra.sh  of  a  $45  million  F-1 17A  Stealth 
fighter. 

Robert  Borea  of  the  Associated  Press 
and  Algerina  Pema  of  the  Baltimore  Suit 
were  working  in  seperate  locations  Sept. 
14  when  they  were  told  they  would  be 
arrested  if  they  did  not  turn  over  their 
cameras  to  Air  Eorce  authorities. 

Their  cameras  were  returned  at  the 
scene  but  the  film  was  confiscated, 
according  to  Borea. 

Maj.  Joe  LaMarca  said  it  was  the  first 
time  in  his  14  years  as  an  Air  Force 
spokesman  that  film  had  been  confis¬ 
cated. 

“1  can  only  apologize,”  he  said. 

He  said  proper  procedure  is  to 
ask  photographers  to  allow  military 
experts  to  review  the  film  for  classified 
material.  All  other  film  is  returned  on  the 
spot. 

LaMarca  said  the  wreckage  was 
secured  because  military'  personnel  at 
the  scene  did  not  know  what  was  classi¬ 
fied  and  what  wasn’t. 

Fred  Sweets,  the  AP’s  assistant  bureau 
chief  for  photos  in  Washington,  said, 
“when  something  happens  on  public- 
ground  for  all  to  see  and  injuries  occur, 
it’s  a  news  scene.” 

Lawy  ers  for  the  Sun  told  Jim  Preston, 
the  newspaper’s  director  of  photogra¬ 
phy,  that  if  the  military'  sets  up  a  clear 
perimeter,  anyone  crossing  can  be 
charged  with  criminal  trespass.  —  AP 

Settlement 
Among  Leshers 

A  DISAGREEMENT  AMONG  the  four 
daughters  of  newspaper  heiress 
Margaret  Lesher  over  her  estimated 
$100  million  estate  reportedly  has  beeen 
settled. 

The  Contra  Costa  Times  reported  the 
sisters  have  reached  accord  on  undis¬ 
closed  fees  for  trustees,  one  of  whom, 
Tom  Gibson,  is  the  husband  of  one  of  the 
daughters,  Roxanne  Gibson. 
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Last  month,  the  other  three  daughers 
objected  to  a  plan  to  pay  tru,stees  1%  of 
the  estate’s  value  per  year,  or  about 
$875,0(X)  the  first  year. 

Lesher,  who  drowned  in  what  authori¬ 
ties  said  was  a  boating  accident  while 
camping  on  an  Arizona  Lake,  was  the 
widow  of  Dean  Lesher,  owner  of  Lesher 
Communciations  Inc.,  which  included 
the  Times  and  other  San  Francisco  area 
papers  before  Kniglit-Ridder  Inc.  bought 
it  for  $360,(XK)  million. 

“Everything  has  been  worked  out,” 
Keith  Schiller,  Matyaret  Lesher’s  longtime 
lawyer,  told  the  Times. 

Schiller  was  replaced  as  a  trustee  by 
Stephen  B.  Blanding,  an  accountant  for 
Ix'sher  for  several  years. 

Despite  the  ruling  that  Lesher’s 
death  was  accidental,  her  family  hired  a 
private  investigator  to  examine  the  back¬ 
ground  of  her  husband,  Collin  “T.C.” 
Tliorstenson,  a  buffalo  trainer.  Thorsten- 
son  said  be  awoke  in  their  tent  at  about 
3  a.m.  and  found  his  wife  missing.  Their 
boat  was  found  drifting  in  the  lake, 
where  her  body  was  found.  Court  dtxru- 
ments  estimated  her  worth  at  $1(X)  mil¬ 
lion.  —  M.L.  Stein 

College  Wire 

UNIVERSITY  WIRE,  A  daily  electronic- 
news  service  for  the  nation’s  col¬ 
lege  newspapers,  is  available  through  PR 
Newswire,  which  said  it  circulates 
through  a  network  of  more  than  1 20  col¬ 
lege  newspapers  in  47  states. 

Public  relations  professionals  can 
request  University  Wire  as  an  add-on  to 
any  of  PRN’s  services  or  request  that  the 
full  text  of  news  releases  be  distributed 
to  University  Wire  only. 

Alternative 

Record 

Showcasing  the  city  of  Angels 

resulted  in  the  largest  newspaper  in 
alternative  press  history,  said  Michael 
Sigman,  publisher  of  the  lA  Weekly. 

With  its  “Best  of  L.A.  1997”  issue,  the 
2(X),(XX)-circulation  paper  reached  4(X) 
pages,  a  10%,  or  36-page,  increase. 

According  to  Richard  Karpel,  execu¬ 
tive  director  of  the  Association  of  Alter¬ 
native  Newsweeklies,  lA  Weekly's  record 
page  count  underscores  a  bigger  trend, 
in  which  more  advertisers  incorporate 
alternative  newspapers  into  their  market¬ 
ing  mix. 

“Advertisers  understand  that  if  they 
want  to  reach  a  younger,  more  active 
audience,  alternative  newspapers  are  the 
best  way  to  go.” 
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should  buy. 


Learn  how  to  entice  readers  to  revisit  your  site. 


TO 


Learn  how  to  protect  your  work  from  copyright 
infringement,  slander  or  other  types  of  legal  liability. 

Learn  about  developing  online  journalism  standards. 

Learn  what  percentage  of  your  content  should  be 
locally  vs.  regionally  vs.  nationally  directed. 


Learn  bow  to  integrate  your  newsroom. 


The  second  day  of  the  conference 
is  almost  entirely  dedicated  to 
the  subject  of  content.  On  the  morn¬ 
ing  of  February  6th  Merrill  Brown 
will  address  one  of  the  more  absorb¬ 
ing  topics  associated  with  this  area. 
Being  Editor  in  Chief  at  MSNBC  on 
the  Internet,  he  assuredly  will  have 
enormous  insight  regarding  the 
online  journalism  profession,  which 
is  the  theme  of  his  keynote  address. 


For  more  information  on  what  will 
take  place  on  the  final  day  of  the 
conference  -  keep  watch  for  upcom¬ 
ing  Interactive  Newspaper  ’98  ad¬ 
vertisements  in  E&P  magazine.  If 
you  can’t  wait  for  all  of  the  exciting 
details,  or  missed  what  is  featured 
on  the  first  day,  contact  us  to  receive 
a  brochure  that  includes  a  complete 
program,  and  information  on  all  the 
highlights  of  the  conference. 


I)  I’ '  I 

'nor  ■  Interactive 
VoiiiNewspapers 

Setting  Our  Sites  on  the  Future 

February  4  -  7,  1998, 
Sheraton  Seattle  Hotel  &  Towers, 
Seattle  WA 


Michael  Troxler,  Editor  &  Publisher 
11  W.  19"  St.,  NY,  NY  10011-4234 
212-675-4380  ext.285 
Fax:  212-929-1894 
Email:  michaelt@mediainfo.com 
URL:  http://www.mediainfo.com 


Directory 

Products  and  Services  Directory  Schedule  Sites  and  Services  Directory  Schedule  - 
November  15  •  December  6  '  November  8  •  December  6 

ToAdvertisehere,  call  (212)  675-4380,  ext.  171, 173  '  ' 


1 1  W.  !9th  Street  •  New  York.  NY  1(X)1 1  •  Phone  (212)  (jrS-i.SSO  •  Rw  (212)  929^1259 


FEATURES  AVAILABLE 


ACTIVE  LIVING 


DISABILITY  News  Service  weekly 
packet  on  employment/wellness/ 
technology/travel  and  more. 

(703)  471-7993 
http:/ /www.disabilitynews.com 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Swd.  (800)  322-5101 
E-ntail:  star2020i^me-dala.com 


AinOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


“HOaYWOOD-BEHIND-THE- 

SCENES" 

Gossip,  news,  pictures  in  hot  format. 
Camera-ready.  Competitive  rates. 
Daily.  Weekly.  Monthly. 

L.A.  Features  Syndicate  (800)  959-9977 


FEATURES  AVAILABLE 


ARTWORK  TO  ORDER 
Illustrations  and  cartoons,  sports  and 
political,  color  or  black  &  white, 
overnight  via  Fed  Ex.  You  send  local 
photo(s)  and  instructions,  I  send  you 
back  finished  award  winner.  Call  for 
info-samples,  prices  can't  be  touched 
(781)933-4897 

E-mail  dolsen39@mail.idt.net 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-0168/Avantil054@aol.com 


COPING  in  the  COUNTRY 
The  definitive  midlife  neurosis  column 
Clear  Creek  Features 
Box  35,  Rough&Reody,  CA  95975 


_ HUMOR _ 

IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  samples.  1 1 9  Washington 
Ave.,  Staten  Island,  NY  10314. 

hltp://www.h2net.net/p/nutshell 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Elox 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fox  (914)  692-8311. 

www.frontiernet.net/~cineman 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fox  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 


STRANGE  BUT  TRUE 


BOLD  NEW  COLUMN,  an  interna¬ 
tional  hit.  A  little  like  the  X-Files  except 
all  items  are  true  and  documented. 
Voodoo,  dreams,  fractured  penes, 
drunken  elephants.  King  Kong  physics, 
life  after  guillotining.  Weekly,  500 
words,  Q  &  A.  Free  trial.  Bill  &  Rich 
Sones  Ph.D.: 

strangetrue@compuserve.com 
(216)  932-5538 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISERS  j 

ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 

DAVID  R.  STILL  j 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640  j 

Appraisals/Brokerage 

NEWSPAPER  BROKERS 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

700  Sold-Est.  1959  1 

W.B.  GRIMES  &  COMPANY 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 

123  NW  13th  St  ,  Suite  214-7 

Boca  Raton,  FL  33432 

Clarksburg,  MD  20871  : 

Larry  Grimes-Pres.-(301 )  540-0636  | 

Tom  Sexton,  NE  (800)  444-5297  ext.  1 94  • 

Wren  Barnett,  South  (704)  698-0021  i 

Stephen  Klinger,  SWest/West  : 

(505)524-0122  j 

The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884- 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  :NC. 
David  Gauger  (or  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 1 6-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  (or  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fox  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


TWO  WEEKLIES  in  fast  growing, 
upscale,  southern  Arizona  markets. 
Write  or  call:  Publishers,  Box  9, 
Sonoita,  AZ  85637.  (800)  220-8821 . 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


AWARD  WINNING  weekly  newspa¬ 
pers  and  commercial  printing  com¬ 
pany.  Long  profitable  history.  Ideal 
interstate  location.  Call  Bonnie  Hunter, 
(419)  475-6000. 


PRINTING  &  Publishing  Business  for 
both  weekly  and  month^  publications. 
Established  25-f  years.  Zone  2, 
Grosses  400K+.  Contact:  Bob  Ever- 
ingham,  (609)  546-6655. 


SO.  CALIFORNIA  ocean  sites.  2 
weeklies  $2.2  million  gross.  Best  cash 
offer.  No.  California  semi-weekly 
$600K  estimated  gross;  $650K  price 
includes  7-unit  Goss  press.  Mel 
Hodell, Broker,  5196  Benito  St., 
#11,  Montclair,  CA  91763. 
(909)  626-6440. 


UNDER  10%  DOWN,  easy  terms.  Lor^ 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Bh^,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualitv  papers  and  groups. 
Management  welcome  to  stew  in  ploce. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 

Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

Estsbiished  in  1923  >in£  coc  ccoh 

inette  Park  Drive.  Bozeman.  ‘HJO-OoD-OO^  l 


Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 
John  T.  Cribb  MT  59715  e-maii:  icribb@imt.net 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

MAILRCX)M 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 

EQUIPMENT  FOR  SALE 

MULLER  MARTINI 

REBUILT  227S  INSERTERS 

TANDEM  &  ADD-ON  POCKETS 

Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

SUN  CAMEX  PUBUSHING  SYSTEM 

West  Coast  retailer's  in-house  ad 
design  system  complete  with  file  serv¬ 
ers,  workstations,  color  pre-press 
gateway  and  retouching  station. 
System  Highlights:  2  Sun  4/75  Data¬ 
base  Servers,  12  Sun  Color  3/80 
Workstations  with  8  mb  RAM  and  16" 
color  monitors,  1  LBP-20  Bit  Printer,  1 
Imogitex  940  Power  Station  with  21" 
high-resolution  color  monitor  and 
graphic  bit  pad  and  puck.  Willing  to 
sell  pieces  individually.  For  a  list  of  all 
equipment  available,  call  Darrin  Hiser 
(209)  434-4613 

PRE-OWNED  AAAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 

Refurbished  add  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 
www.midAmericagraphics.com 

E-mail:  dkgeorge@midAmerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 

MAILROOM 

2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 
(903)  596-6250 

PRESSES 

DON'T  SELL  YOUR  PRESS 

Until  You  Contact 

Newman  International  Web  Press  Sale 

‘Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED.  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel:  (913)  362-8888 

Fax:  (913)  362-8901 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

MAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

!  CIRCULATION  SERVICES 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

(800)  247-2338 

i  GROWING  NIE  &  HOME  DELIVERY 
j  CIRCULATION  IS  SPEQRUM'S 

!  BUSINESS  -  CALL  DOUG  REESE 

!  (800)  972-6778 

j  HEADLINE  PROMOTIONS  INC. 

:  Telemarketing  Programs 

i  Designed  to  respond  to  your  needs, 
i  Dennis  McQuillan  (800)  260-9823 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (616)  458-661 1 

CIRCULATION  2000  INC. 

Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(888)  571-5667 

E-mail:  CIRC2000@aol.com 

1  LEVIS  NATIONAL,  INC. 

i  SINCE  1968 

i  “We  Deliver  More  Homes  to 

:  Your  Newspaper” 

i  Guaranteed  Quality  Telemarketing 

1  1  (800)  889-6793 

:  PRO  ‘;tart‘; 

j  THE  TELEMARKETING  PROS 

1  EXPERTISE  IN  A  FULL  RANGE  OF 

1  SALES  SERVICES  INCLUDING 

i  DATABASE  MARKETING 

i  TOM  ZGONC  (800)  776-6397 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

NEWSPAPER  EXECUTIVE  SEARCH 

:  NEWSPAPER  EXECUTIVE  SEARCH 

1  Established  1975  I^^P'aBHIl  1 

PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/oll  new  cylinders, 
running,  best  offer,  (91 3)  362-01 1 9. 


FOR  SALE:  5-Unit  News  King  Press 

KJ6  folder,  25  HP  motor,  40"  roll 
stands,  3/8"  cylinder  gap,  22  3/4" 
cutoff.  3  units  1975,  2  units  stacked 
1973.  Prints  weeklies.  See  running. 

Call  Roger  LaFlam,  White  Mountain 
PuUishing  (603)  444-3927 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)  492-6217 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 


Quality  that  makes  an  Impression  wor1<}wlde 

6®®ae/(£777'i 

*  ^  Selecc  from: 

O  Comploto  Presses 

□  Additions  to  Existing  Presses 

□  3<olor  Satefirtes 
O  44ti  Anw>gements 

□  Stacked  Units 

□  Integral  Roll  StarKj  Units 
O  Half  8r)d  Quarter  Polders 
O  Cutoff  20"  -  21H*  •  22“  •  22%* 
a  le.  500  to  30,000  iph 

SALES  •  SERVICE  -  PARTS  A  |  XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5K 


PRESSES 


OFFERED  FOR  SALE 

10-unit  Goss  Urbanite  U-1047  series 
press  (5  floor  units,  4  slacked)  with  3- 
Color  unit;  2  folders,  upper  former,  6 
rollstands,  and  press  drives. 

(913)  541-8886 
Inter-Continental  Graphics,  Inc 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Coll  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
wnvw.midAmericagraphics.com 
E-mail:  dkgeorge@midAmerica- 
graphics.com 


URGENT! 

Searching  for  a  9-  to  10-unit  Urbanite 
press  with  or  without  3-colour  unit. 
Tel:  (973)  541-8891 
Fax:  (913)  541-8960 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher Arimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(205)  997-9355 
(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)  428-5817 
Fax  (770)  590-7267 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’ 

Haas/Watkins  &  Associates 
713-977-8955  Fax  713-777-0910 


CIRCULATION  SERVICES 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,"  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  DOaOR  now: 

800-274-1004 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com/scout 


MARKET  RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (91 3)  696-0909 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


It's  A  Classified 

Secret! 

Wt'll  aaver  reveal  the  identitY 
of  an  E&P  box  holder. 

If  you  don't  want  yow  reply  to  go  to  cerUin 
newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  t^P 
Classified  Advertising  Department  with  an 
attached  nete  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


56  Editor  &  Publisher 


http  ://www.mediainfo .  com 


November  1, 1997 


HELP  WANTED 


ADMINISTRATIVE 


ACADEMIC 


ACADEMIC 


ASSISTANT  PROFESSOR  OF 
ADVERTISING.  Teach  range  af 
introductory  and/or  production 
courses  in  advertising  option.  Tenure- 
track.  Terminal  degree  in  Advertising/ 
Moss  Communication  or  related  field 
or  ABD  with  significant  professional 
experience  in  the  media  or  in  an 
agency.  Candidate  should  have  a  com¬ 
mitment  to  and  evidence  of  quality 
teaching  in  advertising  courses,  a 
record  of  sustained  professional 
accomplishment,  and  promise  as  a 
communication  scholar,  previous 
teaching  experience  on  the  college 
level,  evidence  of  active  participation 
in  appropriate  media  organizations, 
and  a  strong  background  in  advertis¬ 
ing  production  and  campaign  strategy 
in  an  agency  or  corporate  setting. 

Candidate  must  have  a  strong  commit¬ 
ment  to  maintaining  a  curriculum  that 
is  reflective  of  diversity.  August,  1 998. 

ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM.  Teach  Introductory/advanced 
courses  in  journalism  option  of  on 
innovative,  growing  undergraduate 
mass  communication  program.  Tenure- 
track.  Terminal  degree  in  Journalism/ 
Mass  Communication  or  related  field 
or  ABD  with  a  significant  professional 
experience  in  computer  assisted  report¬ 
ing  and  desktop  publishing.  Candidate 
should  have  a  commitment  to  and  evi¬ 
dence  of  quality  teaching  in  journalism 
courses.  Candidate  should  have  a 
record  of  sustained  professional 
accomplishment  and  show  promise  os 
a  communication  scholar,  previous 
teaching  experience  on  the  college 
level,  and  a  strong  background  in 
reporting/editing  and  research  meth¬ 
odology.  Candidate  must  have  strong 
commitment  to  maintaining  a  curriculum 
that  is  reflective  of  diversity.  August, 
1998. 

Applicant  should  submit  letter  of 
application,  resume,  pertinent  leaching 
evaluations,  ond  three  letters  of  recom¬ 
mendation  by  December  1,  1997. 
Search  continues  until  position  is  filled. 
Dr.  R.  Ferrell  Ervin,  Chairman, 
Department  of  Mass  Communication, 
Southeast  Missouri  State  University,  MS 
2750,  One  University  Plaza,  Cape 
Girardeau,  MO  63701,  (573)  651- 
2241. 

The  department  of  Moss  Communica¬ 
tion  with  its  300  majors  is  the  fourth 
largest  department  at  Southeast 
Missouri  State  University,  a  regional, 
multi-purpose  institution,  that  enrolls 
more  than  8,000  students.  Cape 
Girardeau,  a  community  of  35,000, 
lcx:ated  on  the  Mississippi  River,  120 
miles  south  of  St.  Louis,  has  been  listed 
as  one  of  the  nation's  most  livable 
small  cities. 

Southeast  Missouri  State  University  is 
An  Equal  Opportunity/M-F/ 
Affirmative  Action  Employer 


JCXJRNAUSM:  The  School  of  Journalism  • 
and  Broadcasting  at  Oklahoma  State  | 
University  seeks  two  tenure-track  assis-  : 
tant  processors  to  teach  news  editorial  : 
courses  starting  fall  1998.  Courses  are  • 
mass  communication  law,  computer-  | 
assisted  reporting,  media  vwiting,  news  : 
reporting,  editing  and  layout,  and  ; 
other  journalism  communication  I 
courses.  Acodemic  background  in  | 
journalism  and  Master's  degree  with  at  : 
least  10  years'  full  time  e^yerience  as 
a  news  reporter  and/or  editor 
required.  For  moss  communication  low 
position,  candidate  needs  J.D.  with 
Master's  degree,  or  Ph.D.,  with  at  least 
five  years'  professional  experience.  A 
record  of  successful  teaching  and  evi¬ 
dence  of  potential  for  research  and/or 
professional  journalism  extension 
activities  required  for  both  positions, 
and  a  willingness  to  work  with  student/ 
professional  media  organizations. 
Salary  is  competitive  ana  depends  on 
qualifications.  Send  application  letter 
with  curriculum  vita,  transcripts,  and 
names,  addresses  and  telephone  num¬ 
bers  of  three  references  to  Dr.  Maureen 
Nemecek,  Search  Committee  Chair, 
School  of  Journalism  and  Broadcast¬ 
ing,  206  Paul  Miller  Building,  Okla¬ 
homa  State  University,  Stillwater,  OK 
74078.  Full  consideration  will  be  given 
to  applications  received  by  November 
24,1997;  however,  all  applications  will 
be  given  consideration  until  the  posi¬ 
tion  is  filled.  Oklahoma  State  University 
is  an  ADA/EEO/ Affirmative  Action 
Employer.  Women  and  minorities  are 
encouraged  to  apply. 


PUBUSHER 

Publisher's  retirement  offers  great 
opportunity.  Family-owned  Horvitz 
newspapers  seeks  publisher  for 
Peninsula  Doily  News,  15K  daily  and 
1 7K  Sunday  paper  based  in  Port 
Angeles,  WA,  serving  the  beautiful 
Olympic  Peninsula.  Send  cover  letter, 
resume  and  salary  requirements  to 
Patrick  Day,  VP,  human  resources, 
Horvitz  Newspapers,  1 705  1  32nd 
Avenue,  NE,  Bellevue,  WA  98005. 

EOE 


ADMINISTRATIVE 


ASSISTANT  GENERAL  MANAGER 
Lancaster  Farming.  Inc. 

Lancaster  County  Weeklies,  Inc. 

We  operate  a  successful  publishing 
and  job  printing  organization  located 
in  Lancaster  County,  PA.  Our  pub¬ 
lications  include  Lancaster  Farming,  a 
weekly  farming  newspaper  with 
50,000  paid  circulation,  and  two 
smaller  weekly  community  newspapers. 
The  Ephrata  Review  and  Lititz  Record 
Express.  We  also  hove  a  significant  com¬ 
mercial  printing  division  which  pro¬ 
duces  printed  products  for  customers 
on  a  job  order  basis. 

We  are  searching  for  an  executive 
who: 

*Has  excellent  leadership  and  people 
manogement  skills 
•Is  a  tireless  self-starter 
•Communicates  clearly  at  all  levels 
•Can  cultivate  and  develop  customer 
sales  relations 

Prior  experience  in  newspaper  pub¬ 
lishing  or  commercial  printing  would 
be  desirable.  This  position  offers  the 
right  candidate  a  career  track  to  Gen¬ 
eral  Manager  of  these  operations. 

We  offer  an  attractive  compensation 
package,  including  excellent  benefits. 
Qualified  candidates  please  submit 
resume  and  cover  letter  to: 

Mr.  M.  Steven  Weaver 
Personnel  Manager 
Lancaster  Newspapers,  Inc. 

8  W.  King  Street,  P.O.  Box  1 328 
Lancoster,  PA  17608-1328 


ADVERTISING 


ACCOUNT  EXECUTIVES 

Newspaper  Services  of  America, 
largest  growing  national  print  media 
advertising  agency  in  north  America 
continues  to  grow  and  has  several 
openings.  Qualified  candidates  with 
newspaper  and/or  agency  account 
experience  will  have  heavy  client  con¬ 
tact  with  national  and  retail  accounts. 
Must  have  strong  interpersonal  skills, 
solid  verbal  and  written  communication 
with  a  keen  understanding  of  print 
media.  Computer  usage  of  MS  Word, 
Excel.  Salary  commensurate  with  expe¬ 
rience.  Competitive  benefits,  401  (k), 
casual  dress.  Fax  salary/resume  in  con¬ 
fidence  to  NSA,  (630)  577-001 3, 
E-mail:  HR@NSAMEDIA.com  or  Attn: 
HRAE,  P.O.  Box  3200,  Naperville,  IL 
60566. 


ACADEMIC 


ADVERTISING 


ADVERTISING  DIREaOR 

Excellent  career  opportunity  at  weekly 
newspaper  located  in  scenic  Ohio.  We 
seek  a  candidate  with  exceptional 
motivational,  training,  communication, 
planning  and  marketing  experience,  in 
both  Classified  and  Display.  We  offer 
a  complete  benefit  package,  salary, 
401  (k)  and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue,  NW, 
Canton,  OH  44720  or  Fax:  (330)  966- 
0145. 

The  Sun  Journal  is  a  Drug-Free  Work 
Environment  and  EOE 


ADVERTISING  DIREaOR  -  The  Daily 
Nonpareil,  a  MediaNews  newspaper 
in  Council  Bluffs,  Iowa,  has  an  opening 
for  an  Advertising  Director  with  a  pro¬ 
ven  record  in  sales  and  management. 
The  ideal  applicant  will  have  a  can-do 
attitude,  be  highly  creative  and 
motivated  to  succeed.  The  Nonpareil 
offers  a  competitive  compensation 
package  with  opportunities  (or  advan¬ 
cement.  Send  resume  and  salory  his¬ 
tory  to  M.  Joseph  Craig,  Publisher,  The 
Daily  Nonpareil,  1 1 7  PeaH  St.,  Council 
Bluffs,  Iowa  51503. 


ADVERTISING  SALES  MANAGER 
Large  weekly  shopper  85,000  weekly. 
Excellent  solaty,  weekly  and  monthly 
bonus.  Call  K.  A.  Lesnar,  President 
(605)  339-3633  South  Falls,  SD. 


ACADEMIC 


ANTICIPATED 


FRED  JONES  GREER  JR.  ENDOWED  CHAIR 
IN  MEDIA  BUSINESS  AND  ETHICS 


Manship  School  of  Mass  Communication  -  Louisiana  State  University 

The  Manship  School  of  Mass  Communication  at  Louisiana  State  Uni¬ 
versity  is  seeking  applicants  for  the  newly  created  Fred  Jones  Greer  Jr. 
Endowed  Chair  in  Media  Business  and  Ethics.  This  position  will  begin 
in  August  1 998,  with  a  term  as  long  as  two  academic  years. 

The  School  is  looking  for  a  mass  media  professional  with  a  record  of 
achievement  in  the  print  or  broadcast  media.  This  person  could  be  on 
the  business  or  news  side  and  will  have  a  demonstrated  concern  for 
questions  of  ethics  at  all  levels.  A  strong  professional  record  and  a 
Master's  degree  are  required.  An  exemplary  national  record  will  sub¬ 
stitute  for  the  Master's  degree. 

The  successful  candidate  will  teach  undergraduate  and  graduate 
courses  in  the  business  of  mass  communication,  with  particular 
emphasis  on  ethical  decision  making. 

Review  of  applications  will  begin  January  15, 1998,  and  will  continue 
until  the  position  is  filled.  Submissions  should  include  a  letter  of  applica¬ 
tion,  a  current  rdsume,  and  the  names,  addresses,  and  telephone  num¬ 
bers  of  three  references.  Applications  should  be  sent  to: 


Dr.  Alan  D.  Fletcher 

Chair,  Search  Committee 

Manship  School  of  Mass  Communication 

Louisiana  State  University 

Ref;  Log  #583 

Baton  Rouge,  LA  70803-7202 


m 
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ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
for  established,  dominant  mid-sized 
daily  in  fast-growing  market.  We  want 
an  experienced  can-do  leader  with  the 
knowledge  and  commitment  to  develop 
our  classified  section.  This  is  a  great 
opportunity  for  the  right  person.  Live  in 
one  of  America's  most  attractive  cities 
for  a  Pulitzer  Community  Newspaper. 
Respond  by  sending  a  cover  letter  and 
resume  to  Publisher,  The  Daily  Herald, 
P.O.  Box  71 7,  Provo,  UT  84603. 

Fax  (801)344-2982 
E-mail;  kparkins@gw.stlnet.com 
Competitive  compensation  and  benefit 
package. 


DIREaORY  MANAGEMENT 
The  Easy  to  Read  Telephone 
Directory™  division  of  the  New 
Horizons  Team  in  Pottsville,  PA  has  an 
exciting  career  opportunity  for  a 
qualified  sales  manager.  Working  in 
one  of  our  directory  “nodes”  in  the  US, 
you  will  ultimately,  as  a  Field  License 
Coordinator,  be  responsible  for  lead¬ 
ing  all  aspects  of  the  directory  business 
in  that  region. 

With  training,  your  sales  and  lead¬ 
ership  ability  will  help  our  newspaper 
clients  develop  successful  telephone 
directory  publishing  businesses  which 
generate  net  new  profits  through  inte¬ 
gration  with  their  print,  audio  text  and 
on-line  operations. 

Your  competitive  instinct  will  even¬ 
tually,  allow  you  to  “run  the  show"  in 
your  directory  node  and  grow  with  the 
New  Horizons  Team. 

We  can  offer  growth  advancement 
opportunities  and  a  competitive  pay 
plan  for  the  right  person.  Send  resume 
and  salary  history  to:  The  Easy  To 
Read  Telephone  Directory’'”,  Attn.  Earl 
Roberts,  122  Mahantongo  St.,  Pot¬ 
tsville,  PA  1 7901  or 

Fax:  (717)628-6130 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER; 
iTie  Owensboro  Messenger-Inquirer,  a 
growing  35,000  A.H.  Belo  newspaper, 
has  an  immediate  opening  for  display 
advertising  manager  to  lead  a  strong 
sales  staff  of  ten.  Internal  promotions 
have  created  a  prime  opportunity  for 
the  ideal  candidate  who  possesses 
strong  sales,  marketing,  and  manage¬ 
ment  experience  to  join  an  already 
great  team.  Send  resume  to  Sue 
Trautwein,  human  resources  director, 
P.O.  Box  1480,  Owensboro,  KY 
42302-1480. 

Fax:  (502)  685-3446.  EOE 


NATIONAL  SALES  MANAGER 

Leading  information  service  company 
located  in  Zone  5  is  currently  expand¬ 
ing  and  searching  for  a  professional 
with  newspaper  sales  experience, 
strong  marketing  background,  good 
presentation  skills  and  a  dynamic 
personality.  Some  travel  required.  If 
you  have  a  proven  success  record,  fax 
your  resume  and  confidential  salary 
history  to  Rita  Galvin,  HR  director, 
(630)  782-4362. 


SALES  MANAGER 

We  are  a  half  million  circulation 
weekly,  located  outside  of  New  York 
City  with  a  thirty  person  sales  force. 

We  are  seeking  a  seasoned  sales 
manager  with  a  proven  record  of 
accomplishments.  Fully  knowledgeable 
about  retail  and  its  changing  environ¬ 
ment.  Should  be  strong  on  training, 
motivation  and  sales  promotion.  Goal 
oriented  and  use  to  winning  in  a  highly 
competitive  environment. 

Competitive  compensation,  bonuses 
and  benefits.  Fax  cover  letter,  resume 
and  earning  history  to  (516)  369- 
3878. 


Attention 

Classified  Advertisers! 
Deadlines  for  Nov,  29 


Line  ads:  Copy  Nov.  21  @  12  noon  EST 
Display  ads:  Space  Nov.  19  @  5:00  EST 
Copy  Nov.  20  @  3:00  EST 

for  more  information,  piease  cail 

(212)  675-4380  ext.  171  or  173 


ADVERTISING 


ADCOM  MANAGER 

The  Post  and  Courier  in  Charleston,  SC 
has  a  position  available  in  the  Pre- 
Press  area.  A  qualified  candidate  must 
be  familiar  with  Sll,  QuarkXPress,  Ad 
Speed  and  Managing  Editor.  The  indi¬ 
vidual  will  manage  a  team  of  40  peo¬ 
ple  and  will  be  responsible  for  all 
phases  of  advertising  composition  and 
electronic  newspaper  layout.  A  suc¬ 
cessful  candidate  must  provide  excep¬ 
tional  internal  and  external  customer 
service,  be  able  to  prepare  operating 
and  capital  budgets  and  possess  lead¬ 
ership  ond  training  skills.  Candidates 
must  hove  previous  supervisory  experi¬ 
ence  and  a  college  degree  in  a  related 
field  or  the  equivalent  work  experi- 


We  offer  a  competitive  compensation 
and  benefits  package.  Resumes  and 
salary  history  should  be  submitted  to 
the  Personnel  Department  of  the  Post 
and  Courier,  1 34  Columbus  Street, 
Charleston,  SC  29403-4800. 


ADVERTISING  DIREaOR 

Our  six-day  daily  in  Northern  Califor¬ 
nia's  finest  locale  will  need  a  new  ad 
director  sometime  between  now  and 
May. 

We're  looking  for  a  coach,  analyst, 
strategist  ancT  confident  supervisor.  If 
you'diike  to  help  our  newspaper  excel, 
and  like  the  idea  of  living  in  a  beautiful 
place,  send  a  letter  about  yourself  to 
Box  08317,  Editor  &  Publisher.  Our 
ovm  people  know  about  this  opening. 

TELESALES  SUPERVISOR 

New  York's  largest  Automotive  and 
Merchandise  publications  has  a  career 
opportunity  for  an  innovative  individ¬ 
ual  with  a  winning  attitude,  who  can 
supervise  a  staff  of  15  reps  to  new 
growth  in  our  competitive  marketplace. 
Experience  in  all  aspects  of  Classified 
Advertising,  sales  required. 

Competitive  compensation  and  full 
benefit  package  plus  401  (k).  Call  Gail 
Fine,  telesales  manager,  Buy-Lines 
Press  (516)  223-1326  or  fax  resume 
(516)  867-4832. 

ART/GRAPHICS 

j  CREATIVE  SERVICES  SUPERVISOR 

:  Join  The  Sacramento  Bee's  award  win- 
j  ning  team  in  leading  a  group  of  7 
:  motivated  and  talented  artists  as  the 
:  Creative  Services  Supervisor  in  our  Ad 
:  Creation  department.  We  are  looking 
:  for  a  hands  on  professional  who  leads 
:  by  example,  has  excellent  people  skills 
:  and  is  able  to  balance  creative 
:  opportunities  with  the  demands  of  a 

•  high  volume  department.  The  right 
:  candidate  will  become  part  of  a 
i  dynamic  newspaper  in  a  great  Califor- 

•  nia  market.  Three  years  or  supervisory 
:  and  5  years  of  design  experience  pre- 
:  ferred.  Must  know  Freehand,  QuarkX- 
\  Press,  Photoshop  and  latest  technology 
\  trends.  Send  resume  to  The  Sacra- 
:  mento  Bee,  human  resources,  P.O.  Box 
I  1 5779,  Sacramento,  CA  95852. 

I  The  Sacramento  Bee  is  committed  to  hir- 
:  ing  and  retaining  a  diverse  workforce. 


ART/GRAPHICS 


THE  PATRIOT-NEWS,  a  mid-size  daily 
in  Harrisburg,  PA.,  has  an  opening  for 
a  page  designer/artist.  Duties  include 
designing  feature  pages,  creating 
maps  and  charts,  and  illustration. 
Some  night  and  weekend  hours.  QuarkX¬ 
Press,  Photoshop,  Freehand  and 
Illustrator  experience  a  must.  Send 
resume  and  tear  sheets  to;  Jerry  Dubs, 
art  director,  Patriot-News,  P.O.  Box 
2265,  Harrisburg,  PA  17105. 

E-mail;  edart@maii.microserve.net 


GRAPHICS  DESIGNER,  MINNEAPOLIS 

We  are  seeking  a  talented  and  experi¬ 
enced  graphics  designer.  The  job 
entails  designing  pages  and  special 
projects.  Will  produce  illustrations  and 
informational  graphics  that  effectively 
communicate  ideas  through  the 
creative  use  of  typography,  illustration, 
and  display.  Hours  will  vary  but  will 
include  some  holiday,  night  and 
weekend  shifts.  Candidates  must  have 
demonstrated  expertise  in  page  design, 
illustration,  typography  and  handling 
of  information.  Need  journalism  skills, 
Macintosh  skills,  working  knowledge  of 
newspaper  production  techniques. 
Must  know  QuarkXPress,  Freehand  or 
Illustrator.  Adobe  Photoshop  expertise 
a  plus.  Must  be  able  to  work  well 
under  deadline  pressure  and  have 
effective  interpersonal  and  communica¬ 
tion  skills  to  work  successfully  in  a  team 
setting. 

PiaURE  EDITOR,  MINNEAPOLIS 

The  Star  Tribune  is  committed  to  photo¬ 
journalism.  The  picture  editor  ploys  an 
important  role  in  assuring  the  newspa¬ 
per  has  a  strong  daily  picture  represen¬ 
tation.  He/she  will  work  with  photo¬ 
graphers  to  brainstorm  visual  ideas,  fin¬ 
ding  creative  solutions  to  news  and 
feature  assignments.  Seeking  someone 
willing  to  take  chances.  Must  have 
strong  news  judgment,  strong  back¬ 
ground  in  photo  journalism,  communi¬ 
cation  and  organizational  skills,  col¬ 
laborative  nature  to  work  effectively  in 
team  environment. 

The  Star  Tribune,  an  equal  opportunity 
employer,  is  the  1 7th  largest  daily 
newspaper  in  the  nation  with  a  circula- 
.  tion  of  393,740.  The  Sunday  Star 
:  Tribune  is  the  1 2th  largest,  with  a 
:  circulation  of  678,000.  Send  letter  of 
i  application,  resume  and  portfolio  to: 
:  Brenda  E.  Rotherham,  recruiting 
:  coordinator.  The  Star  Tribune,  425 
:  Portland  Avenue,  Minneapolis  MN 
i  55488.  Apply  by  Friday  Nov.  14. 

CIRCULATION 


Can  your  crews  meet  the  challenges  of 
a  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  Denver's 
#1  newspaper.  The  Rocky  Mountain 
News.  Call  Fred  Kissell  (303)  892- 
5467. 

22,000  DAILY  with  10  weeklies  seeks 
experienced  circulation  manager. 
Includes  mailroom  supervision.  Zone  5. 
Reply  to  Box  08310,  Editor  &  Pub¬ 
lisher. 


Editor  &  PiiBusttER 
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HELP  WANTED 


_ CIRCUIATION _ 

CIRCULATION  COORDINATOR 
Busy  circulation  department  of  major 
trade  association  is  seeking  a 
motivated  individual  to  provide 
requalification  and  reclassification  pro¬ 
jects,  inbound/outbound  telephone 
calls,  monitoring  and  resolving 
customer  service  matters,  maintaining 
circulation  Databases  and  other  duties. 

Must  hove:  BA/BS  in  marketing,  jour¬ 
nalism,  or  related  field;  two  to  five 
years  of  experience  with  at  least  2 
years  in  publishing;  2  years  customer 
service  experience;  ability  to  manage 
multiple  projects;  ability  to  com¬ 
municate  effectively  verbally  ond  in 
vrriting.  Being  a  learn  player  is  essen¬ 
tial. 

Our  employees  enjoy  an  excellent 
benefits  package  including:  medical, 
dental  prescription  plans;  pension,  life 
insurance,  and  disability  plans;  tuition 
assistance  &  training;  credit  union  and 
much  more.  We  offer  free  parking  and 
access  to  Metro,  local  transportation 
and  Beltway. 

Send  your  cover  letter,  resume  with 
solary  requirements  to:  American  Truck¬ 
ing  Associations,  Human  Resources, 
ATTN:  n/CC,  2200  Mill  Rood,  Alex¬ 
andria,  VA  22314.  Fax:  (703)  836- 
5880.  E-mail:  rricci@trucking.org 
EOE/M/F/D/V 


CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  advance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  man¬ 
agement  experience,  and  on 
impressive  record  in  all  aspects  of 
circulation.  Must  have  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  soles.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  are  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

Excellent  career  opportunity  at  a  group 
of  weekly  newspapers  located  in  scenic 
OH.  We  are  seeking  a  candidate  with 
exceptional  Circulation,  Marketing  and 
Sales  strategies.  Knowledge  of  collec¬ 
tions,  database,  ABC  Audit,  postal 
regulations,  retail  locations,  rack  sales, 
carrier  delivery,  list  management  and 
telemarketing.  This  person  will  be 
responsible  for  hiring,  training  and 
motivating  the  staff.  Winning  attitude, 
high  standards  and  ihe  ability  to  work 
in  a  FAST  paced  environment.  We 
offer  a  complete  benefit  package, 
salary,  401(k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Avenue,  NW,  Cantan,  OH 
44720-71 37  or  Fax  (330)  966-01 45. 

Drug-Free  work  environment  and  EOE 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Key  senior  manager  with 
responsibilities  (or  home  delivery  ser¬ 
vice  and  growth  goals.  Successful  can¬ 
didate  will  hove  a  minimum  of  five 
years  circulation  experience  with  the 
ability  to  supervise  and  develop  junior 
field  managers  to  full  potential.  Posi¬ 
tion  reports  to  circulation  director.  Com¬ 
petitive  salary,  bonus  and  benefits 
package.  Candidates  please  farward 
resume  to: 

Dan  Holland 
Kingsport  Times  News 
P.O.  Box  479 
Kingsport,  TN  37662 
EOE 


CIRCULATION  DIREQOR 

lCX),000-t-  major  west  coast  newspa¬ 
per  is  ready  to  move  onward  and 
upward.  The  market  is  poised  (or  rapid 
growth,  and  our  competition  wants  to 
beat  us  to  the  purrch.  We  hove  a  solid 
core  of  good  people,  but  we  need  an 
aggressive,  innovative  leader  to  guide 
our  growth.  You  will  hove  the  support 
of  every  department  and  the  resources 
to  accomplish  your  goals.  This  is  not  a 
place  (or  a  by-the-book  approach.  You 
must  be  a  risk  laker  who  understands 
accountability  and  responds  to  pres¬ 
sure.  Excellent  package  for  the  right 
person! 

Send  resume  and  cover  letter  with 
salary  history  to  Box  08318,  Editor  & 
Publisher. 


CIRCULATION  DIREaOR 

ANG  Newspapers,  In  the  beautiful  San 
Francisco  Boy  Area,  has  an  opening 
for  a  candidate  with  proven  achieve¬ 
ments  and  the  ability  to  be  successful  in 
an  extremely  competitive,  price- 
sensitive  nrarket.  We  seek  an  individ¬ 
ual  with  Home  Delivery  and  Marketing 
skills,  and  several  years  of  manage¬ 
ment  experience.  ANG  offers  an 
attractive  compensation  package  with 
401  (k),  medical,  dental,  life  arid  other 
generous  benefits.  If  you  are  looking 
for  an  opportunity  to  prove  your  skills 
and  advance  quickly,  submit  your 
resume  and  salary  history  to: 

ANG  Newspapers 
Circulation  Director  Opportunity 
P.O.  Box  5050 
Hayward,  CA  94540 

E.O.E. 

DISTRIBUTION  MANAGER  in 
Hillsborough  County 
Applications  are  being  accepted  for  a 
circulation  distribution  manager  in 
Hillsborough  County.  Must  have  the 
ability  to  train,  supervise,  and 
motivate.  Starting  salary  $585.00  plus 
bonus  and  paid  vacation.  Interested 
applicants  mail  or  (ax  your  resume  and 
cover  letter  to  The  Tampa  Tribune, 
Human  Resources,  P.O.  Box  191, 
Tampa,  FL  33601.  Fax:  (8131  259- 
738a  a  drug  test  is  required  for  this 
position. 

THE  TAMPA  TRIBUNE  is  an  Equal 
Opportunity  Employer 


_ CIRCULATION _ 

AAARKETING  &  CIRCULATION 
DlREaOR 

Prague,  Czech  Republic 
Duties:  manage  staff  of  4  full  time  and 
5  part  time  employees;  plan  and  imple¬ 
ment  marketing  strategies;  marKige  dis¬ 
tribution  and  fulfillment  systems  and 
budgeting;  manage  key  accounts;  and 
provide  some  coordination  of  regional 
marketing  efforts  with  Budapest  and 
Warsaw  counterparts.  Requires:  expe¬ 
rience  in  direct  marketing,  soles,  data¬ 
base  management  and  telemarketing; 
and  highly-energetic,  self-motivated 
and  goal-oriented. 

Prefers:  Czech  language. 

Please  send  cover  letter  and  resume  to: 

Alison  Oliveira 
Prague  Business  Journal 
Sokolska  22 
120  00  Praha  2 
Czech  Republic 
Fax:  011  (420-2)2426-1361 
E-mail:  aoliveira@pbj.cz 

STATE  CIRCULATION  MANAGER 

The  Dallas  Morning  News,  one  of  the 
nation's  top  ten  newspapers,  with  a 
circulation  of  524,000  daily  and  more 
than  800,000  on  Sunday,  has  an 
immediate  opening  (or  a  State  Circula¬ 
tion  Manager. 

The  successful  candidate  must  be  a 
team-oriented  leader  with  excellent 
supervisory  skills.  Position  requires  a 
minimum  of  5  years  combined  single 
copy  and  home  delivery  experience  at 
the  mid-management  level  in  an  inde¬ 
pendent  contractor  environment. 

Candidates  must  possess  excellent  peo¬ 
ple  skills,  os  vrell  as  effective  oral  and 
written  communication  skills.  A  proven 
track  record  of  circulation  growth,  staff 
development,  and  budget  preparation 
is  a  must.  Responsibilities  include 
managing  the  state  circulation  staff  (20 
employees  and  250  independent  dis¬ 
tributors),  developing  sales/marketing 
initiatives,  fostering  quality  customer 
service  and  facilitating  revenue  collec¬ 
tion.  PC  proficiency  in  spreadsheets  is 
required.  Project  management  experi¬ 
ence  and  familiarity  with  Texas  news¬ 
paper  market  is  a  plus.  Some  travel 
required. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package.  For 
consideration  please  forward  your 
resume  and  starting  salary  require¬ 
ments  to: 

Circulation  Recruiter 
The  Dallas  Morning  News 
P.O.  Box  655237 
Dallas,  TX  75265 
or  Fox  to:  (214)  977-8239 

The  Dallas  Morning  News  is  on 
Equal  Opportunity  Employer 

He  who  has  lost  confidence  can  lose 
nothing  more 

Boiste 


_ CIRCLHATION _ 

THE  BLACK  HILLS  PIONEER,  a  six  day 
a  week  paper  in  Spearfish,  SD  is  now 
taking  applications  for  the  Circulation 
Managers  position.  The  successful 
candidate  will  hove  a  strong  emphasis 
on  sales  and  be  very  organized.  Know¬ 
ledge  of  a  mailroom  or  mechanical 
skilb  helpful.  Please  send  resume  and 
salary  requirements  to  the  Publisher, 
The  Block  Hills  Pioneer,  P.O.  Box  7, 
Spearfish,  SD  57783. 

SINGLE  COPY  MANAGER 

100,000+  newspaper  in  New  England 
seeks  a  dynamic  individual  to  manage 
our  single  copy  division.  The  right  can¬ 
didate  is  a  hands-on  professional  with 
exceptional  analytical  and  leadership 
skills  who  can  design  successful  marke^ 
ing  plans  and  expense  budgets. 
Responsibilities  include  the  supervision 
of  a  staff  of  35-f,  control  dealer  and  dis¬ 
tributor  receivables  and  implement  suc¬ 
cessful  dealer  and  street  sales  cam¬ 
paigns  that  result  in  circulation 
increases.  We  offer  a  competitive 
salary,  incentive  and  benefits  package 
with  unlimited  gro>wth  potential.  EOE. 

Interested  candidates  should  submit  a 
resume  with  salary  history  to  Box 
08307,  Editor  &  Publisher. _ 

SINGLE  COPY  SUPERVISOR  -  Seeking 
Single  Copy  Supervisor  to  oversee  our 
single  copy,  N.I.E.,  alternate  delivery 
and  database  operations.  We  are  look¬ 
ing  for  an  experienced  single  copy 
sales  person  who  has  good  working 
knowledge  of  AS-400  and  single  copy 
systems.  Good  vrarking  knowledge  of 
list  creation  (Paradox  (or  Windows), 
downloads  as  well  as  good 
interpersonal  and  organizational  skills 
required.  Minimum  of  2  years  single 
copy  experience.  The  Journal  Times, 
21 2  Fourth  St.,  Racine,  W1  53403. 

EOE 

_ EDITORIAL _ 

ARE  YOU  a  reporter  who  welcomes 
challenges?  Craves  competition?  Loves 
language  and  has  an  insatiable 
curiosity?  Do  you  refuse  to  give  up 
when  you  hit  a  dead  end?  If  so,  we 
hove  plenty  of  breaking  news  to  keep 
you  immersed  in  reporting.  We  are  a 
35,000  daily  in  Northeast  Ohio  with 
high  expectations  and  great  rewards 
(or  a  real  go-getter.  Send  resume  and 
writing  samples  to  Human  Resources 
Director,  The  Chronicle-Telegram,  225 
East  Ave.,  Elyria,  Ohio  44035. _ 

ASSISTANT  METRO  EDITOR 

The  Press-Enterprise,  170,000- 
circulation  leader  in  California's  Inland 
Empire,  seeks  on  editor  to  direct 
reporters  in  a  highly  competitive 
environment.  Emphasis  on  competitive 
instincts,  leadership,  team  building  and 
aggressive  local  news  values,  with  skills 
to  help  reporters  expand  their  reach. 
Show  us  what  you've  done;  convince 
us  of  whot  you  con  do.  Salary 
$50,000  range.  Resume,  samples  to 
Managing  Editor  Mel  Opotowsky, 
Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 
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_ EDITORIAL _ 

AGGRESSIVE  REPORTER  skilled  in 
both  breaking  news  and  enterprise 
wbo  can  thrive  in  a  competitive  environ¬ 
ment  sought  for  metro  position.  Send 
resumes  and  clips  to  Jim  Willis,  manag¬ 
ing  editor,  Birmingham  Post-Herold, 
P.O.  Box  2553,  Birmingham,  AL 
35202, 


ASSISTANT  EDITOR  OF 
THE  NCAA  NEWS 

The  National  Collegiote  Athletic  Asso¬ 
ciation  (NCAA)  has  an  immediate 
opening  (or  a  full-time  Assistant  Editor 
of  the  NCAA  News.  This  position 
serves  as  the  principal  writer  and 
reporter  for  The  NCAA  News  and  is 
responsible  for  proof-reading  classified 
ads  for  the  News.  Duties  and 
responsibilities  include:  serve  as  pri¬ 
mary  writer  and  reporter  covering 
Division  III  governance  issues  and 
women's  issues,  compile  and  write  the 
weekly  NCAA  Record  section  and  han¬ 
dle  display  advertising  from  the  NCAA 
membership.  This  includes  fielding 
inquiries,  scheduling  advertisements, 
billing  (or  advertisements,  and  making 
certain  ads  meet  NCAA  standards. 
Reauired  aualifications  include  a 
bachelor's  degree  and  writing  experi¬ 
ence  —  preferably  at  a  daily  or  weekly 
newspaper.  Preferred  qualifications 
include:  commitment  to  editorial 
accuracy,  superior  organizational 
skills,  computer  experience  including 
knowledge  of  QuarkXPress  software 
and  familiarity  with  NCAA  functions, 
intercollegiate  sports  and  higher  edu¬ 
cation  desirable.  Starting  salary  is 
$28,000.  Benefits  include:  100% 
employer  paid  family  health  insurance, 
1 5  days  vacation  per  year,  complimen¬ 
tary  ticket  program  (including  Final 
Four  tickets),  employer  paid  pension 
fund,  annual  personal  fitness  stipend. 
The  successful  candidate  will  be 
required  to  relocate  to  the  Kansas  City 
area  until  such  time  as  the  NCAA 
relocates  to  Indianapolis.  Relocation 
benefits  available.  Interested  candi¬ 
dates  should  mail  or  fax  resume,  cover 
letter  and  substantial  writing  sample  to: 

NCAA  Human  Resources 

6201  College  Boulevard 
Overland  Park,  KS  6621 1  -2422 
Fax:  (913)  339-0028 

The  NCAA  encourages  women, 
minorities  and  disabled  persons  to 
apply. 


ASSOCIATE  EDITOR 

International  press  freedom  organiza¬ 
tion  seeks  associate  editor  to  work  with 
Program  and  Editorial  Director  on 
quarterly,  books,  reports,  and  other 
rejects.  Immediate  opening.  Three  - 
ve  years'  editorial  experience;  strong 
writing,  copy  editing,  and  line  editing 
skills.  Must  have  computer  skills  and 
desktop  publishing  experience  in 
QuarkXPress  and  Photoshop,  working 
knowledge  of  HTML,  Web  editing. 
Knowledge  of  international  affairs  a 
plus.  Send  resume  and  cover  letter  to: 
Editor,  Committee  to  Protect  Journalists, 
330  ^venth  Ave.,  12th  FI.,  New  York, 
NY  10001,  or  Fax:  (212)465-9568. 


_ EDITORIAL _ 

AWARD-WINNING  North  Central 
Illinois  daily  has  opening  (or  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 


ASSOCIATE  COPY  EDITOR 

Meredith  Corporation,  one  of  the  coun¬ 
try's  leading  magazine  publishing  com¬ 
panies,  seeks  an  Associate  Copy  Editor 
to  edit  Special  Interest  Publications 
manuscripts  and  final  proofs,  ensuring 
that  material  is  reader-friendly  and 
meets  accepted  standards  for  writing 
style,  grammar  and  punctuation. 

Successful  candidate  will  have  a  col¬ 
lege  degree  in  Journalism  and  3  years 
of  professional  editing  or  copy  editing 
experience  in  magazine,  newspaper  or 
book  publishing.  Must  possess  a 
passion  (or  helping  create  clear,  con¬ 
cise  and  dynamic  publications  and  be 
able  to  negotiate  solutions  with  writers 
and  designers  of  all  experience  levels. 

Send  resume,  samples  of  your  editing 
and  a  cover  letter  with  salary  history  in 
confidence  to: 

Ms.  J.  Langer-McNeil 
Corporate  Supervisor 
Staffing  Services/Dept.  265 

Meredith  Corporation 
1 71 6  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:  (515)  284-2958 
E-mail:  jlanger@mdp.com 

An  Equal  Opportunity  Employer 
BUREAU  CHIEF 

The  San  Francisco  Chronicle  is  seeking 
a  talented  and  organized  bureau  chief 
to  lead  the  staff  in  its  Mountain  View, 
CA,  office.  Must  have  demonstrated 
experience  as  a  supervisor  and  assign¬ 
ing  editor  to  direct  daily  news  cov¬ 
erage  and  projects.  Reporting  experi¬ 
ence  and  at  least  five  years'  experience 
at  a  daily  metro  newspaper  also  pre¬ 
ferred. 

To  apply,  pleose  send  a  cover  letter, 
resume  and  up  to  1 0  clips  to  Marianne 
Chin,  director  of  editorial  hiring,  San 
Francisco  Chronicle,  901  Mission 
Street,  San  Francisco,  CA  94103. 

CAPITOL  REPORTER 

The  Honolulu  Advertiser,  Hawaii's 
largest  newspaper,  needs  an 
aggressive  writer  to  join  its  State  Capi¬ 
tol  team.  The  coming  session  may  see 
historic  reform  -  or  -  a  voter  backlash. 
If  you  can  report,  write,  and  analyze, 
send  a  cover  letter  and  resume  to  M.J. 
Smith,  managing  editor,  605  Kapiolani 
Blvd.,  Honolulu,  HI  96813.  Competitive 
salary,  benefits,  relocation. 

The  conditions  of  conquest  are  always 
easy.  We  have  but  to  toil  awhile, 
endure  awhile,  believe  always,  and 
never  turn  back 

Seneca 


_ EDITORIAL _ 

CHIEF  EDITOR 

CHICAGO-  Who  says  a  newspaper 
guy  can't  be  happy  running  a  wodd  in 
the  industrial  trade  magazine  biz?  Last 
guy  that  did  it  has  an  empire.  He 
smiles  a  lot.  You'd  have  staff  of  5,  the 
whole  world  and  the  chemical  industry. 
Good  People.  Good  Company.  Fax 
resume  to  (770)  455-8999. 

COPY  DESK 

NEWS  EDITOR  -  supervise  15-person 
metro  copy  desk. 

WIRE  EtilTOR  -  supervises  and  distrib¬ 
utes  copy  and  maintains  contact  with 
wire  services. 

COPY  EDITORS  -  metro,  sports  and  com¬ 
munity  news  zoned  editions.  Must  hove 
good  layout  and  editing  skills. 

The  above  positions  ore  available  at 
the  Inland  Valley  Daily  Bulletin,  a  grow¬ 
ing  daily  serving  communities  in  San 
Bernardino  and  Los  Angeles  counties 
in  Southern  California.  The  Daily 
Bulletin  has  expanded  metro,  com¬ 
munity,  entertainment  and  business  cov¬ 
erage,  and  are  rebuilding  the  sports 
sections.  Many  new  section  devel¬ 
opments  are  on  tap  for  1 998. 

The  Inland  Valley  Daily  Bulletin  is  a 
member  of  the  Donrey  Media  Group,  a 
stable,  national  multi -media  company 
with  47  daily  newspapers.  We  offer  a 
competitive  salary,  excellent  benefits 
and  great  career  opportunity.  Final 
candidates  are  required  to  pass  a  drug 
test.  Mail  or  fox  resume  and  salary  his¬ 
tory  to  Jodie  Long,  Donrey  Medio 
Group,  P.O.  Box  1/017,  Fort  Smith, 
AR  72917-7017. 

FAX:  (501)785-9467 _ 

COPY  EDITOR  -  Copyediting  and 
paginating  pages  for  daily  newspaper. 
Basic  editing  and  design  experience; 
computer  literacy,  particularly  on 
Macintosh  systems.  Send  resume  to 
Anna  Johnson,  Texarkana  Gazette, 
31 5  Pine  Street,  Texarkana,  TX  75501 . 


COPY  EDITOR/PAGE  DESIGNER  -  Sub¬ 
urban  Philadelphia  daily  needs  a 
skilled  journalist  for  its  news  desk. 
Candidates  must  be  fluent  in  Quark¬ 
XPress,  have  a  talent  (or  modular  layout 
and  be  good  at  editing  copy.  Universal 
desk  experience  a  plus.  Send  letter, 
resume  and  tearsheets  to  Lanny 
Morgnanesi,  executive  editor.  The 
Intelligencer  Record,  Box  858, 
Doylestown,  PA  18901 .  E-mail  is: 
lmorgnanesi@calkinsnewspapers.com 


COPY  EDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We  are  a  25,000-circulation,  seven 
day  AM  in  a  university  city.  Quark¬ 
XPress  skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsheets  and 
references  to  Sarah  Akavickas, 
Oshkosh  Northwestern,  P.O.  Box 
2926,  Oshkosh,  Wl  54903-2926. 
E-mail:  tomlee@oshkoshonline.com 


COPY  EDITORS:  The  Elkhart  (IN)  Truth, 
a  30,000  AM  daily  two  hours  east  of 
Chicago  is  looking  for  two  journalists 
to  join  its  desk.  V/e're  looking  for  one 
person  to  do  news  pages  and  another 
to  do  sports.  If  you  can  do  both,  that's 
even  better.  QuarkXPress  experience 
preferred.  Send  cover  letter,  resume 
and  work  samples  to  Terry  Greenberg, 
421  S.  Second  St.,  Elkhart,  IN  46515. 
Or  call  (219)  296-5873. 


_ EDITORIAL _ 

COPY  EDITORS 

Copy  editors  sought  for  current  and 
future  openings  by  1 50K  Zone  5 
metro.  Requires  proven  editing, 
headline-writing  and  layout  skills, 
experience  on  copy  desk.  Pagination 
experience  preferred;  online  skills 
highly  prized.  We  offer  some  of  the 
best  pay  and  benefits  in  the  business. 
Resume  and  page  samples  to  Box 
08314,  Editor  &  Publisher. 


CITY  EDITOR 

Are  you  well  organized?  Eager  to 
coach?  Brimming  with  story  ideas? 
Ready  to  play  a  central  rale  in  a  chang¬ 
ing  newspaper?  Intrigued  by  Lewis  and 
Clark  country?  If  so  you're  a  candidate 
to  be  city  editor  of  the  Bismarck 
Tribune.  To  apply  for  the  position  sub¬ 
mit  a  resume  with  letter  to:  Libby 
Simes,  HR  Manager,  Bismarck  Tribune, 
P.O.  Box  1 498,  Bismarck,  ND  58502. 


DESIGN  EDITOR:  The  Vindicator,  an 
80,000-plus  daily,  130,000-plus  Sun¬ 
day  metro-sized  paper  in  northeast 
Ohio  is  looking  (or  a  page  designer. 
Our  eight-person  design  desk  handles 
about  W  percent  of  the  paper  -  from 
the  front  page  to  inside  section  fronts, 
inside  pages,  sports,  local,  state, 
national  and  international  news,  enter¬ 
tainment  and  a  slew  of  other  pages. 
The  best  candidate  will  also  have  word 
skills  -  some  copy  editing  may  be 
required  -  and  be  comfy  with 
technology  -  we  paginate  with  a 
system  from  the  Harris  Publishing 
Company.  We  have  a  definite  design 
philosophy  but  still  retain  the  freedom 
to  try  new  things.  Send  a  cover  letter 
with  your  design  philosophy,  resume, 
samples  and  references  to  Michael 
Braun,  design  desk  chief.  The  Vin¬ 
dicator,  225  W.  Boordman  Street, 
Youngstown,  OH  44503. 

DIREaOR  OF  EDITORIAL 

Roll-Out  Ops 

CitySearch  (www.citysearch.com)  is  seek¬ 
ing  someone  with  1 0  years  editorial  expe¬ 
rience,  including  strong  people  and  pro¬ 
ject  management  skills  to  lead  team  of  edi¬ 
tors  in  the  content  creation  of  our  new  city 
sites.  1 00%  travel  but  no  need  to  relocate. 
Fax  resume  to  EditorSearch  at 

(818)  639-2537  or  E-mail  to 
contentjobs@citysearch.com 


EDITOR/WRITER 

The  Freedom  Forum,  an  international 
foundation  focusing  on  media  issues,  is 
looking  (or  an  energetic  journalist  for 
the  Publications  Department  at  its  head¬ 
quarters  in  Adington,  VA,  overlooking 
Washington,  DC  The  position  involves 
editing  copy  and  writing  (or  newsletters 
and  other  publications.  At  least  five 
years'  experience  is  required.  News¬ 
paper  background,  T>09e-layout  skills, 
knowledge  of  QuarkXPress,  and  famil¬ 
iarity  with  printing  and  production  are 
preferred. 

Excellent  salary  and  benefits.  EOE, 
M/F/D/V.  Send  resume,  clips  and 
cover  letter  to:  Maurice  Fliess,  editorial 
director.  The  Freedom  Forum,  1101 
Wilson  Boulevard,  Arlington,  VA 
22209. 
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*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  **Califomia,  District  of  Qilumbia, 
New  Yor1(  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 


FREE* 


SHIPPING 


TAX* 


MY  TOTAL  ORDER 


Mail  to;  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  10011.  Fax  number  :(212)  691-6939. 
e-mail  us  at  edpub@mediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://vvvvw.meciairif6.com 
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The  Powerhouse  Ne 
Directories  from  E&P. 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication{s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 

Name _ 

Company _ 

Street  Address _ 

(Sorry,  no  (Mveries  to  RO.  boxes) 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Exp.  Date. 


.Signature. 


Your  Business  (Check  one  Category  Only) 


(In  case  we  have  questions  about  your  order) 


#  COPIES 


COLOR 

PUBUCATION 

RED 

1997  International 
Year  Book 

BUUE 

1998  Euttor&Pubusher 
Market  Guide 

C5KEEN 

1998  E&P/FPP  Ck)MMUNITY, 
Specialty  and  Free 
Publications  Year  Book 

COST/COPY 


S125 


S100 


1.  J  Newspaper 

2.  J  Newspaper  Equip.  Mfr. 

3.  J  Syndicate/News 

Service 

4.  J  Advertising  Agency 

5.  J  Public  Relations  Firm 

6.  J  Legal  Firm 

7.  J  Government 

8.  J  Mfr. -General 

9.  J  Mfr.- Auto  &  Truck 

10.  -I  Mfr. -Food 


11.  J  Service  Industry 

12.  -I  Unversity/Public  Ubrary 

13.  J  Financial 

14.  J  Retail 

15.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  Other  Than 

Newspaper 

18.  J  Real  Estate 

19.  -I  Other 


WHO’S 

WHKR}: 


IaM  T>T  TTlT'f  Publisher 

Jt3  J-J  J2i  •  Market  Guide.  City-by-city 

market  data  for  over  1,600  US  &  Canadian  cities 
j|H  with  daily  newspapers.  Exclusive 
E&P  rankings  for  all  MSAs,  top 
250  daily  newspaper  counties 
and  cities.  Valuable  '98  economic  forecasts. 

An  indispensable  tool  for  your  marketing 
needs.  Also  available  on  CD-ROM.  Call  for  more 
information. 


The  Powerhouse  Newspaper 
Directories  from  E&P. 

Stcxjk  your  library  with  the  indispensable 
newspaper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


MARKET  GUIDE  $100 


1^  t  Editor  &  Publisher  International  Year 
JVJ-J  •  Book.  The  premier  US  &  International 
directory  of  daily  and  weekly  newspa- 
Published  in  two  volumes, 
the  YEAR  BOOK  includes 
priceless  newspaper  data, 
installed  equipment,  con- 
tacts,  phone/fax  num- 
bers,  e-mail  and  Web 
sites.  Continuously  pub- 
lished  since  1921.  Also 
^  available  on  CD-ROM  with 
or  without  listing  capabilities.  Call  for  details  and  FREE 
demonstration  disk! 


Specialty  &  Free  Publications  Year  Book. 
New  directory  of  US  &  Canadian  week¬ 
ly,  community,  free,  niche,  alternative 
and  TMC  publications.  Includes  news¬ 
paper  data,  contacts,  phone/fax  num¬ 
bers,  Web  site  URL,  e-mail  addresses 
and  MORE! 


E&P/FPP  YEAR  BOOK  $99 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


INTERNATIONAL  YEAR  BOOK  $125 


NO  POSTAGE 
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IF  MAILED 
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UNITED  STATES 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


EDITORIAL  WRITER 

The  Pensacola  News  Journal  is  making 
a  difference  in  NorlhwesI  Florida  and 
we  are  lc«oking  for  an  editorial  writer 
to  join  our  team  on  the  beautiful  Gulf 
Coast.  We  want  a  self-starter  who  has 
the  ability  to  pick  issues  out  of  the  daily 
noise  of  news  and  develop  strong  op¬ 
ed  packages.  Applicants  should  have 
brood  experience,  good  writing  ability, 
and  management  potential.  The  News 
Journal,  a  Gannett  newspaper,  is  grow¬ 
ing  (65,000  daily,  85,000  Sunday) 
and  looking  for  talented  work  to 
showcase  on  our  new  offset  press.  To 
apply,  please  send  your  resume,  a 
cover  letter  and  half-dozen  work  sam¬ 
ples  to  Tereso  Wasson,  executive 
editor,  Pensacola  News  Journal,  P.O. 
Box  12710,  Pensacola,  FL  32574.  The 
News  Journal  values  and  encourages 
workplace  diversity. 


EDITORIAL 


EDITORIAL 


EDITOR 

Enterprising  Editor  needed  for  national 
consumer/ trade  publication  that  covers 
custom  woodworking.  You  will  need 
solid  journalism  experience  in  news 
and  features  to  guide  our  six-person 
staff  of  reporters  and  editors.  Business 
reporting  experience  and  knowledge 
of  woodworking  preferable.  Ability  to 
spot  news  trends  in  a  wide-ranging 
field,  from  the  furniture  industry,  to  the 
market  for  croft  items,  to  changes  in 
vwxxfworking  technology.  Team  player 
who  can  integrote  publication  into  the 
operations  of  growing  publishing  com¬ 
pany,  administer  budget  and  staff, 
increase  reader  response,  and  help 
boost  circulation.  Send  resume,  writing 
samples,  salary  requirements  to:  Ian  C. 
Bowen,  editorial  director.  Soundings 
Publications  LLC,  35  Pratt  St.,  Essex,  CT 
06426. 


EDITORIAL  PAGE  WRITER 

The  State,  South  Carolina's  largest 
newspaper,  seeks  an  experienced  (10 
years  in  daily  newspapers),  well- 
rounded  journalist  who  approaches 
issues  in  an  enterprising  manner, 
writes  with  authority  and  has  an 
affinity  towards  innovation.  Editorial 
board's  stance  defined  a  "pragmatic 
conservatism.”  Prefer  condidotes  with 
knowledge  of  South  Carolina,  solid 
understanding  of  business  and 
economic  issues,  and  a  good  grasp  of 
notional  and  international  affairs.  Page 
design  and  computer  skills  a  plus. 
Please  send  resumes  with  writing  sam¬ 
ples  and  salary  requirements  to  Brad 
Warthen,  editorial  page  editor.  The 
State,  P.O.  Box  1 333,  Columbia,  SC 
29202, 


EXPERIENCED  EDITOR  to  lead  the 
award-winning  Whitefish  Pilot.  Com¬ 
petitive  salary,  benefits  and  fantastic 
quality  of  life  in  this  beautiful,  north¬ 
west  Montana  town.  Photo  and  QuarkX¬ 
Press  skills  required. 

Send  resume  and  clips  to  P.O.  Box  1 89, 
Columbia  Falls,  MT  59912. 


EDITORS  &  WRITERS  WANTED. 

Monthly  bulletin  lists  200-k  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


EXPANDING  DAILY  and  weekly  news¬ 
paper  operation  accepting  applications 
from  experienced  personnel,  including 
reporters.  Send  resume,  references  and 
salary  expectations  to:  President,  Casa 
Grande  Valley  Newspapers  Inc.,  Box 
1 5002,  Caso  Grande,  AZ  85230- 
5002. 


EDITORIAL 


EDITORIAL 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  ot  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Lrancisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Manoging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  calls  or  E-mails,  please 


EDITORIAL  ASSISTANT 


Editorial  Assistant  wanted  for  group  of 
award  winning  community  newspa¬ 
pers.  2-3  years  professional  writing 
experience  needed  to  work  on  our  busi¬ 
ness  tab  and  broadsheet.  Good 
interviewing  skills,  deadline  oriented 
and  experience  with  business  com¬ 
munity  required.  Layout  skills  a  plus. 
Send  resume  and  clips  to  The  Princeton 
Packet,  IrK.  (EP),  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542  ATTN:  Human 
Resources  or  fax  to  (609)  921-8648. 

EOE/M/F/D/V 


No  Titles.  No  Organizational  Charts. 
Just  Great  People  Working  Hard 
Together  All  the  Time.  Bloomberg. 


Interaction  is  constant.  Worh  is  dynamic. 

Training  is  continuous.  We  are  Bloomberg 

L.P.,  the  leading  financial  information 

provider  that  spans  the  globe.  Unparalleled  ^ 

service  and  unsurpassed  products  have 

made  us  the  fastest-growing  company  in  p|^HI|K|H202| 

the  information  industry.  Through  our 

combination  of  news,  programming,  data  JfathglKmStm 

collection,  service  and  sales,  we  have 

implemented  technology  to  deliver  ^ 

instantaneous,  cornprehensive  financiai 

BUREAU  CHIEF/ 

SR.  REPORTER 

We  currently  seek: 

•  A  fluent  Danish-speaking  journalist  to  manage  and  report 
news  from  Copenhagen. 

•  Experience  covering  companies,  the  economy,  and  financial 
markets  in  the  best  American  newspaper  style  is  required. 

•  Scoops  along  with  developed  personnel  skills  are  essential. 

•  This  post  is  part  of  our  fast-growing  news  team  in 
Sweden,  Norway  and  Rnland. 

Please  send  resume  and  cover  letter  Indicating  salary  history 
to:  Bloomberg  L.P.,  Human  Resources  Dept.  SCND-E&P,  499 
Park  Avenue,  New  York,  NY  10022.  Fax:  (212)  940-1954; 
email:  careers®  bloomberg.com. 

Website:  www.bloomberg.  com. 

NO  ph^e  calls  please.  EOE  ENWmperg 

M/r/U/V.  COMMODITIES 

NEWS 

@1997  Bloomberg  L.P.,  All  rights  reserved. 


EDITORIAL  OPPORTUNITIES 
Due  to  the  explosive  growth  of  the 
number  one  trade  magazine  in  the 
wireless  telecommunications  industry. 
Intertec  Publishing  is  dramatically 
expanding  its  editorial  staff  with  sea¬ 
soned  writers  and  reporters. 


The  successful  candidates  will  have  a 
minimum  of  three  years  reporting,  writ¬ 
ing  and  editing  experience  with  maga¬ 
zine,  newspaper  or  newsletter  back¬ 
ground  preferred.  A  Bachelor's  degree 
in  Journalism.  English,  or  related  field 
is  required.  Must  be  articulate,  com¬ 
fortable  interviewing  CEO's,  have 
sound  news  judgment,  be  able  to  jug¬ 
gle  several  stories  at  once,  meet  str¬ 
ingent  deadlines  and  write  clear,  con¬ 
cise  copy  with  minimum  supervision. 
Desktop  publishing  experience 
required. 


If  you're  interested  in  joining  a  prog¬ 
ressive  publishing  company  with 
tremendous  opportunities,  competitive 
compensation  and  an  excellent  benefits 
package,  fax  or  E-mail  your  resume, 
three  writing  samples  and  salary  his¬ 
tory  to:  Human  Resources,  Dept  WR 


Intertec  Publishing 
9800  Metcalf 
Overland  Park,  KS  6621 2 
FAX:  (913)967-1846 
E-mail:  hris@intertec.com 
Equal  Opportunity  Employer 


EDITOR/WRITER  -  will  need  ability  to 
generate  and  edit  copy,  write 
headlines,  meet  deadlines.  Layout  and 
photography  a  plus.  Small  weekly 
newspaper  -  well  respected  in  com¬ 
munity.  $17,000-  $19,000.  Send 
resume,  references  and  best  clips  to 
Herald  Newspapers,  P.O.  Box  8830, 
Toledo,  Ohio  43623. 


We  are  looking  for  an  aggressive 
stylist  with  a  point  of  view,  insight, 
humor,  excellent  reporting  skills,  know¬ 
ledge  of  the  fashion  business  and  a 
sociological,  human-interest 
perspective  on  popular  culture. 


Send  resume,  samples  of  your  work, 
and  a  letter  that  explains  why  you  are 
the  right  person  (or  The  Examiner  to 
Heidi  Benson,  style  editor,  San  Fran¬ 
cisco  Examiner,  110  Fifth  Street,  San 
Francisco,  CA  94103. 

Phone:  (415)  777-7942 


FAST,  FASTIDIOUS  copy  editor  (or  on¬ 
line  rock  publication.  Addicted  To 
Noise  (www.addict.com).  Son  Fran¬ 
cisco.  2  years  with  newspaper  or 
magazine;  impeccoble  spelling,  gram¬ 
mar;  A.P.  style;  knowledge  of  rock 
music.  Fax  resume  to  (415)  551-9970. 


FASHION  WRITER 


The  San  Francisco  Examiner  seeks  a 
versatile  fashion  writer  to  contribute 
regularly  to  the  daily  Style  section  and 
handle  lifestyle  and  trend  features  for 
both  Style  and  the  front  page. 


FL  DAILY  needs  sports  editor,  layout 
whiz,  news/features  editors.  Resume/ 
references  to  Editor  (352)  753-2380. 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


FEATURES  REPORTER  sought  who  con 
cover  arts  and  culture  with  insight.  We 
value  storytellers  who  want  to  serve 
readers  first.  Our  new  reporter  will 
write  for  A1  while  also  working  on 
stories  for  daily  features  page.  Sound 
like  fun?  Send  resume,  clips,  references 
to  Jim  Willis,  ME,  Birmingham  Post- 
Herald,  P.O.  Box  2553,  Birmingham, 
AL  35203. 


HELP  US  DELIVER  GREAT  JOURNALISM 
We  need  smart,  creative  reporters 
to  join  the  twice  Pulitzer  Prize-winning 
Anchorage  Daily  News.  We  are  one  of 
America's  best  small-metro  dailies,  cov- 


MANAGING  EDITOR:  The  Peru  (In¬ 
diana)  Tribune,  a  7,500  circulation 
AM  Monday-Saturday,  which  is 
strongly  committed  to  local  coverage 
and  which  has  a  significant  online  pre¬ 
sence,  is  seeking  a  managing  editor  to 
lead  its  news  department  and  be  an 
integral  part  of  the  newspaper's  man¬ 
agement  team.  Candidates  should 
possess  excellent  writing,  editing,  page 
design,  and  pagination  skills  as  well  as 
leadership  ability  and  management 
expertise.  Please  send  resume  to  Jim 
Widner,  publisher,  26  W.  3rd  Street, 
Peru,  IN  46970  or  E-mail  to 

jwidner@intranix.com 


_ EDITORIAL _ 

METRO  EDITOR 

The  San  Francisco  Examiner  has  an 
immediate  opening  for  a  creative 
Metro  Editor  who  understands  the 
unique  daily  challenge  and  excitenient 
of  an  afternoon  paper  and  relishes  the 
opportunity  to  oversee  broader 
enterprise  for  a  Sunday  paper  in  a 
highly  competitive  environment. 

Candidates  must  be  strong  story 
editors  who  can  set  journalistic  and 
workplace  standards,  and  cam- 
municate  them.  They  should  have  solid 
backgrounds  in  newsroom  manage¬ 
ment  as  well  as  in  reporting  and  edit¬ 
ing. 


_ EDITORIAL _ 

MANAGING  EDITOR:  Experienced 
editor  to  work  with  five  reporters 
throughout  the  news  gathering  and 
writing  process.  Instill  enthusiasm, 
improve  writing  skills  and  help  shape 
news  coverage.  Page  layout  in  Quark¬ 
XPress  required.  Send  resume  and  cover 
letter. 

REPORTER:  Energetic  reporter  ready  to 
break  big  stories  and  small  ones  every 
day.  Business  reporting  experience 
preferred,  but  talent  and  enthusiasm 
count  heavily.  Send  resume,  cover  let¬ 
ter  and  6-8  clips. 

Contact  Jim  Witters,  editor, 
Jacksonville  Business  Journal,  1 200 
Riverplace  Blvd.,  Jacksonville,  FL 
32207.  Phone:  (904)  396-3502. 


ering  huge,  beautiful  and  ever- 
fascinating  Alaska.  Applicants  should 
have  at  least  3  years  of  good  quality 
experience,  and  clips  to  prove  it.  We 
want  resourceful  reporters  able  to  turn 
complicated  issues  or  fast-moving  news 
into  interesting,  intelligent,  accurate 
stories.  Immediate  openings.  Com¬ 
petitive  salaries.  Excellent  benefits.  Send 
a  cover  letter  resume  and  dozen  recent 
clips  to:  ADN,  Attn:  Human  Resources, 
P.O.  Box  149001,  Anchorage,  AK 
99514. _ 

JR.  EDITOR/JR.  COPYWRITER 

OpppenheimerFunds,  Inc.,  a  leading 
mutual  fund  organization,  has  a 
challenging  opportunity  for  a  Junior 
Editor/Junior  Copywriter  in  our  Market¬ 
ing  Communications  Department. 

This  key  team  member  will  handle 
diverse  projects  including  editorial 
back-up  of  Senior  Writers  on 
numerous  semi-annual  shareholder 
reports,  scheduling,  inputting  correc¬ 
tions  and  footnotes  and  reviewing 
website  submissions  for  consistency, 
grammar  and  style.  Some  copywriting 
also  involved. 

To  qualify,  you  must  have  2-3  years 
experience  in  editorial  setting,  pre¬ 
ferably  financial  services  or  investment 
environment,  and  be  a  topnotch  time 
manager.  Bachelor's  degree  required. 

We  offer  a  competitive  and  total  com¬ 
prehensive  package,  including  outstan¬ 
ding  vacation  and  retirement  plan 
benefits.  For  consideration,  mail  or  fax 
your  resume  with  salary  requirements 
to: 

OppenheimerFunds,  Inc. 

Two  World  Trade  Center,  34th  FI. 

New  York,  NY  10048-0203 
Attn:  Robin  S.  Quinn 

Fax  #:  (212)  323-0406 

LIFESTYLE  EDITOR:  Gannett's  two 
award-winning  suburban  dailies  north 
of  Pittsburgh  seek  an  energetic, 
enterprising  person  to  lead  a  five- 
person  staff.  Must  be  able  to  juggle 
several  projects.  Strong,  design  and 
editing  skills  a  must.  Send  resume  and 
work  samples  to  Rick  Monti,  managing 
editor.  Valley  News  Dispatch,  210 
Fourth  Avenue,  Tarentum,  PA  1 5084. 


MANAGING  EDITOR 

Fast-growing  specialized  publisher 
seeks  seasoned  editorial  manager  with 
strong  leadership  skills  to  grow  into 
Group  Publisher  role.  Required:  Supe¬ 
rior  people  skills;  experience  manag¬ 
ing/tailoring  new  products  of  sections 
to  underserved  audiences.  We've 
assembled  a  world-class  editorial  team 
including  veterans  from  such  media  as 
The  Economist,  Entrepreneur  maga¬ 
zine,  major  wire  services  and  general 
circulation  newspapers.  For  new  and 
exciting  challenge  in  business  pub¬ 
lishing,  write  to  Pieter  Van  Bennekom, 
PBP,  370  Technology  Drive,  Malvern, 
PA  19355. 


Send  resume,  samples  of  your  work, 
and  a  letter  that  explains  vrhy  you  are 
the  right  person  for  The  Examiner  to 
Tim  Porter,  assistant  managing  editor, 
San  Francisco  Examiner,  110  Fifth 
Street,  San  Francisco,  CA  94103. 

Phone:  (415)  777-7858 
E-mail:  porter@examiner.com 


NEWS  EDITOR  to  supervise  copy  desk 
at  The  Herald  News,  Joliet,  IL.  Send  cover 
letter,  resume  and  three  work  samples 
to  John  Plevka,  managing  editor.  The 
Herald  News,  300  Caterpillar  Dr., 
Joliet,  IL  60436. 


Reach  the  Best  and  the  Brightest  Newspaper  ProfesSioi 

Newspaper 


E(S?P  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  profession¬ 
als  at  newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the 
ErSfP  Classified  Department  (212)  675-4.380.  Ext.  171  or  173. 

1997  Recruitment  &  HR  Features: 


Issue  Dates: 

Space  Deadlines: 

November  22 

November  1 1 

December  20 

December  2 

Recruitment  &  HR  Features  and  ^Special  Sec 

Issue  Dates: 

Space  Deadlines: 

January  24 

January  13 

*February  21 

February  10 

March  21 

March  10 

April  25 

April  14 

May  23 

May  12 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
E-mails,  please. 


NIGHT  EDITOR—  Upbeat,  energetic 
pro  needed  to  call  the  shots  during 
evening  hours  for  quality  PM  daily. 
Duties  include  directing  coverage  when 
news  breaks,  mentaring  young 
reporters,  plus  editing  and  page- 
preparation  duties.  Ideal  for  ambitious 
copy  editor  looking  to  move  into 
supervisory  role.  Write  Jim  Kevlin, 
editor.  The  REPUBLICAN  &  Herald,  Box 
209,  Pottsville,  PA  17901.  Call  him  at 
(717)628-6015. 

E-Mail:  kevlin@pottsville.infi.net 


ONLINE  REPORTER-  A4etropolitan  Bos¬ 
ton's  hottest  business  news  web  site 
seeks  full-time  online  business  reporter 
to  cover  financial  services,  technology 
and  health-care  beats.  Three  years  of 
business  reporting  experience 
required,  online  experience  a  plus.  Job 
is  based  in  Boston.  E-mail  resume  to 
mhgillespie@jobfind.com 
No  phone  calls,  please 


PAGE  DESIGNER 

The  Chattanooga  Times,  a  42,000 
daily  morning  newspaper,  has  an 
opening  for  a  page  designer.  This  vis¬ 
ual  journalist  will  be  part  of  our  pres¬ 
entation  team,  a  team  that  works 
directly  with  reporters  and  editors  to 
create  the  visual  elements,  design  and 
display  of  stories.  Applicants  should 
know  FreeHand,  Illustrator,  QuarkX¬ 
Press  and  Photoshop.  Send  resume, 
references  and  clips  to  Walter  Stricklin, 
graphics  director.  The  Chattanooga 
:  Times,  P.O.  Box  951,  100  East  lOth 
:  Street,  Chattanooga,  TN  37401 . 

i  PAGINATION-SAVVY?  The  Tampa 

■  Tribune  is  looking  for  five  page 

■  designers  as  we  move  to  a  new  Harris 
I  system  in  1998.  These  jobs  are  for  a 
I  minimum  of  two  years,  maybe  longer. 
;  Send  examples  and  resume  to  Senior 
I  Editor/Presentation  Pat  Mitchell,  P.O. 
:  Box  191,  Tampa,  FL  33601 . 


62  Editor  &  Publisher 


http://www.mediainfo.com 


November  1, 1997 


NEWS 

MAKES  THE  DIFFERENCE 


♦  Editor  8c  Publisher  is  NOT 
a  monthly  journalism 
review. 


♦  Editor  8c  Publisher  is  NOT 
a  monthly  association 
house  organ. 


♦  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 
society  or  foundation. 


♦  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


_THE  FOL!RTH  ESTATE 


11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


_ EDfTORIAL _ 

PHOTO  EDITOR.  The  Salina  Journal 
seeks  a  photo  editor  to  lead  our 
talented  staff  of  3  photographers. 
Besides  o  keen  eye  lor  photographs, 
the  applicants  should  be  idea-oriented, 
hove  strong  people  skills  and  o  know¬ 
ledge  of  color  reproduction.  The 
Journal  is  a  33,000-circulation  morn¬ 
ing  newspaper  in  central  Kansas  with 
a  reputation  for  prize-winning  photog¬ 
raphy  and  first-rate  reproduction.  Send 
cover  letter,  rmume  and  clips  or  slides 
of  your  work  by  November  1 2  to 
Executive  Editor  Scott  Seirer,  The 
Salina  Journal,  333  S.  Fourth  St., 
Salina,  KS  67401 . 


REPORTER  -  Award-winning  weekly 
group  in  New  York's  Hudson  "Yalley  has 
an  immediate  opening  for  staff  reporter. 
The  ideal  candidate  is  one  who  con 
handle  local  government,  police, 
features  and  general  assignment.  Send 
resume,  clips  to:  Mid  Hudson  Times, 
P.O.  Box  10234,  Newburgh,  NY 
12552-0234. 


REPORTER  ”  Philadelphia  suburban 
daily  seeks  aggressive,  curious,  hard¬ 
working  reporter  with  lots  of  ideas  and 
a  strong  desire  to  be  the  best  on  his/ 
her  beat.  Must  know  o  good  news 
story  and  how  to  report  it.  Send  letter, 
resume  and  clips  to  Lonny  Morgnanesi, 
executive  editor.  The  Intellegencer 
Record,  Box  858,  Doylestown,  PA 
18901.  E-mail  is: 

lmorgnanesi@calkinsnewspapers.com 


REPORTERS 

The  Business  Press,  the  weekly  business 
journal  in  Southern  California's  fast¬ 
growing  Inland  Empire,  is  seeking 
reporters  and  o  special  sections  editor. 
1-2  years  of  daily  or  weekly  experi¬ 
ence  is  preferred.  Business  experience 
isn't  necessary;  we're  looking  for 
highly  motivated  reporters  who  might 
enjoy  learning  o  specialty  beat  and 
working  in  a  competitive  environment. 
Send  a  cover  letter,  resume  and  your 
four  best  clips  (o  blend  of  news  and 
features)  to  Editor  Paul  McAfee,  The 
Business  Press,  3281  E.  Guosti  Rood, 
Suite  440,  Ontario,  CA  91761. 

Via  E-mail:  paulmac@pe.net 


REPORTER  for  The  Chaffee  County 
Times.  Full  time,  salary,  insurance, 
profit  sharing,  401  (k)  Plan.  Camera 
skills  o  must.  Colorado  mountain 
weekly.  P.  O.  Box  2048,  Bueno  Vista, 
CO  81211.  cctimes@chaffee.net 


REPORTER,  DESIGNER 
Colorado  mid-size  daily  selected  as 
“Best  of  the  Best”  among  notional  gen¬ 
eral  excellence  winners  seeks  hard 
workers  looking  to  join  the  team.  We 
offer  tons  of  recreation  and  workplace 
opportunity. 

The  REPORTER  we  need  will  cover  City 
Hall.  We  need  o  proven  go-getter  on 
that  specific  beat. 

The  DESIGNER  we  need  must  be 
creative  and  will  use  Dewar  pagina¬ 
tion,  QuarkXPress,  AdobePhotoshop 
and  Windows  95. 

Send  clips  to  Troy  Turner,  assistant 
managing  editor.  Daily  Reporter- 
HeralcC  201  E.  5th  Street,  Loveland,  CO 
80537. 


_ EDfTORIAL _ 

REPORTING  JOBS  IN  EUROPE 

The  Stars  &  Stripes,  o  daily  newspaper 
serving  the  U.S.  military  community  in 
Europe,  is  searching  tor  world-class 
reporters  to  fill  openings  at  its  home 
base  in  Darmstadt,  Germany,  and  in 
our  Naples,  Italy,  bureau.  Stripes  is  o 
First  Ainendment  newspaper  owned  by 
the  government  but  with  strong 
safeguards  against  command  influence 
in  editorial  operations  We  distribute  in 
27  countries  and  soon  will  odd  remote 
printing  operations  in  England  and 
Italy. 

Stripes  seeks  productive,  highly 
motivated  reporters  eager  to  work  in 
Europe  and  who  know  how  to  do  solid, 
depth  reporting  and  write  with  compell¬ 
ing  flair.  Candidates  ore  required  to 
hove  at  least  three  years  of  doily 
newspaper  reporting  experience  or  o 
college  degree.  The  ability  to  speak 
Germon,  Italian  or  other  languages  is 
a  plus  but  not  required.  A  minimum  of 
40  wpm  and  knowledge  of  word¬ 
processing  os  well  as  photo  pro¬ 
cessing  and  communications  programs 
is  olso  required. 

Because  we  cover  the  U.S.  military, 
applicants  must  be  willing  and  able  to 
depict  on  short  notice  to  the  world's 
trouble  spots,  including  such  places  os 
Bosnia  and  Africa.  Extensive  travel, 
most  within  Europe,  is  likely.  Know¬ 
ledge  of  the  military  is  a  plus  but  not 
required.  The  ability  to  take  photo¬ 
graphs  is  o  definite  plus  in  an  environ¬ 
ment  in  which  it  is  often  impossible  to 
dispatch  a  reporter-photographer 
team. 

As  part  of  a  reorganization,  in  the  next 
year  we  expect  to  add  bureaus  in 
Spain  and  Turkey  to  the  list  of  those  we 
already  operate  in  Belgium,  England, 
Germany,  Italy  and  Washington,  DC. 
We  also  plan  to  odd  two  more  bureaus 
in  Germany. 

These  jobs  ore  renewable  three-year 
appointments  accompanied  by  an 
attractive  compensation  package.  Our 
compensation  package,  which  approx¬ 
imates  $50,000,  includes  a  comp^tive 
salary  of  $28,000  to  $35,000,  depen¬ 
dent  on  experience  level;  and  allow¬ 
ance  to  offset  the  high  costs  of  housing 
in  Europe;  health,  retirement  and  sav¬ 
ings  programs,  moving  expenses;  use 
or  military  post  exchange  and  com¬ 
missary  focilities;  and  travel  from  and 
to  the  United  States.  Applicants  should 
submit  o  resume  with  references,  story 
clips,  photographs  samples  and  other 
pertinent  material  to: 

Editor 

The  Stars  &  Stripes 
Unit  29480 
/yo  AE  0921 1 

E-mail:  phillipst@mail.estripes.osd.mil 

Faxed  applications  also  will  be 
accepted  from  the  United  States  at 
(011-49)  6155-601395.  Those  send¬ 
ing  faxed  applications  must  follow  with 
o  mailed  copy.  All  applications  must 
be  received  by  November  7. 
Announcement  #NAF-SS-97-020  and 
pay  level  NF-04.  The  Stars  and  Stripes 
is  an  Equal  Opportunity  Employer. 
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HELP  WANTED 


EDITORIAL 


Lively  news  area  calls  for  energetic, 
resourceful  reporter.  Experience  pre¬ 
ferred.  Send  news  and  feature  clips  to; 
Managing  Editor,  The  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402. 


REPORTERS  NEEDED  for  progressive 
capital  daily.  Are  you  skilled  at  identi¬ 
fying  issues  anci  interpreting  their 
relevance  and  impact  to  the  com¬ 
munity?  Then  send  resume,  clips  to 
Andrew  West,  Delaware  State  News, 
P.O.  Box  737,  Dover,  DE  1 9903. 

REPORTERS  wanted  to  work  out  of  our 
Princeton  and  Hillsborough,  NJ  offices. 
Will  cover  municipol  beats  and 
schools,  and  do  feature  writing.  Send 
resumes  and  writing  samples,  including 
salary  history  to  The  Princeton  Packet, 
Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resources  or 
Fax  to  (609)  921-8648. 

RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  Son  Froncisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  ond 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 
No  calls  or  E-mails,  please. 

SPORTS  COPY  EDITOR 

The  Lowell  Sun,  a  53,000  daily  located 
35  miles  north  of  Boston,  is  taking 
applications  for  a  sports  copy  editor. 
Condidates  must  be  detailed  oriented 
with  a  flair  for  compelling  page  layouts 
ond  stimulating  headlines.  Two  years 
minimum  daily  experience  required  as 
is  familiarity  with  pagination  and 
QuarkXPress. 

Send  resume  to  Dennis  Whitton,  sports 
editor.  The  Lowell  Sun,  1 5  Kearny 
Squore,  Lowell,  MA  01852. _ 

SPORTS  EDITOR  needed  for  16,000 
circulation  daily  (AM,  Mon.-Fri.)  in 
northeastern  Maryland.  Emphasis  on 
local  youth  sports  coverage.  QuarkX¬ 
Press  pogination  experience  required. 
Strong  design  skills  needed.  Position 
involves  some  coverage,  writing  col¬ 
umns  and  editing  three  writers.  Send 
resume,  layout  and  clips  to:  Terence 
Peddicord,  editor,  Cecil  Whig,  P.O. 
Box  429,  Elkton,MD21921. 


SPORTS  REPORTER 

Fulltime  for  Midwest  Monday- Saturday 
PM.  Strong  reporting  and  writing  skills. 
Some  layout  experience  a  must.  QuarkX¬ 
Press  knowledge  preferable.  Good 
starting  salary  plus  benefits.  Send 
resume  and  clips  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL61301. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  os  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1997, 
will  need  both  news  and  feature 


New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mails,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  o  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

STRONG,  22,000-circulation  com¬ 
munity  newspaper  in  beautiful  south 
Louisiana  is  expanding  with  the  econ¬ 
omy.  An  hour's  drive  from  New 
Orleans,  The  (Houma)  Courier  is  in  the 
heart  of  Cajun  country,  where  newly  dis¬ 
covered  oil  reserves  are  driving 
expansion  throughout  the  region.  This 
New  York  Times  owned  daily  newspa¬ 
per  needs  experienced,  energetic 
journalists  to  fill  several  positions.  EOE. 

’  City  Editor 

*  Assistant  City  Editor 

*  Copy  Editors 

*  Reporters 

Send  resume  to  Mike  Slaughter,  execu¬ 
tive  editor,  The  Courier,  P.O.  Box 
271 7,  Houma,  LA  70361. 
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SYSTEMS  EDITOR 

Atex  paper  faces  the  changing  pros¬ 
pects  brought  on  by  the  year  2000. 
Pagination  and  other  wonders,  like  an 
online  itch,  loom.  We  need  someone 
who  can  grapple  with  new  technology, 
he*p  journalists  use  it  to  their  best 
advantage.  Reports  to  the  managing 
editor.  The  Press-Enterprise  is  a  grow¬ 
ing  paper  in  Southern  California  in  a 
growing  market.  Send  resume, 
references  and  a  persuasive  letter  to 
Managing  Editor  Mel  Opotowsky, 
Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 

SPORTS  EDITOR  WANNABE? 

CITY  EDITOR  WANNABE? 

COPY  EDITOR  WITH  ASPIRATIONS? 

But  finding  yourself  blocked  in  by 
bosses  who  aren't  going  anywhere  any 
time  soon? 

Here  at  The  York  Dispatch/Sunday 
“Hews,  we  do  have  management  turn¬ 
over  from  time  to  time,  and  we're  look¬ 
ing  for  an  assistant  Sunday  editor  to 
join  our  management  team. 

You'd  be  responsible  for  overseeing 
our  zoned  edition  for  southwestern 
York  County  and  Adams  County  (Get¬ 
tysburg)  "  two  news  reporters,  one 
sports  reporter  and  assorted  freelan¬ 
cers.  The  job  includes  story  assignment, 
content  editing,  page  design  and 
Harris  pagination  for  the  local  news 
section;  involvement  in  A1  and  Sports, 
too.  The  salary  rs  about  $34,000 
annually. 

Our  Sunday  edition  coverage  area 
includes  about  450,000  residents  of 
Pennsylvania's  sunbelt  --  a  thriving 
economy,  growing  neighborhoods, 
reasonable  cost  of  living  and,  for  the 
Northeast,  temperate  weather.  (And 
added  to  our  mid-size  city  life  is  the 
fact  we're  an  hour  north  of  Balti¬ 
more.) 

In  addition  to  looking  for  an  assistant 
Sunday  editor,  we're  seeking  a  copy 
editor/page  designer  for  our  news 
desk.  Salary  from  low  20s  to  mid  30s 
depending  on  experience.  Will  involve 
doing  everything  from  A1  to  odvance 
entertainment  pages. 

Interested  candidates  should  send 
cover  letter,  resume  and  work  samples 
to  Managing  Editor  Deena  Gross,  The 
York  Dispatch/Sunday  News,  P.O.  Box 
2807,  York,  PA  17405. _ 

NEWSROOM  SYSTEMS  EDITOR 

The  Fayetteville  Observer-Times,  a 
75,000  morning  daily  in  North  Caro¬ 
lina,  needs  a  newsroom  systems  editor. 
Responsibilities  include  database  man¬ 
agement,  support  of  computer-assisted 
reporting  and  writing  mark-up  codes 
for  production  of  the  paper.  We  are  a 
progressive  newspaper  in  a  desirable 
part  of  the  country.  Send  resumes  to 
Mike  Arnholt,  managing  editor,  P.O. 
Box  849,  Fayetteville,  NC  28302. 

Nobody  is  bored  when  he  is  hying  to 
make  something  that  is  beautiful,  or  to 
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make  something  that  is  beautifu 
discover  something  that  is  true 


William  Inge 


THE  HARRISBURG  Patriot-News  is  look¬ 
ing  for  talented,  hard-charging 
reporters  vdio  want  to  work  at  a  grow¬ 
ing,  100,000-circulation  capital  city 
paper.  Reporters  with  experience  and 
interest  in  covering  courts,  police,  or 
government  at  any  level  are 
encouraged  to  apply  We  have  a 
strong  commitment  to  local  news  and 
offer  reporters  a  chance  to  tackle  in- 
depth,  enterprise  stories.  Interested? 
Send  resume,  cover  letter  and  clips  to 
Bob  Heisse,  city  editor,  The  Patriot- 
News,  812  Market  Street,  Harrisburg, 
PA  17101. 


j  THE  KANSAS  CITY  STAR 

:  Several  promotions  and  a  newsroom 
i  restructuring  have  produced  several 
:  openings  for  assistant  managing 
:  editors  at  The  Kansas  City  Star. 

:  Each  supervises  a  department,  except 
•  the  AME  for  Staff  Development,  who 
:  will  work  with  colleagues  throughout 
i  the  newsroom. 

:  Applicants  for  each  position  should 
\  have  excellent  leadership  and  organi- 
:  zational  skills  and  management  expe- 
;  rience  that  includes  handling  personnel 
:  and  budget  matters, 
i  Please  send  a  resume  and  cover  letter 
:  that  includes  highlights  of  your  work  to 
i  the  editors  noted  at:  The  Kansas  City 
:  Star,  1729  Grand  Blvd.,  Kansas  City, 
i  MO  64108. 

I  AME/BUSINESS 

i  This  department  focuses  on  aggressive 
I  news  coverage  and  exceptional 
I  enterprise  in  the  areas  of  business, 
i  personal  finance,  careers  and  the 
:  workplace,  technology  and  more.  The 
:  obility  to  anticipate  trends  in  fast- 
j  changing  businesses,  consumer  needs 
■  and  other  areas  is  critical;  so  is 
:  enthusiasm  for  creating  new  ways  to 
:  serve  readers.  Contact:  Jeanne  Meyer. 

j  AME/UNIVERSAL 

:  This  editor  supervises  the  news  and 
I  copy  desks  and  is  part  of  a  team  thot 
;  produces  the  front  page.  Candidates 
:  should  have  strong  news  judgment,  at 
i  least  five  years  of  editing  experience 
:  and  a  great  sense  for  fairness,  balance 
:  and  legal  issues.  Contact:  Steve  Shirk. 

j  AME/PHOTO 

i  This  editor  leads  photo  editors,  photo- 
I  graphers  and  imagers  in  creating 
■  :  strong  news  photos  and  a  consistent, 
I  energetic  and  creative  visual  image. 
I  Requirements  include  a  keen  news 
:  sense  and  solid  knowledge  of  photo 
:  editing,  imaging  and  picture  desk 
;  operations.  Contact:  Jean  Dodd. 

AME/STAFF  DEVELOPMENT 
:  Responsibilities  include  staff  recruiting; 
I  supervising  training  for  new  employees 
:  and  coordinating  training  for  other 
:  newsroom  staff  members;  and  helping 
:  promote  a  customer  service  culture. 
]  Requirements  include  great  people 
;  skills;  solid  journolism  experience;  a 
:  keen  ability  to  identify  talented 
I  journalists;  and  enthusiasm  for  nurtur- 
;  ing  professional  growth  in  colleagues. 
:  Contact:  Jeanne  Meyer. 
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THE  NEWS  &  OBSERVER  newspaper, 
based  in  North  Carolina's  Research 
Triangle,  is  expanding  its  business  cov¬ 
erage  of  the  growing  Roleigh-Durham- 
Chapel  Hill  metropolitan  area,  and  is 
seeking  experienced  business  reporters 
and  editors.  The  News  &  Observer, 
with  a  circulation  of  155,000  daily 
and  200,000  Sunday,  is  the  leading 
newspaper  in  one  of  the  fastest- 
growing  regions  of  the  Southeast,  and 
our  technology-driven  economy  has 
experienced  a  rapid  expansion  in  the 
1990s.  We  are  planning  to  broaden 
our  coverage  to  meet  the  rising  needs 
of  our  readers  for  business  and 
economic  news  and  information. 

We  ore  looking  for  reporters  who  have 
made  a  commitment  to  business  jour¬ 
nalism.  We  are  interested  in  journalists 
who  are  aggressive  and  curious,  who 
aren't  waiting  for  the  fax  machine  to 
give  them  their  next  story.  We  want 
people  who  ore  used  to  developing 
their  own  story  ideas,  have  shown  they 
can  work  at  a  beat,  and  can  write  a 
range  of  stories--from  spot  news  to 
investigative  to  complex  features.  We 
wont  journalists  who  think  in  terms  of 
how  to  illustrate  stories  with  creative 
graphics. 

We  are  interested  in  hiring  for  the 
following  jobs: 

TECHNOLOGY:  Successful  candidates 
will  have  demonstrated  experience  in 
writing  abaut  technology  companies, 
both  hardware  and  software,  and  will 
be  knowledgeable  about  industry 
trends.  A  familiarity  with  personal 
technology  trends  is  also  important. 
This  reporter  must  be  able  to  write 
about  technology  from  the  consumer 
perspective,  as  well  as  cover  com¬ 
panies. 

PERSONAL  FINANCE:  Successful  can¬ 
didate  will  be  able  to  demonstrate 
knawledge  about  investing  and  the 
financial  markets,  and  be  able  to  help 
readers  understand.  The  beat  would 
include  covering  local  brokerages. 

WORKPLACE/ECONOMY:  Successful 
candidates  will  cover  workplace 
issues--compensation,  discrimination, 
management  styles,  careers.  The  beat 
woulcT  also  cover  regional  economic 
issues,  such  as  the  surge  in  the  service 
economy,  wage  levels,  unemployment 
trends. 
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THE  STATE 

A  GREAT  PLACE  TO  WORK 

The  State,  South  Carolina's  largest 
newspaper,  is  interested  in  meeting 
energetic,  positive  team  players  who 
share  our  commitment  to  customer  ser¬ 
vice.  We  offer  on  exciting,  fast-paced 
atmosphere  and  an  excellent  working 
environment. 

HOUSING  REPORTER 

We  are  looking  for  an  individual  to 
cover  the  home,  garden,  and  real 
estate  issues.  The  successful  candidate 
will  be  responsible  for  the  weekly  home 
section  centerpiece  and  column  and 
beat  coverage  of  housing  and  real 
estate.  A  BA  degree,  five  years  of 
reporting  preferably  in  home  and 
gardening,  and  knowledge  of  visual  com¬ 
ponents  are  required.  Must  be  a  self¬ 
starter  with  strong  organizational  skills. 
All  replies  to: 

Beverly  Dominick 

Assistant  to  the  Executive  Editor 
The  State 
P.O.  Box  1333 
Columbia,  SC  29202 

An  Equal  Opportunity  Employer 
Pre-Employment 
Drug  Screens  Required 

TIME  MAGAZINE  named  The  Anniston 
Star  in  1982  and  again  in  1997  as 
one  of  the  best  small  papers  in  the 
nation.  Reason:  The  Star  develops 
talent  for  distinguished  national 
careers.  Now  this  speciol  Alabama 
paper  is  accepting  resumes  for 
whatever  positions  might  open  on 
metro,  sports,  features,  photo  and  copy 
desks.  Good  writers,  editors,  photo¬ 
graphers  and  designers  seeking  a  cam- 
munity  newspaper  may  apply  to  Chris 
Wacldle,  executive  editor.  The 
Anniston  Star,  P.O.  Box  189, 
Anniston,  AL  36202. 

EDITORIAL/SALES 

EXPLORER  NEWSPAPERS,  an  award 
winning  25,000  weekly  circulation 
newspaper  serving  Northwest  Tucson, 
is  in  the  middle  of  its  largest  staff 
expansion  in  its  history. 

We  have  IMMEDIATE  full-time  open¬ 
ings  (with  company  benefits)  for: 

EDUCATION  REPORTER,  EXPERIENCED 
DISPLAY  ADVERTISING  SALESPERSON, 
EXPERIENCED  GRAPHIC  ARTIST  -  Must 


I  JOURNAUSM/ ACADEMIC 

i  ROY  H.  PARK  SCHOOL  OF 
COMMUNICATIONS 
:  hhaca  College 

j  The  Journalism  Program  in  the  Roy  H. 

:  Park  School  of  Communications  at 
I  Ithaca  Callege  has  a  tenure-eligible 
:  position  beginning  in  the  Fall  of  1998 
j  for  an  assistant  professor  to  teach  a  com- 
■  bination  of  courses  in  the  areas  of 
i  news  writing  and  reporting  for  print,  as 
;  well  as  one  or  more  of  the  following 
:  areas:  news  editing,  jaurnalism 
:  research,  journalism  ethics  and  low,  com- 
:  puter-assisted  reporting,  and  public 
I  affairs  reporting  and/or  feature  writ- 
i  ing.  Ability  to  teach  at  all  levels  of  cur- 
i  riculum  is  required.  The  successful 
j  candidate  will  maintain  a  program  af 
I  professional  and/or  scholarly  work. 

:  The  candidate  will  also  advise  students 
i  and  serve  on  department  school  and 
j  college  committees. 

:  Ph.D.  or  Master's  degree  in  journalism 
;  ar  related  field,  as  well  as  significant 
I  professional  experience  (3  years  mini- 
:  mum),  and  successful  teaching  experi- 
j  ence  required.  Commitment  to  a  liberal 
i  arts  education  within  a  professional 
;  program  is  expected.  Applicants  must 
I  send  a  current  vita,  statement  of 
:  interest,  including  professional 
■  specializatian,  with  areas  of  teaching, 
j  and  the  names,  addresses  and  phone/ 
:  fax  numbers  af  at  least  three  references 
:  to  Dr.  John  Hochheimer,  Chair,  Print 
I  Journalism  Search  Committee, 
:  Department  of  Television-Radio,  328 
Roy  H.  Park  Hall,  Ithaca  College, 
Ithaca,  New  York  1 4850-7253. 

Phone:  (607)  274-3260 
Fox:  (607)  274-1664 

Screening  begins  November  21,1997, 
however,  applications  will  be  occepted 
until  the  positions  are  filled.  Ithaca  Col¬ 
lege  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


INFORMATION  SYSTEMS 

CONCEPT  ARTIST 

Fast  paced,  rapidly  growirra  company 
seeking  a  cancept  artist.  Tnis  persan 
must  be  able  to  conceive  visual  meta¬ 
phors  from  client  input  and  data  and 
render  them  as  rough  sketches.  Must 
be  a  natural  collaborator  and  have 
excellent  communication  skills.  Detailed 
rendering  skills  desired.  Must  be  self 
starter  and  able  to  visualize  ideas. 
Benefits  to  include  health,  life,  vision 
and  dental  insurance,  401  (k),  flexible 
spending  program,  paid  vacations  and 
relocation  plan.  Experienced  candi¬ 
dates  please  send  resume  and  art  sam¬ 
ples  to  Conceptor  Search,  Root  Learn¬ 
ing,  Inc.,  810  South  Boundary,  Per- 
ry^urg,  OH  43552. 

Phone  (419)  874-0077 


Previous  experience  as  a  business- 
journalist  preferred.  Apply  online  at 
www.news-observer.com/staff/jobs, 
then  send  a  resume,  list  of  at  least  four 
professional  references,  10  story  ideas 
and  a  cover  letter  explaining  your 
interest  to  Will  Sutton,  assistant  manag¬ 
ing  editor.  The  News  &  Observer,  215 
South  McDowell  Street,  Raleigh,  NC 
27602. 


WORDSMITH  WANTED.  Copy  Editor 
with  knack  for  witty  headlines,  bold 
design  sought  for  progressive  capital 
daily.  Send  resume,  work  samples  to 
Andrew  West,  Delaware  State  News, 
P.O.  Box  737,  Dover,  DE  19903. 


have  knowledge  of  QuarkXPress,  Adobe 
Photoshop  and  Illustrator. 

Send  resume  (and  clip  file  for  reporter 
position)  to  EXPLORER  Newspapers, 
231  W.  Giaconda  Way,  Suite  103, 
Tucson,  AZ  85704. 

Fax  (520)  575-8891 


DIGITAL  ILLUSTRATOR 
Fast  paced,  rapidly  growing  company 
seeking  a  digital  illustrator.  Superior 
digital  rendering  skills  required  with 
emphasis  on  building  life  forms  and 
creating  and  executing  infographics/ 
informational  visuals  on  deadline. 
Fluency  in  Adobe  Illustrator  and 
Photoshop  necessary.  3-D  experience 
a  plus.  Must  be  a  natural  collaborator 
and  self  starter.  Benefits  to  include 
health,  life,  vision  and  dental  insur¬ 
ance,  401  (k),  flexible  spending  pro¬ 
grams,  paid  vacations  and  relocation 
plan.  Experienced  candidates  please 
send  resume  and  art  samples  to 
Illustrator  Search,  Root  Learning,  P.O. 
Box  970,  Perrysburg,  OH  43552. 

Phone  (419)  874-0077 


INFORMATION  SYSTEMS 

INFORMATION  SYSTEMS 
COORDINATOR 

Leading  trade  publication  (Zone  2) 
75,000  circulation  seeks  person  to 
provide  hands-on  support  in  a  multi- 
vefKlor  environment  that  includes  Mac- 
based  od  production  systems  and  PC- 
based  accounting  and  circulation 
systems  on  NT  and  Novell  servers. 
Candidate  will  have  thorough  know¬ 
ledge  of  publishing  systems  hardware 
and  saftware  requirements  including 
QuarkXPress,  Photoshop  and  Windows 
'95.  Familiarity  with  Managing  Editor, 
Postal  Soft  and  Great  Plains  Software  a 
plus;  2  years  managerial  experience 
preferred.  Salary  range  $45-50K. 
Send  resume  and  introductory  letter  to 
Box  08320,  Editor  &  Publisher. 

UBRARIAN 

UBRARIAN 

Sing  Too  a  NY  based  Chinese  Lan¬ 
guage  newspaper  is  seeking  to  fulfill 
the  position  of  a  Chinese  Librarian. 
Responsibilities  are  to  assist  editors 
and  reporters  in  research  problems; 
manage  the  library  of  the  newspaper 
and  select,  order,  catalog  and  classify 
collections  of  Chinese  books,  peri¬ 
odicals,  newspapers  and  other 
materials.  Candidates  will  qualify  with 
a  Bachelors  and  1  year  experience  in 
the  position.  To  apply  please  send  your 
resume  to  Chief  Editor,  Sing  Too 
Newspapers,  New  York,  Ltd.,  185 
Canal  Street,  Basement,  New  York,  NY 
10013. 


_ MAILROOM _ 

ASSISTANT  FOREA4AN 

A  major  East  Coast  metropolitan 
newspaper  is  seeking  an  experienced 
Assistant  foreman  for  our  Mailroom 
operation.  This  position  involves 
hands-on  responsibility  for  operating 
and  managing  a  SLS  2000  inserting 
machine  and  crew.  Duties  will  also 
include  the  completion  of  production/ 
shift  reports  and  helping  to  maintain  a 
safe,  productive  work  environment. 

Qualified  candidates  will  have  3-5 
years  previous  supervisory  experience 
in  a  newspaper  operation  with  a  pro¬ 
ven  track  record  in  production  man¬ 
agement,  be  experienced  in  supervis¬ 
ing  in  a  Union  environment,  and  com¬ 
puter-literate  with  Microsoft  Office 
experience  preferred  but  not  required. 
Ability  to  adhere  to  daily  production 
deadlines  a  must. 

We  offer  a  competitive  compensation 
and  benefits  package  that  includes 
medical,  dental,  vision,  a  401  (k)  plan 
and  a  bo  nus  incentive  program. 
Interested  candidates  must  submit  a 
resume  and  cover  letter  to  Box  08313, 
Editor  &  Publisher. 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benehtting  from  our 
low  contract  rates. 
CaU  (212)  675-4380 
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_ MAILROOM _ 

DETROIT  NEWSPAPERS 

Detroit  Newspapers,  agent  for  The 
Detroit  News  and  Detroit  Free  Press,  is 
a  partnership  owned  equally  by 
Knight-Ridder  and  Gannett.  Detroit 
Newspapers  conducts  the  business 
operations  (advertising,  circulation, 
marketing  and  production)  of  The 
Detroit  News  and  Detroit  Free  Press. 
Detroit  Newspapers  recognizes  the 
value  of  a  diverse  work  force.  We  are 
committed  to  equal  employment  and 
development  opportunities. 

PACKAGING  AND 
DISTRIBUTION  MANAGER 

Detroit  Newspapers  is  seeking  an 
experienced  packaging  manager  to  be 
responsible  for  the  distribution  of  over 
1.5  million  packages  weekly  that 
exceed  300  varieties  to  accommodate 
zip  code  zoning.  This  manager  will 
oversee  the  operotion  of  (4)  NP630's 
and  (2)  1472  inserting  lines  and  a 
heavily  automated  shipping/receiving 
facility.  IPCS  is  used  for  planning.  Eight 
supervisors  assist  in  managing  200 
employees.  Appliconts  must  possess  5 
years  similar  experience  and  a 
bachelor's  degree  or  equivalent,  strong 
analytical  abilities,  excellent  communi¬ 
cation  skills,  ability  to  coordinate  with 
senior  management  from  advertising, 
circulation,  marketing  and  production 
and  effectively  implement  change. 

This  full  time  position  offers  on 
excellent  compensation  and  benefits 
package,  a  diverse  and  challenging 
environment  and  opportunities  for 
career  development.  Please  send/fax 
your  resume,  noting  your  salary 
requirements  to  Detroit  Newspapers, 
Human  Resources,  615  W.  Lafayette 
Blvd.,  Detroit,  Ml  48226. 

Fax  (313)  223-3209 
Equal  Opportunity  Employer 


_ MARKETING _ 

MARKETING  EXECUTIVE 

The  Sun  Journal  is  seeking  Professional 
Marketing  Executives  for  Sales.  We  are 
a  fast  paced,  growing  environment. 
This  position  requires  great  people  and 
marketing  skills  with  the  Sales  motiva¬ 
tion  to  become  #1  in  our  sales  depart¬ 
ment.  We  are  willing  to  train  the  right 
candidates.  Newspaper  sales  a  plus. 
We  offer  a  competitive  base  salary 
plus  an  incentive  plan,  camplete  bene¬ 
fits's  package  including  a  401  (k)  plan. 
EOE/Drug  Free  environment.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue,  NW, 
Canton,  OH  44720-7137  or  Fax  (330) 
966-0145. 


STRATEGIC  RESEARCH  MANAGER 
The  Seattle  Times  is  looking  (or  a 
Strategic  Research  Manager  to  be 
responsible  for  development  and 
implementatian  af  integrated  research 
in  terms  of  knowledge,  databases  and 
general  resaurces.  Primary  duties 
include  being  the  primary  presenter  of 
research/market  information  to  a  vari¬ 
ety  af  constituent  groups  on  a  regular 
basis  to  make  promotion,  content,  sales 
and  general  marketing  decisions.  The 
minimum  requirements  are:  Four  year 
college  degree  or  equivalent,  5■^  years 
of  experience  in  the  marketing 
research  area  for  a  mid-  to  large-sized 
company,  proven  management  experi¬ 
ence  and  skills,  strong  presentation 
skills  to  a  variety  of  audiences,  strong 
verbal/written  communication  skills, 
extensive  PC  and  database  knowledge 
and  experience.  Advanced  degree  in 
research  related  field  desirable.  Salary 
is  $71,800  DOE.  Send  resume  to:  The 
Seattle  Times,  HR-SRM,  P.O.  Box  70, 
Seattle,  WA  98111. 


E<S?P  Classified 

It’s  Your  People-tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales  rep¬ 
resentative,  circulation  manager,  public  relations  or 
production  person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you  want  to  reach, 
every  week.. .83,000  strong. 

Rates  and  order  form  are  at  the  end  of  the  Classified 
section.  To  increase  accuracy  and  expedite  placement. 
Fax  your  ad  to  (212)  929-1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


_ MARKETING _ 

PROMOTION  MANAGER 

Tap  newspaper  marketing  team  needs 
creative  promotion  manager  to  oversee 
consumer  and  advertiser  promotian 
prajects  for  all  company  products. 
Design  plans,  contests  and  sales 
stimulants.  Create  sales  campaigns 
and  materials.  Oversee  production  of 
radio,  TV,  direct  response  advertising. 
Minimum  three  years  experience  in 
media  promotion.  Rush  cover  letter, 
resume,  salary  expectations  to  Joe 
Frederickson,  marketing  director.  The 
Press-Enterprise,  3512  Fourteenth 
Street,  Riverside,  CA  92501  -3878. 

Fax  (909)  248-6115 

PHOTOGRAPHY 

THE  JOURNAL,  a  seven-day  fully 
paginated  newspaper  in  AAartinsburg, 
WV  (about  65  miles  from  Washington, 
DC  and  Baltimore,  MD)  with  a  20,000 
circulation  has  an  immediate  apening 
for  an  entry-level  photojournalist.  Must 
be  experienced  in  black  and  white  and 
color  photography,  as  well  as  Adobe 
Photoshop.  The  person  hired  will  be 
able  to  shoot  sports,  features  and  hard 
news.  Send  resume  and  slide  portfalio 
to  Maria  Lorensen,  editor.  The  Journal, 
207  W.  King  St.,  Martinsburg,  WV 
25401 . 

PREPRESS 

MANAGER  FOR  camera/prep 
department.  Commercial  printer  af 
newsprint  products.  If  you  have  tradi¬ 
tional  stripping  experience,  we  will 
teach  you  electronics.  401  (k).  Insur¬ 
ance,  etc.  Please  send  or  fax  your 
resume  to  P&P  Press,  6513  Galena 
Road,  Peoria,  IL  61614.  Fax:  (309) 
691-1972. 

E-mail:  lperkins@pppress.com 

PRESSROOM 


PRODUCTION/TECH 

PRODUaiON  MANAGER 
(Night  Operations) 

The  Pittsburgh  Post-Gazette,  a  large 
metro  that  has  bucked  the  trend  by 
increasing  it's  daily  and  Sunday 
circulation,  is  seeking  a  #2  production 
executive.  This  highly  visible  pro¬ 
fessional  will  manage  and/or 
coordinate  all  evening  production  func¬ 
tions  from  prepress  through  packag¬ 
ing  including  the  management  of  shift 
production  supervisors  ond  over  200 
employees. 

Qualification  requirements  include: 

•  A  minimum  of  8  years  of  successful 
broad-based  newspaper  production 
management  experience. 

•  A  demonstrated  track  record  of  initi¬ 
ating,  fastering  and  implementing 
change. 

*TQM  background  including  the 
development  of  continuous  improve¬ 
ment  measures  and  standards  to  sup¬ 
port  a  performonce-based  culture  is 
highly  desirable. 

•  Capacity  to  work  evenings  five  days 
a  week. 

•  Strong  interpersonal,  planning,  prob¬ 
lem  solving  and  analytical  skills 

•  Bachelor's  degree  desirable. 

We  offer  a  competitive  salary 
package,  excellent  benefits  (includ¬ 
ing  medical,  dental,  vision,  401  (k),  tui¬ 
tion  reimbursement,  etc.)  and  an  out¬ 
standing  senior  management  team  that 
continues  to  nurture  growth. 

Please  submit  your  resume  with  your  com¬ 
pensation  requirements  to: 

Pittsburgh  Post-Gazette 
Directar  of  Human  Resources 
34  Boulevard  of  the  Allies 
Pittsburgh,  PA  1 5222 
Private  Fax  (41 2)  263-2577 


PRESS  OPERATOR  with  minimum  5 
years'  experience  on  Goss  Metro  and 
thorough  knowledge  of  aspects  of 
press  including  4-color  process  work, 
maintenance,  (older  and  reel  tending. 
Send  resume  to  John  Lundgren,  Tucson 
Newspapers,  P.O.  Box  26887,  Tucson, 
AZ  85726-6887. _ 

PRESSMAN  NEEDED  at  The  Daily 
Iberian,  a  seven-day  PM  daily  in  the 
heart  of  Cajun  Country  in  New  Iberio, 
LA.  We  hove  an  opening  on  our  press 
crew  due  to  the  retirement  of  a  long¬ 
time  employee.  Goss  Urbanite  experi¬ 
ence  preferred  but  not  required.  Good 
pay  and  benefits,  gaod  working 
environment  for  good  candidates. 

Contact  Ted  Uhall  at  (318)  365-6773. 

PRESSKAAN/MANAGER  for  6  1/2  unit 
Goss  Urbanite.  Minimum  five  years 
experience  16,500  circulation  7  day 
AM  paper  located  in  beautiful  historic 
New  Bern,  NC.  Competitive  salary  and 
excellent  benefits  package.  Please  send 
resume  and  salary  history  to  John 
Graham,  publisher.  Sun  Journal,  P.O. 
Box  1 1 49,  New  Bern,  NC  28563. 

FAX  (919)  638-1577 


Equal  Opportunity  Employer 


The 

communication 
Unk 
of  the 
newspaper 
industry  every 
week 

since  1884. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


POSITIONS  WANTED 

EDITORIAL 


LINE  ADS 

1  we«k-$9.0S  p«r  lin« 

2  we«k»-$8.00  per  lina,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 

Add  $12.00  per  Insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy. 


POSITIONS  WANTED 

1  week-$4.50  per  lirte 

2  weeks-$3.80  per  line,  per  issue. 

3  weeks-$3.IS  per  lirte,  per  issue. 

4  weeks-  $2.90  per  Krte,  per  issue 

Add  $6.00  per  insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy. 


ADMINISTRATIVE _ 

COMMUNITY  MINDED,  versatile  pub¬ 
lisher.  Also  interested  in  sweat  equity. 
Will  relocate.  Call  Bo  (630)  245-4672. 

EXPERIENCED  General  Manager  of 
small  daily  newspaper  and  shopper. 
Background  includes  managing  large 
yellow  pages  operation  with  multi^e 
offices.  Seeking  opportunity  in  south¬ 
east  or  southwest  doing  same.  Avail¬ 
able  to  interview  imm^iately.  Would 
relocate  after  January  10,  1998. 
Please  write  to  Box  08319,  Editor  & 
Publisher. 

EDITORIAL 

AWARD-winning  TV-film-critic,  feature 
writer  seeking  short/long  term  assign¬ 
ments.  IJeziak@aol.com  for  more  info. 


EXPERIENCED  BUSINESS  WRITER 
seeks  freelance  assignments.  National 
and  local  credits.  JT  (310)  827-7920. 

LOS  ANGELES-based  writer  with  18 
years  experience  seeks  new  freelance 
gigs.  Call  Lisa:  (714)  654-3860. 


VIEWS:  Conservative  to  moderate. 
Block  male  journalist  with  15  years  of 
writing,  editing  and  opinion-making 
experience,  seeks  position  as  an 
editorial  columnist.  Major  southern 
university.  Wrote  commentary  and  opi¬ 
nion-type  articles  for  major  newspa¬ 
per.  Box  08312,  Editor  &  Publisher. 

PRESSROOM 

EXPERIENCED  PRESSMAN  with  new 
business  degree  in  operations  man¬ 
agement  and  decision  sciences  seeks  to 
become  an  asset  for  a  newspaper  at 
the  pressroom  and/or  corporate  level. 
For  more  information,  please  call  Steve 
Mallett  at  (404)  627-1869,  E-mail  to 
smallett@mindspring.com  or  see 
www.mindspring.com/-smallett. 


TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  magazines,  nevi'spapers,  books! 

Free  travel!  Jeff  (973)  575-1005. 


EILEEN  LONG/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
MAn  WILCOX/SALES/ext.  173 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPL/y  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  S106;  2  to  5  times.  $100 
6  to  13  times,  $95;  14  to  26  times  S90,  27  to  52  times  S85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 


MasterCard 


Box  number  responses  are  mailed  each  day  os  they  are  received. 

Name _ 

Company _ 

Address _ 

City _ 

State  _ 

Zip  _ 

Phone _ 

Classification  _ 

Authorized  Signature _ 

No.  of  Insertions: _ Amount  Enclosed:  $ 

Copy: _ 


NOW  ON  SALE 

19971 


£R 

International! 
Year  Book 

To  order  your  copy, 
contact  E6?P  Circulation 
Department  at  (212)  675-4380* 
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Flak  Like  Me 


UNTIL  I  BECAME  one,  pub¬ 
lic  relations  professionals 
were  flaks;  despicable 
creatures  who  had 
human-like  features  but 
were  devoid  of  brain  activity. 

Then  1  joined  their  ranks. 

I  aspired  to  be  a  savior,  a  reformer,  a 
pearl  among  swine.  I  would  put  years 
of  journalism  experience  to  good  use  at 
a  government  agency,  helping  the  good 
citizens  of  South  Carolina  get  informa¬ 
tion  that  they  needed.  I  remained  close 
to  my  newsroom  colleagues  and  loyal 
to  the  newspaper.  I  still  considered 
myself  one  of  the  gang.  I  hadn’t 
changed,  after  all,  only  the  size  of  my 
paycheck  had. 

But  six  months  after  1  left  the  news¬ 
paper,  I  learned  the  truth:  While  I  still 
considered  myself  a  journalist  —  albeit 
a  journalist  on  hiatus  —  few  shared  my 
view. 

This  truth  was  revealed  not  long 
after  my  politico  husband  took  a  six- 
month  job  with  a  campaign  in  Chicago. 
Although  we  were  resigned  to  a  tempo¬ 
rary  commuter  marriage,  I  thought  I 
should  at  least  poke  around  to  see  if 


Graham  is  a  fallen  journalist  doing 
penance  in  Neu’  Rochelle,  N.  Y. 


Index  To  Advertisers 


AceuWeather 

37 

Alta  Graphics 

30 

Austin  Co. 

25 

Bacardi  Foundation 

41 

Breaking  News 

35 

Cartoonews  International 

Cover  4 

Copley  News  Service 

47 

Currow  &  de  Montmollin 

35 

Dario  Designs 

30 

Dauphin  Graphic  Machines  Inc. 

28 

Dirks,  Van  Essen  &  Associates 

34 

Dynaric 

31 

Ferag 

19 

Ft# 

Cover  2 

GSI  Architects  Inc. 

27 

Heiddberg  Rnishing 

23 

Industrial  Noise  Control 

21 

MiAnBoMlI  Center  for  Journalists 

4a 

Knight-Ridder 

Cover  1 

UdmtjMrfGnani 

'  a  V . 

New  Directions  for  News 

7 

of  Anwtcii 

17 

Parade  Publications 

3 

Universal  Press  Syndicate 

15  ’ 

any  opportunities  loomed  for  me. 

Name-dropping  got  me  through  to  a 
well-known  columnist  at  the  Chicago 
Tribune,  and  indeed,  she  was  cordial  at 
first. 

Then  she  figured  out  that,  despite  my 
14  years  of  experience  as  a  reporter 
and  editor,  despite  my  awards  for  fea¬ 
ture  writing  and  reporting,  I  was,  in 
fact,  one  of  THEM.  A  traitor.  A  flak. 

Oh,  the  shame  of  it  all. 

You’re  not  in  the  business  anymore? 
she  a.sked,  unable  to  disguise  her  dis¬ 
dain.  I’m  sure  you  know  how  tough  the 
market  is,  and  it’s  practically  impossible 
to  get  work  at  a  newspaper  if  you’re 
not  at  another  one. 

I  explained  that  I  had  merely  taken  a 
sabbatical  from  the  news  business,  that 
I’d  been  away  for  six  months,  not  six 
years.  (I  didn’t  mention  that  my  former 
boss  already  said  he’d  take  me  back.) 

My  would-be  colleague  was  unim¬ 
pressed.  Her  attitude  —  which  1  fear 
runs  rampant  in  the  press  —  was  that 
once  you’ve  left  the  fold,  you’re  out  of 
the  club  forever.  Leave  for  six  months, 
six  years,  whatever  —  leaving  journal¬ 
ism  is  like  leaving  Toyland:  You  can 
never  return  again. 

Pity. 

For  in  a  year  as  a  press  secretary',  I 
became  a  better  journalist.  And  were  I 
in  charge  at  a  newspaper,  I  would  not 
only  hire  former  flaks  as  reporters,  1 
would  actively  seek  them  out.  Here  are 
a  few  reasons  why: 

♦  Former  flaks  will  never  call  a 
source  at  5  p.m.  for  comment  on  a 
story  that  broke  at  1 1  a.m.  (Yes,  all 
anecdotes  are  true.)  It  conveys  lazine,ss, 
it  guarantees  a  skimpy  story',  and  it 
demonstrates  ignorance  of  how  the  teal 
world  operates.  In  the  real  world  (i.e., 
professions  outside  of  journalism)  peo¬ 
ple  sometimes  go  home  in  the  evening 
to  be  with  their  families.  And  it’s  even 
OK  with  their  bosses! 

♦  Former  flaks  will  never  address  a 
public  official  or  company  CEO  by  his 
or  her  first  name  (or,  worse,  nickname), 
unless  invited  to  do  so  first.  They 
understand  that  the  rules  of  polite  soci¬ 
ety  aren’t  suspended  for  the  Fourth 
Estate. 

♦  Former  flaks  will  never  alienate 
sources  by  leaving  self-important  voice 
messages  such  as,  “This  is  John  Smith. 


Call  me  immediately.  ”  I  got  that  mes.sage 
once,  with  nary  a  “plea-se”  or  a  “thank 
you”  or  a  hint  of  what  the  call  was 
about.  I  cheerfully  admit  that  the  call 
was  the  last  returned  that  day.  Hey, 
flaks  may  not  have  much  power,  but 
they  exercise  what  little  they  have. 

♦  Former  flaks  know  firsthand  the 
fear  and  loathing  that  repr)rters  inspire. 
And  the  reasons  for  it.  I  am  now  doing 
penance  for  my  sins  as  a  reporter,  sins 
that  I  never  would  have  realized  but  for 
my  stint  as  a  flak.  This  is  the  truth:  A  lot 
of  people  really  hate  reporters.  It  may 
be  because  they  were  once  libeled,  t)r  it 
may  be  because  they  once  met  a 
reporter  who  was  an  airogant,  self-con¬ 
sumed  lout  who  left  messages  demand¬ 
ing  that  you  call  him  back  immediately. 
Or  it  may  just  be  that  they  listen  to 
Rush.  Whatever.  Fact  is,  you  will  never 
fully  experience  the  animosity'  toward 
the  press  until  you  work  outside  it. 
Maybe  you’d  rather  not  know.  But  I’m  a 
better  reporter  and  editor  for  having 
been  there. 

♦  Former  flaks  know  that  not  only  is 
a  call  from  a  reporter  not  the  most 
important  part  of  an  official’s  day,  but 
it’s  probabh'  downright  insignificant  in 
the  general  scheme  of  things.  They 
understand  that  in  an  office  of  any 
importance,  the  public  information 
director  may  receive  30  or  more  media 
requests  in  a  day.  They  will  behave 
accordingly  and  go  after  information  in 
ways  that  will  not  reflect  poorly  on  the 
newspaper.  They  will  not  use  the 
phrase  “refused  to  comment”  as  retalia¬ 
tion. 

♦  Former  flaks  can  develop  meaning¬ 
ful  and  useful  relationships  with 
sources  by  inncKently  mentioning  their 
past  job  experience. 

♦  Former  flaks  have  been  mi,squoted. 
They  won’t  do  it  to  anyone  else. 

♦  Former  flaks,  having  previously 
earned  big  bucks,  have  acquired  all  the 
material  things  they  need  and  will  not 
whine  about  pay. 

OK,  so  maybe  that  last  one  is  a 
stretch.  But,  truth  is,  if  a  former  flak 
returns  to  journalism,  despite  a  pay  cut 
and  despite  the  disparagement  of  peers, 
you  know  that  this  is  a  person  who 
truly  loves  the  trade,  who  will  give  his 
all  every  day.  So  bring  the  flaks  back, 
except  for  Sid  Blumenthal. 
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PART  1 


•  Section  l-U.S.  Dailies. 


•  Section  l-U-S. 

Weeklies  and  Special 
Newspapers. 

•  Section  ■- Canadian 
Newspapers. 

•  Section  IV- Foreign 
Newspapers. 


•  Section  V- News, 
Picture  and  Syndicated 
Services. 

•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 


PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 


-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only:  $1 15 

-  E&P  Year  Book  Part  2  'Wio's  Where"  Only:  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CDflOM 

without  listing  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  caprabilities:  $895 


ORDER  NOW 

Mail  your  order  and  payment  to: 

Erftor&Pubisher  Year  Book.  P.O.Box  3000,  DenvMe, 

NJ  07834-3000  Or  to  charge  your  order  to  your  AME)Wisa/MC 
account  call  800-783-4903 

•  Fax:  (973)  627-5872  •  E-mail:  ec4pub@mediainfo.com 

•  Web  site  store:  http://www.meciainfb.com 

CD-ROM  questions:  Please  call  (212)  675-4380,  Ext  172 

Payments  must  accxxnpany  all  orders.  NY.  CA.  DC.  OH  and  Canada  add  appropriate  tax. 
Pt^se  supply  proper  street  address  for  UFS  d^ivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittarKe  must  be  in  U.S.  dollars. 
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(News  Item:  Since  elected  to  the  British  Partiament, 


The  Ultimate  NewsCartoon 


T.  R.  Fletcher.  President 


Studio  &  Mailing  Address: 

9  Mountain  Laurel  Drive 
Greenwich.  CT  06831 .  USA 
Tel.  (203)  622*1547 
Fax  (203)  622-1648 


Executive  Offices: 
Trump  Tower.  721  Fifth  Avenue 
New  Yoik,  NY  10022.  USA 
Tel  (212)  980-0855 
Fax  (212)  960-1664 


At  long  last... 
the  world’s  leading 
international  NewsCartoon 
is  now  available  also  in  full 

color. 

Artistically  hand  painted-not  computerized. 

Each  NewsCartoon  now  comes  with  a  terse  text 
hackgrounding  your  readers  on  the  news  event  it  portrays. 

It  is,  of  course,  a  LURIE  cartoon. 


When  LIFE  magazine  decided  to  launch  its  first  news  cartoon,  it  chose  Lurie’s. 

When  NEWSWEEK  International  decM  to  launch  its  first  news  cartoon  page,  it  chose  Lurie’s. 
When  TIME  International  6ec\deti  to  launch  its  first  news  cartoon  page,  it  chose  Lurie’s. 
When  THE  TIMES  of  London  decided  to  launch  its  first  news  cartoon,  it  chose  Lurie’s. 
When  Japan’s  ASAHI SHIMBUN  decided  to  launch  its  first  news  cartoon,  it  chose 
When  the  U  S.  NEWS  &  WOFILD  HEPOffT"  launched  its  first  newscartoon,  it  chose  Lurie’ 


These  prestigious  publications  know  the  best, 
can  afford  the  best,  and  chose  the  best:  LURIE. 

Now,  through  this  exclusive  offer,  you  too  can 
afford  him. 

No  wonder  that  Ranun  R.  Lurie  is  the  most  w  idely  circulated  politieul 
cartoonist  iu  the  world.  His  work  is  published  in  I  OS  countries  in  1 .105 
newspapers  with  a  total  eireidation  of  104  million  readers" 

(THE  1997  GUINNESS  BOOK  OF  WORLD  RECORDS) 


(News  ttem:  South  Korea  declared  that  peace  talks  may  be  on  the  way  between  itself 


Sinn  Fein  leader  GERRY  ADAMS  sees  light  at  the  end 


and  famine  stricken  North  Korea,  with  the  participation  of  the  U.S.  and  China.] 


of  the  Irish  tunnel.' 
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